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ABSTRACT 
 Pembroke Circle is a feature-length, micro-budget, digital motion picture, written, 
produced and directed by Max Rousseau as a part of the University of Central Florida’s Masters 
in Fine Arts program in Digital Entrepreneurial Cinema. The filmmaker engaged some very 
difficult material in the micro-budget paradigm and grew personally and professionally in the 
process. This thesis documents the writing process, pre-production, fund-raising, production and 
post-production; all leading to the completion of a festival-ready feature film. It is the hope that 
this thesis will create an understanding of what it takes to make a micro-budget film and offer 
some help to future filmmakers embarking on a similar path. 
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CHAPTER ONE: INTRODUCTION  
 Pembroke Circle was much more than a partial degree requirement; it was a passion 
project. I entered the Masters in Fine Arts program craving a project that I could completely 
immerse myself in for the subsequent three years. I wanted to grow and challenge myself as a 
director, and I initially set out to make a film that was personal.  I wanted my thesis to explore 
themes that were deeply important to me in the hopes that I could further develop my distinct 
voice as a filmmaker. I chose the difficult topic of human trafficking because it outraged me. My 
journey from that decision would be to distill the thematic reasons for my interest in the subject. 
Making the film came with two challenges: being respectful and truthful to the victims of 
these heinous crimes, and soul-searching for why this subject was important to me.  During my 
research, I quickly learned that human trafficking was a politically charged topic. I was not 
interested in making a public service announcement or an educational film; rather, I wanted to 
follow compelling characters who suffered from the act of human trafficking. I felt that an 
audience would not respond to statistics and facts as well as they would if they grew attached to 
a character who was affected by the issue. They needed to feel in order to care. This was how I 
justified my detached approach.  
 All of my previous films have been self-financed but the needs of this project were much 
larger than I could provide. In order to make the project, I had to not only inspire confidence in 
others, but also inspire confidence in myself, the latter proving to be the most difficult. For the 
first time, I was promoting a project before it was complete. I had major expectations to fulfill 
which put a lot of pressure on me. 
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 Making the film exposed some holes in my understanding of the micro-budget aesthetic. 
The sacrifices that my cast and crew made to work on my project caused feelings of guilt on my 
part and strained a few relationships. Our production methods mirrored that of a higher-budget 
film, with a larger crew and big set-ups. The only difference was that everybody was donating 
his or her time. I don’t think I can make another film under these conditions. I’m hoping that my 
experiences can help other filmmakers approach their projects in a more informed manner. 
Finding My Story 
I have been fascinated and greatly disturbed by the subject matter of Pembroke Circle for 
as long as I can remember. In my youth, I had written a script about how the world would be 
different if slavery still existed. In 2004, I came across “The Girls Next Door” by Peter 
Landesman, an expose published in The New York Times. It told the story of young teenage girls 
from Central America being sold for sex in a seemingly safe suburban neighborhood, in a 
conventional Victorian home. What seemed like a figment of my imagination was happening; 
right in our own backyard. This was the theme I was interested in exploring with Pembroke 
Circle. 
I wrote the first draft of Pembroke Circle for Barry Sander’s Feature/TV Writing class 
during my junior year in college. At the time, it was called Pembroke Falls. I had satirically 
named it after the gated community my parents lived in. The extent of my research for this draft 
was the “2007 Trafficking In Persons Report”, an annual study that is published by the U.S. 
Department of State. This version of the script didn’t concern itself as much with “fact” as it did 
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thrills for the audience. When I decided that I was going to adapt this into a micro-budget film 
for my MFA thesis, I knew I would have to take a much more grounded and realistic approach. 
I was concerned mostly with human trafficking cases relevant to Florida.  Thankfully, I 
came across a comprehensive study “Florida Responds to Human Trafficking”, led by Florida 
State University’s Center for the Advancement of Human Rights, run by Dr. Terry Coonan.  The 
257-page document, which was written in 2003 and updated in 2010, had numerous case studies 
that took place specifically in Florida.  One of the most infamous cases, dubbed The Cadena 
Case, described a family that trafficked illegal immigrants from Mexico to Florida to be sold into 
forced-prostitution and forced-labor. The Cadena family had created a highly organized 
commercial venture out of it. The most disturbing aspect was the fact that the Doña, the 
ringleader matriarch of the family, was never brought to justice. It was mentioned in The Many 
Faces of Human Trafficking workshop that she remains untouched in her home in Mexico while 
her children and grandchildren are in U.S. prisons for their involvement  
I came across another case, known as The Tecum Case, which centered on a young 
Guatemalan girl who was kidnapped from her village and smuggled into the U.S. by a wealthy 
man from the same town, Jose Tecum. Unlike the Cadena family, he was the sole perpetrator.  
He was obsessed with the young girl and stalked her relentlessly near her home in Guatemala. 
When he was refused her hand in marriage due to the dramatic age difference, he kidnapped her 
and smuggled her into South Florida. He destroyed her Guatemalan I.D. card and told her that 
she owed him $1000 in smuggling fees. Upon arrival at his home in South Florida, she 
discovered that he was married with three children. Tecum lied to his family, claiming she was a 
daughter-in-law. During the day, she was forced to work in his fields to pay off her “debt” and at 
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night, she was raped.  The psychological abuse included constant death threats to her and her 
family, beatings, and even taking a lock of her hair and one of her shoes, which he claimed were 
used in witchcraft ceremonies that would bind her spirit to his. This was a truly a crime of power. 
Tecum was eventually reported by his wife. It took the local authorities six visits to convince the 
victim she was able to leave. When she finally decided to leave, she begged the victim advocate 
to pay off the remainder of her “debt” to Tecum.  Rescued with the help of Anna Rodriguez, 
founder of the Florida Coalition Against Human Trafficking, she was the first victim to be 
granted a “T-Visa” (Coonan, 51-52).  Many victim advocates consider this case to be one of the 
first breakthroughs in exposing and combating human trafficking.  At the time I researched this 
case, I had no idea how much it would influence the later drafts of my script. 
While heavily revising my script, I decided to do some field research and speak to experts 
face-to-face.  On December 15
th, 2010, I interviewed Orange County Sheriff’s Office Lieutenant 
Paul Zambouros. He served in a multi-county task force called “The Metropolitan Bureau of 
Investigation” or MBI, which targeted organized crime, specifically human trafficking. My 
interview with him offered a great deal of insight into how Law Enforcement officials are 
combating the issue. On the same day, I interviewed Sue Aboul-Hosn from the Florida 
Department of Children and Families. She was able to offer me insight into the psychological 
damage these victims endure and the long road of recovery ahead of any victim once they are 
“rescued”.  
Lieutenant Zambouros directed me to Thomas Gillan, a Human Trafficking activist, who 
trains law enforcement officials on how to handle the issue. I was able to attend one of these 
trainings myself, which I received a certificate for. 
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Figure 1 – “The Many Faces of Human Trafficking” workshop certificate 
 
Thomas Gillan is also a close friend and colleague of Dr. Terry Coonan, the director of 
FSU’s Center for the Advancement of Human Rights.  Thomas and I talked at length about my 
film. He was impressed with my knowledge and passion, and offered his continued support.  
I also interviewed a psychologist, Dr. Roger Rousseau, who has worked with numerous 
victims of human trafficking and sexual abuse. He offered a lot of interesting insight that directly 
influenced the character of Grace in my film. In the final draft of the script, her father sexually 
abused her at a young age. 
After writing a few more drafts of my script, I decided that I would pitch my film to a 
few local human trafficking organizations. Many of them were receptive to the idea but I did 
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receive a lot of criticism. Many organizations thought that “homebred” victims are rarely 
portrayed and urged me to consider exploring that as my story. While that wasn’t my intention as 
an artist, I began to doubt the credibility of certain aspects of my script.  My protagonist at the 
time was a strong-willed Hispanic girl who runs away from home to find her sister. I had 
overlooked some contrivances to make the film work, but after the feedback, I realized that I 
needed to do some more reading and revise my script.   
I read The Slave Across the Street by Theresa Flores, which described a teenage girl from 
an affluent all-American family being forced into “sex slavery”. This was still considered human 
trafficking, despite the fact she was never taken from her home. It was an interesting and 
disturbing story but it wasn’t related to the film I wanted to make.  
I also read The Slave Next Door: Human Trafficking and Slavery in America Today by 
Kevin Bales and Ron Soodalter. The book included an extremely detailed account of house 
slaves being kept in affluent neighborhoods. This book made me realize that this was the story I 
wanted to explore.  I drew influences from The Sandra Bearden Case in Laredo, Texas. She 
crossed the border to Mexico and found a 12-year-old girl living in a dirt-poor town. She told her 
parents that she would give her a job and a chance at getting an American education. They 
agreed to let Bearden take their daughter. Once she arrived back home with the girl, she 
imprisoned her, forcing her to clean fifteen-hours a day and subjecting her to unspeakable 
tortures (Bales and Soodalter, 4-5).  The book also describes the abuse of migrant workers taking 
place in the agricultural hubs near Lake Okeechobee. This is also relevant to my script. 
After reading The Slave Next Door, I realized that the type of human trafficking that I 
was interested in portraying is called domestic servitude.  The general public associates human 
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trafficking with forced prostitution, but I wanted to shed light on a less-explored issue. This also 
influenced major changes in my script, such as switching my protagonist to the daughter of the 
perpetrator, Grace, and cutting my previous protagonist, Kathia, the sister of the victim. My 
research had come almost full circle when I reread the Tecum Case and realized that it was very 
similar to the story was interesting in exploring.  
Switching the focus onto Grace wasn’t a simple task. The entire script had to be 
reconceived and rewritten to support this new point of view. The main difficulty I had was in 
scripting the relationship between Grace and her father. I had many questions about how a 
teenage girl who was molested at a young age would act. What would she think and feel? How 
would she behave around boys her own age? How could she have a relationship with her abuser? 
I wanted to tell a story of a girl who idolized her father immensely and discovers a horrific secret 
about him. If he abused her, how could she idolize him? 
In reading the book Victimized Daughters: Incest and the Development of the Female Self 
by Janet Liebman Jacobs, I realized that my initial intentions were possible. In her book, Jacobs 
described a common trend of abused daughters actually forming strong bonds with their abusers. 
The reason for this was the fear of annihilation. A child’s deepest fear is not having parents 
because to them, that means not existing and not having a purpose. Sexual advances made by a 
parent force a child into oblivion because they can no longer feel the same way about their 
parents. Their only outlet is to suppress it. They will block out the memory to keep the idealized 
vision of their parents intact. The result is that they form extremely strong bonds with the abuser 
and will do anything in their power to protect them. The true horror is the rejection of the 
mother. Because there is still an element of betrayal, they put the blame on their mothers for not 
 8 
coming to their rescue when they were abused. This hatred develops whether or not the mother 
was even aware of the abuse (Jacobs, 30-31).  Acts of incest manipulate the souls of these 
victims.  This suppression can continue throughout adolescence and even adulthood until 
something triggers the memory. Many victims claimed to experience rape fantasies that they 
couldn’t explain and only through aggressive therapy do the memories of abuse resurface. And 
when they do, they can be crippling for the victim (Jacobs, 101).  
I will now outline the back-story of my film relevant to the research I’ve done. It is 
important to note that the following back-story is fictional but is based on a number of cases that 
I’ve researched including but not limited to those mentioned previously: 
Leigh Beauchamp is a Botanist. He has a PhD in Agricultural Sciences and a Master’s of 
Science in Botany.  He lectures at the local university, and does numerous research and 
consulting projects in the field where most of his income comes from.  He’s very well-educated 
and comes from a normal household.   
While Leigh was never subject to abuse, his father was abusive to his mother, many times 
in front of him when he was just three or four years old. He was conditioned to be a deviant 
through his father. He had sexual relations with one of his cousins who never spoke about the 
incident with anybody.  His urges snowballed, as he grew older. He always hid that side of 
himself from close friends and lovers, and was able to maintain a positive image throughout his 
life.  He would frequent brothels that kept under-aged girls and kept child pornography. He 
married Rachel Beauchamp at age thirty-five and had two children with her.   
Leigh went through a very tense period where he was tempted to abuse his own daughter, 
Grace.  She was just five when he would watch her sleep. He would masturbate to her sleeping 
 9 
or taking a shower. At the age of six, he began to touch her. This went on for a period of six 
months. When Grace turned seven, he became fearful that she would be mature enough to talk 
about what he was doing to her. The abuse stopped there.   
Rachel died of a brain aneurism when Grace was fourteen and Matthew was six.  Leigh 
hired numerous elderly maids (none of which were abused) until Grace was fifteen and began 
helping take care of Matthew. He now hires a cleaning service to take care of everything in the 
house.   
Much of the work he does is in the counties surrounding the Lake Okeechobee region, a 
major agricultural area.  Human Trafficking and enslaved workers have been a major problem 
here. There have been numerous cases of immigrants working the fields for little or no pay 
(Bales and Soodalter, 51).  In 2006, Leigh became very friendly with the Rojas family that had a 
major orange grove outside of Moore Haven, FL. The Rojas family was housing immigrant 
workers from numerous third-world countries. The men were forced to work for little or no 
money and the women were forced to work in the Rojas house and service the men. After the 
passing of his wife in 2011, he frequented the Rojas properties and slowly got drawn in to their 
sexual exploits.  He became obsessed with the daughter of one of the workers, Mariela.  
Learning that the Rojas family used the fear of brujería (witchcraft and black magic) as a 
tool to exert control over their captives, he always portrayed himself as powerful enough to cast 
spells on loved ones should Mariela defy him. This fear was conditioned into her from their very 
first encounter.  
After losing his research grant, traveling to Moore Haven became difficult. He decided to 
purchase Mariela from the Rojas family. He told Mariela that he was giving her an opportunity 
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to come live with him, promising better living conditions, better pay which she could use to 
eventually pay off her family’s smuggling debt, and an education.  
Of course his promise at an education was never fulfilled, and he used the money he 
“paid” the Rojas family to make her indebted to him. It wasn’t long before his urges kicked in. 
Given the fact that nobody in the neighborhood knew of her existence, having a live-in maid 
wasn’t suspect, and she had nobody to turn to; he felt safe in abusing her. He took a lock of her 
hair, which he claimed gave him ownership over her and in turn kept her from escaping or 
talking. With no end to the brainwashing, before she left with Leigh, Rojas branded her with a 
welding iron to remind her of Leigh’s ownership.  
Another factor was the language barrier. Leigh knew enough simple Spanish from his 
work to communicate with her. To maintain control, Leigh would find reasons to punish her. In 
which case, he would abuse her at night.  In order to be undisturbed, he modified his garden shed 
to have a secret compartment where he could imprison her. When asked where she was by Grace 
or Matthew, Leigh would say that she is spending time with her family for the weekend.  
Desperately looking for an ally, she stole one of Grace’s sheet-music books while cleaning and 
hid it under the carpet in the guest bedroom. Unsure of how Grace would react to her plea for 
help, she never gave it to her, fearing it would fall into the hands of Leigh, and lead to more 
consequences.    
Grace and Mariela eventually formed a bond over music. Mariela used to play the guitar 
in her hometown. Leigh eventually realized that there was no way Mariela could stay in the 
house any longer. He decided to lie to Grace and Matthew, saying that Mariela returned to 
Honduras, when she really was being kept captive in their backyard. 
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Finding The Funds 
 Most of the funds were raised with two Kickstarter campaigns; the first took place from 
May 13
th
 to June 12
th
, 2011 and the second from March 15
th
 to April 29
th
, 2012. In both cases, 
80% of the fundraising goals were raised in the final three days of the campaign. This meant that 
for a majority of the campaign, it looked as though we were not going to reach our goal.  In both 
cases, one of my Uncles was the largest donor. His large donations motived others to help close 
the gap. It is safe to say that 85% to 90% of the donations came from friends, family, and 
colleagues. 
My preliminary budget was in between $25,000 and $30,000. Trying to raise the entire 
amount in one campaign seemed way too daunting. With Kickstarter, if you don’t reach your 
goal in the allotted time, none of backers are charged and you receive nothing. My plan was to 
do five campaigns alternating between $5,000 and $7,500 goals. The first Kickstarter campaign 
lasted thirty days and had a goal of $5000. We plateaued for a majority of the campaign and with 
a week before the close, we had only raised $975. I spent the entire last week on the phone, 
calling everybody I knew, begging for money. I offended a lot of people in the process. Why 
should they part with their hard-earned cash to fund my project? Luckily, I had a body of work to 
refer to and a healthy social media presence, inspiring some confidence in potential donors.  
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Figure 2 – A graph showing the progress of June 2011 Kickstarter 
 
The night before the campaign closed, we managed to raise $3346. My Uncle donated 
$1654, bringing me to my goal of $5000. I woke up to a successful Kickstarter campaign, which 
closed at $5,515. This generated a lot of attention for my project. My Uncle had not only closed 
the gap, he also gave me credibility.  Many people wrote me saying that if there was another 
Kickstarter campaign, they would donate.  
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Figure 3 - Successful June 2011 Kickstarter campaign 
 
After all of the fees, I netted approximately $4715. Kickstarter takes a 5% fee, Amazon 
Payments takes approximately 3.5% and the cost of fulfilling the backer rewards will be 
approximately $350. 
The difficulty and stress of a Kickstarter campaign can only be understood once you go 
through it, especially when you plateau for weeks. The idea of four more campaigns seemed 
unbearable. I needed to consolidate.  
The second Kickstarter campaign had a much more ambitious goal of $15,000; I 
determined that $18,000 was the minimum amount I needed to go into production. Four months 
out, I set the launch date for March 15
th
. I went into the previous campaign with an 
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inexperienced team and without a plan. I knew that this larger goal wouldn’t be possible under 
similar circumstances. I was fortunate to have Fred Pryor, a Marketing student with a minor in 
Cinema Studies, and Jeph Alexander, a Cinema Studies major with an interest in Entertainment 
Marketing, on board. The centerpiece of our plan was a “Launch Party”, where we planned to 
publicly launch the campaign, with the hope of securing donations on the spot. We also created a 
creative information packet, which we distributed to numerous Human Trafficking organizations 
and potential funders. We tried our best to schedule pitching events during the campaign period; 
one of which was for a gathering of UCF alumni who became local, successful Entrepreneurs. 
We also submitted our film for “Project of the Day” on Indiewire, with the hopes that would 
bring us some attention. 
In the end, despite all of the promotions we planned, very few resulted in donations. 
None of the human trafficking organizations we contacted donated because they were 
fundraising themselves. Many people were surprised and even taken aback by the fact that I was 
doing another fundraiser, even though I explicitly stated in the June 2011 campaign video that it 
was the first of a series of campaigns. We suffered a month-long plateau from March 19
th
 to 
April 22
nd
 where we went from $846 to $1,337 raised respectively. With a week left in the 
campaign, we had a $13,663 deficit.  
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Figure 4 – A graph showing the progress of the April 2012 Kickstarter 
 
The two things that changed our fortune were the “Project of the Week” vote and a 
$5,000 donation from my Uncle. Indiewire never notified us that we won “Project of the Day” on 
April 16
th
. We found out once we received an email stating that we were going against three 
projects for “Project of the Week”. The winner would be decided by user votes. At this point, I 
gave up on my Kickstarter campaign and focused on winning “Project of the Week”. Knowing 
that a vote costs nothing, I spammed everybody I knew, demanding that they vote for my project. 
We ended up winning “Project of the Week” and faith in my project was slowly returning. 
Using the momentum from our “Project of the Week” victory, I decided that I was going 
to give the Kickstarter campaign one last push. The next day, my Uncle generously donated 
$5,000 and people saw that we had a chance. The night before the Kickstarter campaign closed, 
we had raised $10,442, which was much further than I imagined we would be, but still very far 
from our goal. I spent Sunday April 29
th
 shamelessly calling every number in my address book. I 
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called people I hadn’t spoken to in months asking for money. It was a level I never thought I 
would sink to. Every time I heard the phone dialing, I was cringing. Every time I said, “Aunt Sue 
gave me $50, what can you do for me?” it felt like I was being stabbed. But in the end, it had to 
be done and I raised the money. The campaign closed at $15,435. 
 
 
Figure 5 - Successful April 2012 Kickstarter campaign 
 
I couldn’t begin to imagine how many people were following the campaign, refreshing 
the Kickstarter page to see if I had made it. All the positive energy assuaged my guilt for all the 
cadging I had done. It was then that I realized that Kickstarter isn’t just about raising money, but 
also about creating an audience and a community around your project. I also realized that my 
friends and family had made a lot of sacrifices to make my project possible and that I couldn’t 
ask this of them again. 
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 I had plans for another Kickstarter campaign in fall 2012 for finishing funds but I decided 
that two campaigns were enough for one project. It was hard enough to warm my supporters up 
to a second campaign. I couldn’t imagine the resistance a third campaign would encounter. The 
remaining $10,000 came from personal savings, credit cards, selling equipment, and student 
loans. 
Casting 
 The casting was the most developed element of the film. So much so that it influenced 
the script. The first audition was held in September 2011, before the major script changes that 
made Grace the main character. Right when the day was beginning to seem fruitless, Sarah 
Sculco walked in. She was Grace. Her audition allowed me to make the difficult decision of 
removing Kathia from the script and following Grace as a new protagonist. Finding the rest of 
my cast, however, would prove to be a formidable task.  
My next casting call was not held until late December, when the first draft reboot was 
complete. I casted the net wide, calling every single casting agency, posting the call in every 
acting school, and reaching out to every High School drama teacher in Orange and Seminole 
County; all in addition to sending it to the normal channels that student filmmakers use. While I 
didn’t decide to cast them until much later, Laura Mejia, who played “Mariela”, and Michael 
Berthold, who played “Matthew”, attended this audition.  
Sarah and Laura were the only members of my cast for a four-month period. They 
participated in the promotional efforts leading up to the April 2012 Kickstarter campaign. They 
both participated the “Launch Party”, and helped secure donations from their friends and family. 
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Sarah starred in a proof of concept referred to as “A Preview Scene from Pembroke Circle”, 
which received a lot of positive feedback, and helped delineate my vision for the film. Some of 
the footage was even used in the final film.  
My next casting decision was not made until late May, less than a month from the 
beginning of Production.  This wasn’t due to negligence, as I was holding a casting call every 
two weeks, but fear of making the wrong decision and inability to divorce myself from my “ideal 
cast”. For the character of “Marcos”, I was unable to decide between two very viable, but 
different actors.  
Robb Maus, from Truthful Acting, helped me make up my mind by asking me, “what 
quality is most important to you for Marcos’ character?” Without hesitation, I said “kindness” 
and I immediately knew who I had to choose.  
Less than five days before we went into Production, I narrowed my choices down to two 
actors for the role of Leigh, the antagonist and arguably the second most important role in the 
film. The old cliché of creating an “ideal cast” from Hollywood actors in order to communicate 
your casting needs proved to be a hindrance. I visualized actors such as Clark Gregg or Rus 
Blackwell and they were nowhere to be found. Anybody who didn’t fit that mold was discarded 
immediately, even if they gave a decent performance. I auditioned Kenny Babel, who was 
Sarah’s acting coach, early May. His instincts were taking him in the wrong direction and I 
dismissed him immediately. It was later explained to me that an actor doesn’t have the slightest 
idea of what a director has in mind when going into an audition, so it’s more important to look 
for truth rather than a perfect match.  
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The decision to cast Kenny was made under pressure. I remained ambivalent until the 
first day he arrived on set. He was impishly joking with members of the crew as we were setting 
up a scene. However, at the end of the first take, I was dumbfounded. He had transformed. He 
was indeed Leigh. That’s when I knew that everybody I had casted were the only people for the 
roles. My only wish was that I made these decisions sooner. It would have helped to have a full 
cast at least two months out. 
Pre-Production and Production 
 Every problem that I encountered in production was a result of our rushed pre-
production. Pre-production officially began on May 12
th
, 2012, when I brought on my Unit 
Production Manager/Line Producer Loren Marie Story. Where most films have six months to 
prepare, we had less than a month of effective time. Key crewmembers, such as my Director of 
Photography or Production Designer, were not locked until three weeks out. In retrospect, I don’t 
think we were ready to go into production. If I could go back, I would have pushed my project 
back to December 2012 at the very least. I think if one doesn’t have his or her principal cast, a 
Director of Photography, a Production Designer, and a Producer or Unit Production Manager 
attached at least three months out, he or she shouldn’t go into production. 
The devil is in the details. There was so much I didn’t know when I began filming. A lot 
of the time that I should have spent directorially preparing was spent fundraising. Many minor 
details were underdeveloped and caused delays and reshoots; such as how to introduce the 
character of Samuel Rojas, the look of Mariela’s brand, how Grace warms up to Mariela, the 
dreams that haunt Grace, how Grace makes the connection between her circumstances and 
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human trafficking, how to make each sequence feel different if shot in the same location, how to 
introduce Grace’s environment without seeming expository and how to make the audience 
understand Grace’s reaction at the end of the film. Simply put, I wasn’t prepared to shoot. 
These holes in my understanding of the world created tension with my cast and crew. I 
received a lot of negative feedback during production on my ability to communicate my vision to 
them. Many times, I gave confusing and unclear direction that gave the impression that I didn’t 
know what I wanted. It was then that I wish I had taken a few acting classes to better understand 
their process.  I believe that in order to tell somebody how to do their job, you must know how to 
do their job or have a good understanding of what is required. I only had a surface level 
understanding of their craft. 
The art department suffered the most from our short pre-production. The shed, which was 
our largest set piece, was not completed on time, causing us to completely re-arrange the last two 
weeks of the schedule. One tumultuous day required us to film only a small portion of the shed 
because the rest had not been built, limited the shots I get. There is no establishing shot relating 
the location of the shed to the house, which almost defeated the purpose of building a shell of the 
shed on location. The coverage that is in the film could have been achieved anywhere, meaning 
we needlessly destroyed 700 square feet of sod and inconvenienced the homeowners.  
 Contrary to popular belief, setting a film in one location will not necessarily lower costs. 
19 of our 30 shoot days were in one house, which created a lot of wear and tear. I spent $1,287 in 
loss and damages. The crew also became too comfortable, resulting in a lack of regard that they 
would not have had in an unfamiliar space. I was fortunate to find two homeowners that had the 
 21 
patience of Job and were generous enough to allow us to film for free. They are fortunately still 
supporters of the film, despite all of the damages. 
I wrapped production feeling disillusioned and depressed. I commended myself for 
sticking to a deadline and solving problems in the moment, but being unprepared is a problem 
that one can’t solve without time. 
Post-Production 
 Post-production was an overall positive experience. I learned a lot about writing, 
directing, and filmmaking in the edit room. It was necessary for me to see so many elements that 
I thought were crucial removed from the film. I was able to see my film broken down to its 
simplest components, teaching me what was truly important. I discovered what my film was 
really about after the fact.  
Film is a living, breathing organism. Kyle Prince, my editor, compared problems in a cut 
to an illness. When we feel like something doesn’t work, we’re experiencing a symptom rather 
than the actual problem itself. One scene, one cut or one line of dialogue could be setting an 
expectation that doesn’t pay off later. The solution may not be cutting the scene that doesn’t pay 
off, but cutting the set-up.  
The assembly cut was painful for me to watch. There was so much that wasn’t working. 
To be honest, there were elements that I thought would never be fixed. At first, I ruthlessly cut 
scenes that didn’t work from the film, dismissing the possibility that the problems might be 
elsewhere. The first act always felt slow, so we cut a lot of the scenes that set up the family 
dynamic, and omitted a storyline that showed Grace opposing Mariela’s presence. As a result, 
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we did get to the second act faster but it felt just as slow because Grace had become a passive 
character. We later put back a few scenes showing Grace’s resentment, which helped move the 
first act. However, the addition made Grace’s subsequent shift from resentment to empathy for 
Mariela feel forced.  
We dubbed this “the leaky pipe syndrome”, where we would fix one section and realize 
that our fix caused a problem elsewhere. Needless to say, we spent our first twelve cuts fixing 
problems and essentially “finding” our story. The Grace and Mariela friendship was helped once 
we moved the Mother’s Day attic scenes (Scene 55 and 56), immediately before the guitar scene 
(Scenes 51-53, later reshot as Scenes A41-E41 in the “January 2013 Pickups”).  This made 
Grace’s shift more believable because she would yearn for female bonding while mourning her 
mother on Mother’s Day. This is not the only example of scene re-ordering in the film. 
After three sets of pickups and 20 cuts of the film, we finally locked picture on February 
26
th
, 2013. The remaining months were spent finalizing the sound mix and the score.  
The sound department was plagued with unreliable assistants and technical problems. We 
split the film into six 12 to 15-minute reels so that the sound department could easily divvy up 
the work and the consequences of changing the edit, if we needed to, would be minimal. A 
month into mixing, we fired all of the assistants and Mélodie Cros began working by herself. She 
continued to work in the reels and once she was ready to move her work onto the main timeline 
in Pro Tools, only half transferred over, causing further delays. All of our technical problems 
caused us to scrap plans for a 5.1 surround mix.  
The stereo mix was finally locked on June 21
st
, 2013, marking the completion of the film. 
Ironically, this was exactly a year after the first day of principal photography. 
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 Final Thoughts 
“Keep it as small as you possibly can” (Christine Vachon, 2009) 
 
When Christine Vachon visited my undergraduate Directing III class and heard that the 
M.F.A.s were making feature films, she fervently offered the above advice. While I’ve classified 
Pembroke Circle as a micro-budget film throughout the entire process, I’m unsure if I’ve truly 
made a micro-budget film. Even though the final expenditures were approximately $28,140, our 
production methods were very close to that of a $200,000 independent feature. The only 
difference was that our crew worked for free, the locations were donated, we used equipment 
provided by the school, and the cast worked for deferred/contingent pay. I do not think that I 
would be able to make another film the same way outside of the academic setting. 
 I hope that the next films made in this program will figure out a less-exploitative model 
that uses a small, intimate cast and crew. Perhaps peering down the size of the crew will allow 
for compensation. Instead of micro-budget being forced onto a larger story, the micro-budget 
must be intrinsic to the story. The production methods must be designed as carefully as the 
script. I attempted this with my reboot that followed Grace, but the scope and methodology was 
still large.  
Regardless, I am proud of what I accomplished. I have faith in the film being a success. 
In the next year, I will be submitting it to nearly 30 festivals. I think everybody’s hard work 
deserves to be seen at the very least. On set, Kenny Babel said, “This will not be Max’s last 
film”. As the film is hopefully being screened at a few festivals, I will be nurturing another, 
smaller, project. 
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The greatest learning I received from UCF during in both my undergraduate and graduate 
tenure is the importance of honesty in my work. The only way I have been able to achieve 
honesty is to believe completely in my projects. For me, seeing the final product has made me 
believe that my cast and crew’s hard work has not been in vain. I think we created something 
special, that we can all be proud of. 
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CHAPTER TWO: THE PICTURE 
 
Figure 6 - The opening shot of film. 
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Figure 7 – Grace’s walk home through labyrinthine suburbia. 
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Figure 8 - Mariela's presence threatens Grace initially. 
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Figure 9 - Grace's dreams are constantly themed around impending danger. 
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Figure 10 - Grace begins to notice unusual changes in her father. 
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Figure 11 – Grace and Mariela begin to bond. 
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Figure 12 - Mariela's trauma becomes too difficult to ignore. 
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Figure 13 – The circumstances around Mariela's departure become an inch Grace cannot scratch. 
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Figure 14 - The discovery is more horrific than she could have imagined. 
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CHAPTER THREE: RESEARCH MATERIALS 
 I am including four different screenplay documents in this section. The first is the 
“locked screenplay” that I used for principal photography from June 21st – July 19th. The 
remaining three documents contain script excerpts and rewrites for scenes that were shot during 
our various rounds of pick-ups. They are entitled: “August 2012 Pick-ups”, “January 2013 Pick-
ups”, and “February 2013 Pick-ups; covering scenes that were shot: August 14th-August 18th, 
2012, January 18
th
-21
st
, 2013, and February 10
th
, 2013 respectively.  
 The numbers on the top right corner indicate the page numbers of the script, while the 
numbers located beside each scene heading represent the scene number. We locked the scene 
numbers in the “locked screenplay” draft. Any changes made after this draft are indicated by 
“omitted scenes” or inserting letters before the number of each added scene. The same 
numbering was also used in all three pick-up scripts.  
Locked Shooting Screenplay 
 This draft of the script was locked early June, very close to our start date. Minor changes 
were made throughout production but this script matches our assembly cut very closely. 
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August 2012 Pick-ups 
 Due to a number of factors, we were not able to film all the scenes from the locked script 
in principal. It became apparent half-way through principal photography that we were going to 
have to go back for some pick-ups the following month. Scenes that we did not film from the 
“locked script” are as follows: 11, 22, 41, 42, 48, 49, 62, 91, 99, 97, 100, 121, 128 and 130. We 
had an assembly cut of the film soon after we wrapped principal photography, which revealed 
that we would have to reshoot a number of scenes. Those scenes are as follows: portions of 58, 
portions of 59, 71, 101, 102, portions of 107 and 140. 
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January 2013 Pick-ups 
 After ten cuts of the film, and a few screenings with my thesis committee, my editor, 
Kyle Prince, and I decided that we needed to go back for some reshoots and pick-ups. Scenes 
that we reshot are as follows: 1 (which was renamed A1), portions of 11, portions of 19, scenes 
51-53 (which were renamed A41-E41), portions of 98 and portions of 104. Scenes that were in 
the original locked script but were never filmed included: 67, portions of 100 and 124. We also 
added five scenes including: A18, A33, A64, A65 and A86. 
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February 2013 Pick-ups 
 The following scenes were the last scenes filmed before we locked picture. Even though 
scenes A18 and A33 were scheduled for the January pick-ups, we were unable to film them 
during that time. I took the opportunity to revise them slightly. I also added another scene, A10, 
to serve as a new introduction for the main character. 
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CHAPTER FOUR: MARKETING PLAN 
 The following marketing plan was created before the April 2012 Kickstarter campaign.   
General Marketing Strategy 
Our goal for the marketing of Pembroke Circle is to begin well before the first day of 
principal photography.  Ideally, a website, blog, and social media page would be up and running 
a year before the first day of principal photography.  The key to keeping interest in the film and 
website would be to provide new content for potential fans each time they visit the website.  The 
website, social media pages, and blogs would be updated frequently throughout pre-production, 
production, post, completion of the film, during festival runs, and distribution. 
We released a proof of concept, “A Preview Scene from Pembroke Circle”, which we 
shot in advance, starring the lead we have currently casted for the film.  This will be a very 
useful marketing tool because it demos our actress and gives the viewer an idea of what the film 
could be. You can view the scene at: www.vimeo.com/maxrousseau/pembrokecirclepromo 
Since Pembroke Circle deals with human trafficking, a social issue as well as a buzz 
word in Washington D.C., we hope to try to partner with as many coalitions and NGOs as 
possible.  Some of the prominent groups are the Florida Coalition Against Human Trafficking, 
Broward Human Trafficking Coalition, and the Coalition to Abolish Slavery and Trafficking 
(CAST).  These partnerships can also generate more flow to our website. Almost every region 
has a coalition battling this heinous crime.  Therefore during festival runs, we could contact 
regional coalitions to raise awareness of the screening.  Perhaps even partner up for an exclusive 
Q&A with the filmmakers and offer advance ticket sales for willing coalitions. 
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The social relevance of the film could also help in fundraising; especially with the 
availability of such fund-raising sites like, IndieGoGo, Kickstarter & Paypal. Ideally, a fan who 
contributes money to the film would also be given certain gifts and incentives. 
Table 1 – Example of Kickstarter Rewards  
Donation – Gift Chart* 
Donation Amount Gift Price of Gift Amount Raised 
$1-$9 
Special Thanks on 
Website and 
Facebook Page 
$0 $1-$9 
$10-$24 
5”x7” Signed 
Postcard 
$0.26 (Quantity of 
100) + $0.46 
(shipping) = 
$0.72/each 
$9.28-$23.28 
$25-$49 
8.5”x11” Signed 
Poster 
$0.68 (Quantity of 
50) +  
$1.12 shipping = 
$1.80/each 
$23.20-$47.20 
$50 to $99 
Special Edition 
DVD of film 
$5.50 + $2.50 
(shipping) = $8/each 
$42-$91 
$100-$249 
Special Edition Blu-
Ray of Film 
$7.50 + $2.25 
(shipping) = $9.75 
$90.25-$239.25 
A table with examples of how the gift system could work  
We conducted a successful 30-day Kickstarter campaign from May 13
th
 to June 12
th
, 
2011 to raise some initial funds for the film. We were able to raise $5515 (which is $515 over 
our goal of $5000).  This shows the preliminary support for the film. We expect that support to 
grow throughout the pre-production phase. We refer to our generous supporters as 
“collaborators” because in our opinion, they are participating in a creative venture by donating to 
our project. We continue to update our collaborators on the progress of the film through our 
Kickstarter page, which can be accessed at: 
http://www.kickstarter.com/projects/1153862509/pembroke-circle 
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Festival Strategy 
 We hope to premiere Pembroke Circle at a top tier festival.  Top tier festivals carry the 
highest level of prestige and often require films to premier at their festival.  Distribution and 
acquisition representatives are almost always in attendance.  As a result they are much harder 
obtain an acceptance. We also hope to submit to major regional festivals as well.  Typically 
festivals are used by filmmakers as venues to secure all-rights distribution, and while we are 
open to that scenario, we are mainly hoping to promote the film as much as possible and raise 
awareness.  
 
Table 2 - Festival Tiers 
Top-Tier Festivals
 
Mid-Tier Festivals
 
 Sundance Film Festival 
 Slamdance Film Festival 
 Tribeca Film Festival 
 SXSW Film Festival 
 Toronto International Film 
Festival 
 Cannes Film Festival 
 Berlin Film Festival 
 Telluride Film Festival 
 
 Florida Film Festival 
 Chicago International Film 
Festival 
 Santa Barbara Film Festival 
 Miami International Film 
Festival 
 San Francisco International 
Film Festival 
 Los Angeles Film Festival 
 Sarasota Film Festival 
 Vancouver International 
Film Festival 
 Palm Springs Film Festival 
 Atlanta Film Festival 
 Nashville Film Festival 
A list of our target festivals 
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Target Market and Specific Marketing Strategy 
In line with our hybrid-distribution approach, screenings will be held for the target 
market.  These screenings will be catered to the audiences that will most likely have an interest 
in the subject matter of the film. Thirteen (2003), an R-rated limited release concerning 
adolescent issues, raised awareness of their film by focusing on screenings to school counselors, 
teen psychologists, members of Congress, Planned Parenthood, and the Brookings Institution 
(Pinsker).
 
 Like Thirteen, we could try to raise awareness by appealing to the interests of local 
human trafficking coalitions, NGOs, and human rights groups. The general tone of the film, a 
thriller-drama, will make it accessible to a wide audience.  Since the plot points are based on 
research and fact, Pembroke Circle will also likely appeal to many human rights activists and 
advocates, essentially our core audience. 
We have deemed that the target market for this film is 18-50 year-old females because of 
the gender of the protagonist as well as the subject matter.  This includes but is not limited to: 
college-going females, parents, grandparents, social workers, female human rights advocates, 
and activists. 
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Table 3 – Target Audience Profiles 
Profile Description Age Range Gender Main Social 
Media 
Human Rights 
Activist 
People interested in the 
advancement of Human Rights, 
professionally or personally. 
20-50 years Both Twitter, Pinterest 
and Blogger 
Orlando Arts 
Enthusiast 
People interested in fostering the 
arts in Orlando and establishing 
Central Florida as a creative 
center  
25-60 years Both Blogger, 
Facebook and 
Twitter 
Young 
Womanist 
Young females interested in female 
themes and stories as well as 
social issues related to females. 
They are not necessarily a 
“Feminist”. 
18-30 years Female Pinterest, Twitter 
and Blogger 
A table showing three core audience profiles created from our target audience.  
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One-Sheet Portrait 
 
Figure 15 – A 27” x 40” portrait version of the poster.
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One Sheet Horizontal 
 
Figure 16 - An 11” x 8.5” landscape version of the poster.
 158 
APPENDIX A: 
BUDGET 
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Pembroke Circle
Director: Max Rousseau
Producer: Max Rousseau 
Writer: Max Rousseau
Script Dated: 06/07/12
Budget Dated: 06/19/12
• BUDGET $
11-00 SCREENPLAY 265.00
12-00 PRODUCERS UNIT 500.00
13-00 DIRECTION  
14-00 CAST 928.00
15-00 ATL TRAVEL & LIVING  
TOTAL ABOVE-THE-LINE 1,693.00
20-00 ATMOSPHERE  
21-00 PRODUCTION STAFF 1,470.00
22-00 ART DIRECTION 420.00
23-00 SET CONSTRUCTION 500.00
24-00 SET OPERATIONS 700.00
25-00 SPECIAL EFFECTS 200.00
26-00 SET DRESSING 325.00
27-00 PROPERTY 155.00
28-00 ANIMALS  
29-00 WARDROBE 250.00
30-00 MAKEUP & HAIRDRESSING 250.00
32-00 LIGHTING 226.00
33-00 CAMERA 97.00
34-00 PRODUCTION SOUND 78.00
35-00 TRANSPORTATION 717.15
36-00 LOCATION 5,860.00
37-00 STAGES & FACILITIES  
38-00 PRODUCTION MEIDA 710.00
40-00 TESTS  
TOTAL PRODUCTION 11,958.15
45-00 EDITORIAL 250.00
46-00 MUSIC  
47-00 POST PRODUCTION SOUND  
48-00 POST MEDIA MANAGEMENT  
50-00 VISUAL EFFECTS  
TOTAL POST PRODUCTION 250.00
65-00 PUBLICITY 977.73
66-00 LEGAL & ACCOUNTING  
67-00 INSURANCE 1,888.85
68-00 MISCELLANEOUS 463.17
TOTAL OTHER 3,329.75
CONTINGENCY 1,723.09
TOTAL ABOVE-THE-LINE 1,693.00
TOTAL BELOW-THE-LINE 11,958.15
TOTAL ABOVE-AND-BELOW-THE-LINE 13,651.15
GRAND-TOTAL 18,953.99
DIRECTOR NAME: Max Rousseau   
PRODUCER NAME: Max Rousseau 
 
FILM TITLE: Pembroke Circle         
BUDGET AMOUNT: $20,000      
LOCATION(S) OF SHOOT: e.g. Orlando, Lake Mary 
SHOOT DATES: June 21st - July 17th     
5 OR 6 DAY WEEKS: 5       
NUMBER OF SHOOT DAYS: 22 (20 Principal, 2 for PROMO Scene(s))      
FORMAT (HD, DV, etc.):  HD     
NUMBER OF SPEAKING PARTS: 8   
NUMBER OF BACKGROUND ACTORS TOTAL: 12   
HOW MANY SAG PLAYERS? 1     
HOW MANY LOCATION(S): 13       
HOW MANY SETS? 1     
ANY STAGE WORK?  IF SO, WHERE? CEM Downtown Campus  
ANY SET CONSTRUCTION? IF SO, WHERE?  CEM Downtown Campus and On Location (Leigh's Backyard)      
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NUMBER OF CREW:  23 
ARE ANY CAST OR CREW BEING PAID?  Prod. Designer, UPM, Editor, Stunt Coordinator 
ARE YOU USING A PAYROLL COMPANY AND IF SO, WHO IS IT? NO  
WHO IS YOUR INSURANCE BROKER? FRACTURED ATLAS AND FILM EMPORIUM 
WHO IS YOUR LEGAL ADVISOR? None (Unofficial legal advice offered by Bill Whitacre)  
STUNTS, EFFECTS, MINORS, ANIMALS, PYRO, ETC? EXPLAIN: Smoke Effects, Fireworks     
DIRECTOR OF PHOTOGRAPHY IS: Geoff Levy    
PRODUCTION DESIGNER IS:  Elizabeth Suthphin 
1ST ASSISTANT DIRECTOR IS: Rohan Khublall 
 
WHAT IS THE BIGGEST CHALLENGE(S) OF YOUR PRODUCTION?: 
 
The “garden shed” set piece will be a difficulty.  We have to find a house that has a shed in the back otherwise we will have to build the structure on location.  
We also will need to transport it to a soundstage to shoot the inside. The end scene is also very ambitious with the firework sequence.   
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11-00 SCREENPLAY FRINGES BUDGET
11-03 WRITERS  
11-09 SCRIPT COPIES 30.00
1. Amazon (LASER CARTRIDGE) 1 cartridge @ 30 30.00
11-85 OTHER CHARGES 235.00
1. Copyright for final script 1  @ 35 35.00
2. Anais Nin Trust (rights to reprint poem) 1  @ 50 50.00
3. Act One Script Clearance 1  @ 150 150.00
Total For 11-00 $265.00
12-00 PRODUCERS UNIT FRINGES BUDGET
12-02 PRODUCER 500.00
1. UPM fee LM Story 1  @ 500 500.00
12-04 ASSOCIATE PRODUCER  
12-85 OTHER CHARGES  
Total For 12-00 $500.00
13-00 DIRECTION FRINGES BUDGET
13-01 DIRECTOR  
13-85 OTHER CHARGES  
Total For 13-00
14-00 CAST FRINGES BUDGET
14-01 PRINCIPAL CAST 318.00
1.  1  @ 168 168.00
2.  (stipend for kenny's agent) 1  @ 150 150.00
14-02 SUPPORTING CAST  
14-03 DAY PLAYERS  
14-06 LOOPING & REVOICING ALLOW  
14-07 STUNT COORDINATOR/ADJUSTMENTS 150.00
1.  1  @ 150 150.00
14-08 CASTING FEES & EXPENSE 40.00
1. Casting crafty 1  @ 40 40.00
14-85 OTHER CHARGES 420.00
1. GAS STIPEND FOR MAIN CAST 6 actors @ 70 420.00
Total For 14-00 $928.00
15-00 ATL TRAVEL & LIVING FRINGES BUDGET
15-01 ATL AIRFARE  
15-03 ATL GROUND TRANSPORTATION  
15-05 ATL HOTELS  
15-07 ATL PER DIEM/MEALS  
Total For 15-00
20-00 ATMOSPHERE FRINGES BUDGET
20-01 ATMOSPHERE  
20-02 STAND-INS  
20-06 ATMOSPHERE COORDINATOR  
20-16 ATMOSPHERE CARS  
20-17 CASTING FEES  
20-85 OTHER CHARGES  
Total For 20-00
21-00 PRODUCTION STAFF FRINGES BUDGET
21-01 PRODUCTION MANAGER  
21-02 1ST ASST. DIRECTOR  
21-03 2ND ASST. DIRECTOR  
21-04 SCRIPT SUPERVISOR  
21-05 PRODUCTION ACCOUNTANT  
21-07 PRODUCTION COORDINATOR  
21-09 LOCATION MANAGER  
21-10 PRODUCTION ASSISTANTS  
21-85 OTHER CHARGES 1,470.00
1. GAS STIPEND FOR CREW 1 days @ 70 x 21 1,470.00
Total For 21-00 $1,470.00
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22-00 ART DIRECTION FRINGES BUDGET
22-01 PRODUCTION DESIGNER 300.00
1. Elizabeth Sutphin (Stipend) 1  @ 300 300.00
22-16 RENTALS  
22-17 MATERIALS & SUPPLIES  
22-85 OTHER CHARGES 120.00
1. GAS for runs/reimbursement 1  @ 70 70.00
2. Construction food 1  @ 50 50.00
Total For 22-00 $420.00
23-00 SET CONSTRUCTION FRINGES BUDGET
23-08 SET COST - LABOR  
23-16 SET COST - RENTALS  
23-17 SET COST - PURCHASE 500.00
1. RAW SUPPLIES (Paint, Sandpaper etc...)     + 75 Misc 75.00
2. Building Supplies 1  @ 425 425.00
23-85 OTHER CHARGES  
Total For 23-00 $500.00
24-00 SET OPERATIONS FRINGES BUDGET
24-01 KEY GRIP  
24-02 BEST BOY GRIP  
24-03 DOLLY GRIP  
24-05 COMPANY GRIP  
24-08 GRIP RENTAL EQUIPMENT  
24-09 GRIP EQUIPMENT - PURCHASE  
24-14 SET MEDIC  
24-15 CRAFTSERVICE PERSON  
24-16 CRAFTSERVICE RENT./PURCH. 700.00
1. Amazon (Craft Service Expenditures) 20 days @ 35 700.00
24-25 POLICE & FIREMAN  
24-48 LOSS & DAMAGE  
24-85 OTHER CHARGES  
Total For 24-00 $700.00
25-00 SPECIAL EFFECTS FRINGES BUDGET
25-01 SPECIAL EFFECTS LABOR  
25-16 EQUIPMENT RENTALS  
25-17 SPECIAL EFFECTS PURCHASES 200.00
1. RAIN/FOG/FIREWORKS PRACTICAL 1  @ 200 200.00
25-85 OTHER CHARGES  
Total For 25-00 $200.00
26-00 SET DRESSING FRINGES BUDGET
26-01 SET DECORATOR  
26-15 SET DRESSING MANUFACTURE  
26-16 SET DRESSING RENTALS  
26-17 SET DRESSING - PURCHASES 325.00
1. GARDEN SHED DRESS (Plants, pots, topsoil (tools and shelves can be borrowed))     + 200 Misc200.00
2. House odds and ends 1  @ 125 125.00
26-18 SET DRESSING PA  
26-48 LOSS AND DAMAGES  
26-85 OTHER COSTS  
Total For 26-00 $325.00
27-00 PROPERTY FRINGES BUDGET
27-01 PROPERTY MASTER  
27-16 PROP RENTALS  
27-17 PROP PURCHASE 155.00
1. Props  1  @ 155 155.00
27-37 PROPS MANUFACTURED  
27-48 LOSS & DAMAGES  
27-85 OTHER COSTS  
Total For 27-00 $155.00
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28-00 ANIMALS FRINGES BUDGET
28-06 ANIMAL RENTALS & PURCHASE  
28-07 WRANGLER LABOR  
28-48 EXPENSES  
28-85 OTHER CHARGES  
Total For 28-00
29-00 WARDROBE FRINGES BUDGET
29-01 COSTUME DESIGNER  
29-05 WARDROBE LABOR  
29-12 MANUFACTURE WARDROBE  
29-16 WARDROBE RENTALS  
29-17 WARDROBE PURCHASES 250.00
1. Goodwill (Mariela's Wardrobe)     + 50 Misc 50.00
2. Other pieces 1  @ 200 200.00
29-46 CLEANING & REPAIRS  
29-48 LOSS & DAMAGES  
29-85 OTHER CHARGES  
Total For 29-00 $250.00
30-00 MAKEUP & HAIRDRESSING FRINGES BUDGET
30-01 MAKEUP ARTIST  
30-03 HAIRSTYLIST  
30-06 SPECIAL FX MAKEUP ARTIST  
30-16 MAKEUP RENTALS 100.00
1. Kit rental 1  @ 100 100.00
30-17 MAKEUP PURCHASES 150.00
1.  (Faux Scarrs/Wounds) 8  @ 15 120.00
2.  (Blood) 2  @ 15 30.00
30-18 HAIRSTYLING RENTALS  
30-19 HAIRSTYLING PURCHASES  
30-20 SPECIAL FX MAKEUP EXPENSE  
30-85 OTHER CHARGES  
Total For 30-00 $250.00
32-00 LIGHTING FRINGES BUDGET
32-01 GAFFER  
32-02 BEST BOY  
32-03 ELECTRICIANS  
32-05 GENERATOR OPERATOR  
32-08 RIGGING & STRIKING LABOR  
37-09 GENERATOR RENTAL  
37-16 LIGHTING EQUIPMENT RENTAL  
37-17 LIGHTING EQUIP. PURCHASE 146.00
1.  (Misc. Gaff Tape ) 4 rolls @ 12 48.00
2.  (Misc. Bulbs) 10 Bulbs @ 4 40.00
3. Expendables 1  @ 58 58.00
37-48 LOSS & DAMAGE 80.00
1. UCF (damages) 1  @ 80 80.00
37-85 OTHER CHARGES  
Total For 32-00 $226.00
33-00 CAMERA FRINGES BUDGET
33-01 DIRECTOR OF PHOTOGRAPHY  
33-02 CAMERA OPERATOR  
33-03 1ST ASST. CAMERAMAN  
33-04 2ND ASST. CAMERAMAN  
33-05 ADD'L CAMERA CREW  
33-16 CAMERA RENTALS 15.00
1.  1  @ 15 15.00
33-17 CAMERA SUPPLIES & PURCHASES 82.00
1. Expendables 1  @ 82 82.00
33-20 CAMERA MOUNTS  
33-85 OTHER CHARGES  
Total For 33-00 $97.00
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34-00 PRODUCTION SOUND FRINGES BUDGET
34-01 SOUND MIXER  
34-02 BOOM OPERATOR  
34-16 SOUND EQUIPMENT RENTALS  
34-17 SOUND EQUIPMENT PURCHASES 78.00
1.  (AA Batteries) 2 packs of 20 @ 14 28.00
2. Expendables/moleskin/9 V 1  @ 50 50.00
34-48 LOSS & DAMAGE  
34-85 OTHER CHARGES  
Total For 34-00 $78.00
35-00 TRANSPORTATION FRINGES BUDGET
35-01 TRANSPORTATION COORDINATOR  
35-03 DRIVERS  
35-05 TRUCK RENTALS 538.65
1. Enterprise (Van Rental) 27 days @ 19.95 538.65
35-06 CAR RENTALS  
35-08 DRESSING ROOM RENTALS  
35-11 GAS & OIL 178.50
1.  20 gallons @ 3.75 75.00
2.  150 miles @ 0.69 103.50
35-12 REPAIRS & MAINTENANCE  
35-13 PICKUP & DELIVERY  
35-14 MILEAGE ALLOWANCE  
35-15 PERMITS & TOLLS  
35-16 TAXIS  
35-48 LOSS & DAMAGE  
35-85 OTHER CHARGES  
Total For 35-00 $717.15
36-00 LOCATION FRINGES BUDGET
36-04 SITE RENTALS 400.00
1.  1  @ 400 400.00
36-05 TELEPHONE  
36-07 LOCATION PARKING  
36-09 SHIPMENTS  
36-11 SURVEY COSTS:PHOTOS/SCOUT  
36-12 LOCATION OFFICE EXPENSE  
36-13 CATERING 5,460.00
1. Incredibly Edible Catering (Lunch) 21 days @ 10 x 26 5,460.00
36-14 BTL AIRFARE  
36-16 BTL HOTELS  
36-18 BTL PER DIEMS/MEALS  
36-20 BTL GROUND TRANSPORTATION  
36-85 LOSS  AND DAMAGES  
Total For 36-00 $5,860.00
37-00 STAGES & FACILITIES FRINGES BUDGET
37-01 STAGE/WAREHOUSE RENTALS - SHOOT  
37-02 STAGE RENTAL-CONST/STRIKE  
37-03 STAGE RENTALS - HOLD  
37-04 STAGE RENTALS - OTHER  
37-05 STUDIO LABOR  
Total For 37-00
38-00 PRODUCTION MEDIA FRINGES BUDGET
38-03 P CARDS  
38-04 PRODUCTION AUDIO  
38-06 MEDIA STORAGE 710.00
1. Amazon (3tb Hard Drives - Firewire) 2 Harddrives @ 165 330.00
2. Amazon (3tb Harddrives - USB) 4 Harddrives @ 95 380.00
38-85 OTHER CHARGES  
Total For 38-00 $710.00
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40-00 TESTS FRINGES BUDGET
40-01 TALENT EXPENSE  
40-03 CREW LABOR  
40-16 TEST RENTALS  
40-17 TEST PURCHASES  
40-85 OTHER  
Total For 40-00
45-00 EDITORIAL FRINGES BUDGET
45-02 EDITOR 250.00
1. Kyle Prince (Stipend) 1  @ 250 250.00
45-03 DIGITAL ASSET MANAGER  
45-04 SOUND EFFECTS EDITOR  
45-16 EDITORIAL RENTALS  
45-17 EDITORIAL PURCHASE  
45-80 CONTINUITY SCRIPT  
45-85 OTHER CHARGES  
Total For 45-00 $250.00
46-00 MUSIC FRINGES BUDGET
46-47 MUSIC RIGHTS  
46-48 ORIGINAL SONG PURCHASE  
46-85 OTHER CHARGES  
Total For 46-00
47-00 POST PRODUCTION SOUND FRINGES BUDGET
47-08 FINAL DUB/MIX  
47-16 MISC. SOUND RENTALS  
47-17 MISC. SOUND PURCHASES/COST  
47-85 OTHER CHARGES  
Total For 47-00
48-00 POST MEDIA MANAGEMENT FRINGES BUDGET
48-11 STOCK FOOTAGE PURCH & LAB  
48-12 DUPLICATION CHARGES  
48-17 MISC. PURCHASES  
48-85 OTHER CHARGES  
Total For 48-00
50-00 VISUAL EFFECTS FRINGES BUDGET
50-11 VISUAL EFFECTS  
50-85 MISC CHARGES  
Total For 50-00
65-00 PUBLICITY FRINGES BUDGET
65-01 PUBLICITY COSTS  
65-03 SUPPLIES 561.23
1. UCF PRINT (Fliers) 1  @ 561.23 561.23
65-05 ENTERTAINMENT/TRVL & LVNG 4.50
1.  1  @ 4.50 4.50
65-85 OTHER  
65-06 WEB DESIGN 412.00
1. Jeff Ferrell (Initial Website) 1  @ 80 80.00
2. Host Gator (Web Hosting) 24 months @ 10.50 252.00
3. Go Daddy (Domain Purchases) 2 years @ 40 80.00
Total For 65-00 $977.73
66-00 LEGAL & ACCOUNTING FRINGES BUDGET
66-01 LEGAL EXPENSES  
66-03 LAWYER  
66-07 CORPORATE FILING EXPENSES  
66-09 ACCOUNTING EXPENSE  
Total For 66-00
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67-00 INSURANCE FRINGES BUDGET
67-01 PRODUCTION INSURANCE PACKAGE 1,888.85
1. Film Emporium (Liability Insurance) 1  @ 1,170.60 1,170.60
2. FRACTURED ATLAS (Equipment Insurance) 1  @ 543.25 543.25
3. FRACTURED ATLAS (Worker's Comp) 1  @ 175 175.00
67-05 MISC EXPENSES  
Total For 67-00 $1,888.85
68-00 MISCELLANEOUS FRINGES BUDGET
68-01 LLC EXPENSES 225.00
1. Sunbiz.Org (LLC Registration) 1  @ 130 130.00
2. FRACTURED ATLAS (Registration) 1  @ 95 95.00
68-03 OFFICE SUPPLIES 170.00
1.  (Showbiz Purchase) 1  @ 100 100.00
2. Amazon (Laser Printer Cartridge) 1 cartridge @ 30 30.00
3. Amazon (2500 SHEET PAPER) 1 Box @ 40 40.00
68-04 OFFICE EQUIP & FURNITURE  
68-05 PRODUCTION MEALS 68.17
1. misc 1  @ 68.17 68.17
68-07 PHOTOCOPY  
68-11 COMPUTER RENTALS  
68-38 MESSENGER SERVICE  
68-39 POSTAGE & COURIER  
68-40 ENTERTAINMENT/WRAP PARTY  
68-85 OTHER CHARGES  
Total For 68-00 $463.17
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APPENDIX B: 
FINAL PRODUCTION SCHEDULE & DAY OUT OF DAYS 
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Locked Shooting Screenplay 
One-line Schedule and Day Out of Days 
 The following schedule and day out of days corresponds to the script labeled “locked 
shooting screenplay”. 
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August 2012 Pick-ups 
One-line Schedule and Day Out of Days 
 The following schedule and day out of days corresponds to the script labeled “August 
2012 Pick-ups”. 
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January 2013 Pick-ups 
One-line Schedule and Day Out of Days 
The following schedule and day out of days corresponds to the script labeled “January 
2013 Pick-ups”. Please note that the footage needed for scenes 98 and 104 were created digitally 
and therefore not scheduled. Please also note that scenes A18 and A33 were scheduled but had to 
be postponed until February 2013, therefore they are included in the “unscheduled” portion of 
the one-line schedule. 
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February 2013 Pick-ups 
One-line Schedule and Day Out of Days 
 The following schedule and day out of days corresponds to the script labeled “February 
2013 Pick-ups”. 
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APPENDIX C: 
CHAIN OF TITLE 
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APPENDIX D: 
MUSIC SYNCHRONIZATION 
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Matt Bukaty, Composer 
600 S. 2nd St. 
Midlothian, TX 76065 
972-672-5783 
www.mattbukaty.com 
 
______________________________________________________________________________  
 
 
Sunday, June 9, 2013 
 
Max Rousseau, Producer 
Pembroke Circle LLC 
14251 NW 22nd St. 
Pembroke Pines, FL 33028 
 
Dear Mr. Rousseau: 
 
Thanks for the opportunity to work with you on Pembroke Circle. The following will outline the 
agreement between Max Rousseau / Pembroke Circle LLC (“Producer”) and Matt Bukaty 
(“Composer”) in conjunction with the motion picture currently entitled Pembroke Circle 
(“Film”). 
 
 No Agency Relationship: This Agreement creates a licensor-licensee relationship 
between the Parties. Nothing in this Agreement shall be construed to establish a joint venture, 
agency, or partnership relationship between the Parties. 
 
 Services: Producer hereby engages Composer as an independent contractor to write, 
compose, arrange, adapt, score, orchestrate, produce, conduct, perform, record, complete, and 
deliver the instrumental score (hereinafter called “Material”) to be used in conjunction with the 
film Pembroke Circle including all costs incurred in the creation, production, and delivery of the 
music master recordings. The Material will include all underscore and non-vocal source music 
under the direction and approval of Producer. The following costs are excluded from the Material 
package and are not subject to this agreement: 
  
(a) Mag stock 
(b) Licensing of music not composed by Matt Bukaty 
(c) Music Editor services (other than those contracted by Composer) 
(d) Vocalists requested by Producer 
(e) On-camera and/or “sidelining” musicians 
(f) Re-use, New Use, and all Residual payments to musicians 
 
Composer agrees to orchestrate, score, conduct, and perform at all music recording sessions, 
supervise all scoring and music mixing sessions, arrange for studio time and copying, and arrange 
for such other services and elements as may be required in connection with the Material. 
 
 Deferred Compensation, if any, will be given only when the net amount of the picture 
reaches fifteen thousand dollars (15,000). Composer’s minimum fee will be 3.5% of that amount. 
When and if net amount reaches 25,000, composer’s minimum fee will be another 3.5% payable 
in equal monthly installments on Producer’s regular payday. Number will be repeated at 50,000, 
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100,000, 150,000 and 250,000 net earnings. “Net Proceeds” as used herein shall mean Gross 
Receipts actually received by or credited to Producer from the exploitation of the Picture less all 
costs of production, plus all financing costs including without limitation, investor premiums and 
interest payments. Net Proceeds shall be calculated and accounted for on terms not less favorable 
than terms to any other individual participants of Net Proceeds of the Picture. 
 
 Accounting: Producer shall render statements and make payments to Composer when net 
earnings reach $15,000, $25,000 repeated at $50,000, $100,000, $150,000 and $250,000 and so 
on. 
 
 Maintenance of Records and Audit Rights: 
a. Books and Records. The Producer will keep accurate books of account and 
records covering all transactions relating to or arising out of this Agreement. The 
Producer will permit Composer and its nominees, employees, accountants, 
agents, and representatives to (i) have reasonable access to and inspect such 
books and records during normal business hours on reasonable notice, and (ii) to 
conduct an examination of all such books and records. Receipt or acceptance by 
the Composer of any sums paid by the Producer hereunder will not preclude the 
Composer from exercising its rights hereunder. 
 
b. Underpayment of Share. If an inspection or examination referred to in subsection 
(a) above discloses, or a Party otherwise discovers, an underpayment of any share 
of any and all future profits or other fees due, the amount of such underpayment 
plus interest thereon from the date of underpayment to and including the date of 
payment in full at three and half (3.5) % in effect on the date payment was due 
will be paid by the Producer to the Composer not later than thirty (30) days after 
determination thereof. 
 
 Notices: Any written notices which Producer will desire to give Composer hereunder and 
all statements, % (per cent) share of profits and other payments which shall be due to Composer 
hereunder shall be addressed to Composer at the address set forth above hereof until Composer 
shall give Producer written notice of a new address. All notices which Composer shall desire to 
give to Producer hereunder shall be addressed to Producer at the address set forth above hereof 
until Producer shall give Composer written notice of a new address. All notices shall be delivered 
by hand or served by courier or mail, postage prepaid, whichever shall be first, shall be deemed 
the date of service. 
 
 Screen Credit: Single Card Credit in the End Credits of the picture on a separate card to 
read: 
 
Music By Matt Bukaty 
 
 
Size and placement at Producer’s discretion, however size to be no less favorable than that 
afforded the Director or Writer. 
 
 Music Publishing and Performing Rights Royalties: The music publishing company 
designated for the Material will be Matt Bukaty Music (ASCAP) (“Publisher”). Matt Bukaty 
Music will own 100% of all worldwide music publishing rights for the Material as described 
herein. Producer agrees to specify Matt Bukaty (ASCAP) as 100% writer and Matt Bukaty Music 
(ASCAP) as 100% publisher for all music composed by Matt Bukaty on performing rights cue 
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sheets. Producer agrees to prepare accurate performing rights cue sheets and file with ASCAP 
and provide a copy to Composer and Matt Bukaty Music no later than 30 days after the sound 
mix of the Film. Producer agrees that all music provided by Composer that is rejected or not used 
in the final version of Pembroke Circle shall remain the property of and 100% owned by 
Composer. Matt Bukaty Music reserves the right to assign any and all of publishing rights owned 
herein to any third party or parties of its designation. 
 
 Ownership of Sound Recordings: The owner of the final sound recordings for all music 
used in the Film will be Matt Bukaty Music (ASCAP). Matt Bukaty Music will own 100% of all 
worldwide master rights to all music written by Matt Bukaty used in the Film. The Producer 
hereby acknowledges that the Composer is the owner of the Material and of all associated federal 
registrations and pending registrations, and the Producer shall do nothing inconsistent with such 
ownership. The Producer further agrees that it will not claim ownership rights to the Material, or 
any derivative, compilation, sequel or series, or related work owned by or used by the Composer. 
The producer agrees that nothing in this Agreement shall give the Producer any right, title, or 
interest in the Material other than the right to use the same in accordance with this Agreement. 
 (i)The Producer hereby admits the validity of all copyrights for the Material and all 
associated registrations and acknowledges that any and all rights that might be acquired by the 
Producer because of its use of the Material shall inure to the sole benefit of the Composer.  
 (ii) The Producer agrees that it will not do anything inconsistent with the Composer’s 
ownership of the Material, and will not claim adversely to the Composer, or assist any third party 
in attempting to claim adversely to the Composer, with regards to such ownership. The Producer 
further agrees that it will not challenge the Composer’s title to the Material, oppose any 
registration or re-registrations thereof, or challenge the validity of this Agreement or the grants 
provided herein or hereunder. 
 
 Originality and Copyright Considerations: Composer certifies that Composer wrote, 
composed, arranged, adapted, scored, orchestrated, produced, performed, recorded, completed, 
and delivered the musical works described herein (the Material) as an independent contractor 
engaged by Producer. Composer certifies that the Material is wholly original with Composer, 
except to the extent that it is based on or uses material in the public domain or material furnished 
to Composer by Producer, and that Composer is the author at law thereof and owns all right, title, 
and interest in and to the Material and the results of Composer’s services rendered in connection 
therewith, including without limitation all copyrights and renewals and extensions of copyrights 
therein. 
 
 Synchronization and Master Licenses for Material: Composer shall grant Producer 
and its successors, assigns, and licensees the irrevocable right, privilege, and authority to record, 
copy, sell, distribute, and perform the Material subject to the terms of the Synchronization and 
Master Licenses supplied with this document. 
 
 Paid Advertising: Producer will make best efforts for composer credit, as set forth 
above, to appear in all advertisements for the film, including print, broadcast, and other forms of 
advertising. Size and placement at Producer’s discretion, however in no case shall size and 
placement be less favorable than that afforded to the writer of the film. 
 
 Name and Likeness: Composer hereby grants to Producer the non-exclusive right in 
perpetuity to use and grant to others the right to use Composer’s name and likeness in any and all 
media in connection with Composer’s services under this agreement. 
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 Warranty and Certificate of Authorship: In the event that the Material infringes on 
any United States copyright of a third party not affiliated with the Producer, the Composer shall 
indemnify the Producer against such claim; provided that all of the following are true: (a) the 
Producer promptly gives notice of any such claim to the Composer; (b) the Composer controls the 
defense and settlement of such claim; (c) the Producer fully cooperates with the Composer in 
connection with its defense and settlement of such claim. 
 
 Headings: Headings used in this Assignment are provided for convenience only and shall 
not be used to construe meaning or intent.  
 
 Successors and Assigns: All references in this Assignment to the Parties shall be 
deemed to include, as applicable, a reference to their respective successors and assigns.  
 
This instrument is the entire Agreement between the parties and cannot be modified except by a 
written instrument signed by the Composer and an authorized officer of the Producer. 
 
This Agreement shall be governed by and construed under and in accordance with the laws of the 
State of Texas applicable to agreements wholly performed therein. 
 
Agreed to and accepted by the following parties on this _______ day of ____________, 2013. 
 
 
 
 
PRODUCER      COMPOSER 
 
 
 
____________________________   ______________________________ 
Max Rousseau      Matt Bukaty 
Pembroke Circle LLC     600 S. 2nd St. 
14251 NW 22nd St.     Midlothian, TX 76065 
Pembroke Pines, FL 33028 
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MATERIAL SYNCHRONIZATION LICENSE 
 
 
For and in consideration of Producer’s agreement to pay a license fee in the sum of $1 and other 
good and valuable consideration to the undersigned publisher Matt Bukaty Music (ASCAP) 
(“Publisher”), Publisher hereby grants to the producer, Max Rousseau / Pembroke Circle LLC, 
and its successors, assigns, and licenses (herein referred to as “Producer”), the exclusive, 
irrevocable right, license, privilege, and authority to: 
 
(a) Record the musical composition identified below (including the music and/or lyrics 
thereof in any arrangement, orchestration, or language), but only in the 
synchronization or timed relation with the motion picture identified below; 
(b) Make any number of copies of said recordings; 
(c) Sell, license, distribute, subdistribute, export, and import said recordings and/or 
copies from and into any country or territory throughout the universe; and 
(d) Perform said musical composition throughout the universe but only in 
synchronization or timed relation with the motion picture identified below, upon and 
subject to the terms and conditions set forth below: 
 
1. The musical composition covered by this license is: 
Composition: Pembroke Circle (all score music) 
Publishers share: 100% world 
 
2. The present working title of the motion picture with which said recording will be used is 
Pembroke Circle. As used herein, the term “motion picture” refers to said motion 
picture and all versions thereof now or hereafter in existence, whether in English or 
foreign language, television, or any other form (but not including remakes or 
sequels), and trailers, promotional films, television and radio spots, clips and 
excerpts, behind-the-scenes documentaries, optical media menus (DVD and Blu-ray), 
behind-the-scenes featurettes and video blogs (to be published on social media pages 
and blogs related to the film) of said motion picture or any version thereof with single 
card credit and link to mattbukatymusic.com if applicable. 
 
3. The territory covered by this license is the universe. 
 
4. The music publishing company designated for the musical composition will be Matt 
Bukaty Music (ASCAP). Matt Bukaty Music will own 100% of all worldwide music 
publishing rights for the Material as described herein. Producer agrees to specify 
Matt Bukaty (ASCAP) as 100% writer and Matt Bukaty Music (ASCAP) as 100% 
publisher for all music composed by Matt Bukaty on performing rights cue sheets. 
Producer agrees to prepare accurate performing rights cue sheets and file with 
ASCAP and provide a copy to Composer no later than 30 days after the sound mix of 
the film. 
 
5. This license shall remain in full force and effect for the duration of all copyrights in said 
musical composition, including any renewals and extensions without Producer 
having to pay any additional consideration thereof. 
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6. The recording rights granted in (a) above may be exercised by any and all means, 
methods, and systems of recording sound in synchronization or timed relation with 
motion pictures, whether now known or hereafter devised. 
 
7. Publisher warrants that it has the right to grant this license, that it owns and controls one 
hundred percent (100%) of the right, title, and interest in and to said musical 
composition and that the use of said musical composition hereunder will not violate 
the rights of any third party. Publisher shall indemnify costs, losses, damages, and 
expenses (including reasonable attorneys fees) arising out of any breach or failure of 
any warranties or covenants made by Publisher herein. 
 
8. Subject only to rights herein above granted to Producer, all rights of every kind and 
nature in said musical compositions are reserved to said Publisher, together with all 
rights of use thereof. However, in no event shall Producer have less rights than a 
member of the public would have in the absence of this license. 
 
9. No failure by Producer to perform any of its obligations hereunder shall constitute a 
breach of this license, unless Publisher has given Producer written notice of such 
non-performance and producer fails to cure such non-performance within thirty (30) 
days of its receipt of such notice. 
 
10. Publisher’s rights and remedies in the event of a breach of this license shall be limited to 
Publisher’s right, if any, to recover damages in an action at law. 
 
11. Producer agrees to give credit to the composer, full card in the end credits to read: 
 
Music By Matt Bukaty 
 
 
12. Producer agrees not to manufacture or distribute sound recordings (including soundtrack 
albums, promotional CDs, and any and all methods of sound recording) separately 
from actual positive prints of the motion picture and directly integrated media (such 
as digital recordings to be used in theaters as part of a theater’s digital sound 
reproduction system).  
 
13. This license shall be governed by and subject to the laws of the State of Texas applicable 
to agreements made and to be wholly performed therein. 
 
14. This license is binding upon and shall inure to the benefit of the respective successors 
and/or assigns of the parties hereto. 
 
15. This represents the entire agreement between Producer and Publisher with regard to said 
musical composition. 
 
Agreed to and accepted by the following parties on this _______ day of ____________, 2013. 
 
 
PRODUCER      PUBLISHER 
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____________________________   ______________________________ 
Max Rousseau      Matt Bukaty Music 
Pembroke Circle LLC     600 S. 2nd St. 
14251 NW 22nd St.     Midlothian, TX 76065 
Pembroke Pines, FL 33028 
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MATERIAL MASTER USE LICENSE 
 
 
 
For and in consideration of Producer’s agreement to pay a license fee in the sum of $1 and other 
good and valuable consideration to Matt Bukaty Music, Matt Bukaty Music hereby grants to the 
producer, Max Rousseau / Pembroke Circle LLC, and its successors, assigns, and licenses (herein 
referred to as “Producer”), the exclusive, irrevocable right, license, privilege, and authority to use 
specified Recording as follows: 
 
1. The musical recording covered by this license is: 
Recording: Musical composition Pembroke Circle (all score music) 
(“Recording”) 
Matt Bukaty Music’s share: 100% world 
 
2. The present working title of the motion picture with which said recording will be used is 
Pembroke Circle. As used herein, the term “motion picture” refers to said motion picture 
and all versions thereof now or hereafter in existence, whether in English or foreign 
language, television, or any other form (but not including remakes or sequels), and 
trailers, promotional films, television and radio spots, clips and excerpts, behind-the-
scenes documentaries, optical media menus (DVD and Blu-ray), behind-the-scenes 
featurettes and video blogs (to be published on social media pages and blogs related to 
the film) of said motion picture or any version thereof with single card credit and link to 
mattbukatymusic.com if applicable. 
 
3. The territory covered by this license is the universe. 
 
4. This license shall remain in full force and effect for the duration of all copyrights in said 
musical composition, including any renewals and extensions without Producer having to 
pay any additional considerations thereof. 
 
5. Matt Bukaty Music warrants that it has the right to grant this license, that it owns and 
controls one hundred percent (100%) of the right, title, and interest in and to Recording 
and that the use of said Recording hereunder will not violate the rights of any third party.  
 
6. Subject only to the rights herein above granted to Producer, all rights of every kind and 
nature in said Recording are reserved to Matt Bukaty Music, together with all rights of 
use thereof. However, in no event shall Producer have less rights than a member of the 
public would have in the absence of this license. 
 
7. No failure by Producer to perform any of its obligations hereunder shall constitute a 
breach of this license, unless Matt Bukaty Music has given Producer written notice of 
such non-performance and producer fails to cure such non-performance within thirty (30) 
days of its receipt of such notice. 
 
8. Matt Bukaty Music’s rights and remedies in the event of a breach of this license shall be 
limited to Matt Bukaty Music’s right, if any, to recover damages in an action at law. 
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9. Producer agrees not to manufacture or distribute sound recordings (including soundtrack 
albums, promotional CDs, and any and all methods of sound recording) separately from 
actual positive prints of the motion picture and directly integrated media (such as digital 
recordings to be used in theaters as part of a theater digital sound reproduction system). 
 
10. Producer agrees to obtain all synchronization licenses necessary to utilize the musical 
compositions embodied in the Recording in the soundtrack of the Film and any related 
entertainment products such as promotional films and advertisements. 
 
11. Producer agrees to pay all musicians’ re-use, new-use, and all residual payments of any 
kind related to this use of the Recording. 
 
12. This license shall be governed by and subject to the laws of the State of Texas applicable 
to agreements made and to be wholly performed therein. 
 
13. This license is binding upon and shall inure to the benefit of the respective successors 
and/or assigns of the parties hereto. 
 
14. This represents the entire agreement between Producer and Matt Bukaty Music with 
regard to Recording of said musical composition. 
 
 
Agreed to and accepted by the following parties on this _______ day of ____________, 2013. 
 
 
 
 
PRODUCER      PUBLISHER 
 
 
 
 
____________________________   ______________________________ 
Max Rousseau      Matt Bukaty Music 
Pembroke Circle LLC     600 S. 2nd St. 
14251 NW 22nd St.     Midlothian, TX 76065 
Pembroke Pines, FL 33028 
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APPENDIX E: CREDIT LIST 
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! 1!
SINGLE!CARDS:!
!
Written,!Produced!and!Directed!by!
MAX!ROUSSEAU!
!
Edited!by!
KYLE!PRINCE!
!
Director!of!Photography!
GEOFFREY!LEVY!
!
SARAH!SCULCO!
!
KENNY!BABEL!
!
LAURA!MEJIA!
!
AARON!VILLANUEVA!
!
MICHAEL!BERTHOLD!
!
Music!By!
MATT!BUKATY!
!
Sound!Editor!and!Sound!Design!by!
MELODIE!CROS!
!
Production!Designer!
ELIZABETH!SUTPHIN!
!
SCROLL!CREDITS:!
!
Producer!of!Marketing!and!Distribution!
FRED!PRYOR!
!
Unit!Production!Manager!
LOREN!MARIE!STORY!
!
First!Assistant!Director!
ROHAN!KHUBLALL!
!
First!Assistant!Director!“PickQUps”!
NICK!IZVERNARI!!
!
Second!Assistant!Director!
RACHEL!ROSEN!
 209 
 
 210 
 
 211 
 
! 4!
MARLISSA!JOY!TUCKER!
!
Graphic!Design!–!JOSHUA!BARON!!
!
Web!Design!
JEFF!FERRELL!
!
Social!Media!
KATHERINE!FISCHER!
!
MUSIC!
!
“LA!FILLE!AUX!CHEVEUX!DE!LIN”!
Composed!by!CLAUDE!DEBUSSY!
Performed!by!MAX!ROUSSEAU!
!
“CORDOBA”!
Composed!by!ISAAC!ALBENIZ!
Arranged!for!Guitar!
Performed!by!DANIEL!M.!JONES!III!
!
Background!Talent:!
JAIRO!O.!MEJIA!
MARTA!CARDONA!
ISRAEL!LARRACUENTE!
GREG!COUNTRYMAN!
CLAUDE!ROUSSEAU!
JEANQMICHEL!ROUSSEAU!
SHOBHA!KHUBLALL!
AMIRA!MOHAMMED!
VIDESH!RAMSUNDAR!
ADAM!JONES!
ISABEL!BABEL!
KAREN!S!AKERS!
JOHN!AROHER!
MARY!ALICE!ARCHER!
CATHY!GODLEWSKI!
BARBARA!WHITEHOUSE!
CHRISTOPHER!AKERS!
YOLANDA!LARRACUENTE!
DENA!YOHE!
SARA!COVEL!
MARK!COVEL!
TOM!YOHE!
CHRISTINE!MESSINA!
ALEXIS!MESSINA!
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! 6!
JESSE!WOLFE!
STEVE!SCHLOW!
KIM!DAWSON!
ELIZABETH!SUTPHIN!
CHRISTOPHER!HARRIS!
JON!BOWEN!
RICH!GRULA!
LORI!INGLE!
MARK!GERSTEIN!
RALPH!CLEMENTE!
HOLLYWOOD!RENTALS!
ORLANDO!FILM!COMMISSION!
VALENCIA!SOUND!DEPARTMENT!
ERIKA!RYDELL!
CRAIG!CALAMIS!
JEFF!LEHMAN!
PHYLLIS!REDMAN!
NILS!TARANGER!
MICHAEL!STEPHENSON!
Everybody!else!who!has!made!this!film!possible!
!
Special!thanks!to!SAGQAFTRA!!
!
<SAG!LOGO>!
!
UCF!FILM!monogram!
!
2013!
!
DEDICATED!TO!ALL!OF!THE!VICTIMS,!ALIVE!AND!DECEASED,!OF!HUMAN!
TRAFFICKING!
!
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APPENDIX F: CALL SHEETS 
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Principal Photography Call Sheets 
for “Locked Shooting Script” 
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Production Day 1 
 
 
 DAY/DATE: Thursday, June 21st  
PRODUCTION DAY:  1 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 AM  
LIGHT BREAKFAST @ SET: 6:45 AM 
SHOOTING CALL: 8:00 AM 
LUNCH: 1:00 PM 
1st A.D.: Rohan Khublall SUNRISE: 6:29 AM SUNSET: 8:26 PM MOON PHASE: Waxing Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 87 / Low 73  ; 30% Chance of Rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Tanja King Park 
12001 Tanja King Blvd 
Orlando, FL 32828 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Dreamteam assemble!”  
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Bus Stop 14 Marcos offers to take Grace 
and Matthew to school 
D E 1, 3, 
4 
0 5/8 1:30 Hours Tanja King 
Playground Area 71 Grace and Marcos talk about 
Mariela’s freak out 
D E 1, 3  1 5/8 2:00 Hours Tanja King 
Playground Area 102 Marcos accuses Leigh, Grace 
gets angry 
D E 1, 3 1 3/8 2:30 Hours Tanja King  
Bus Loop 15 Marcos offers his driving 
services to Grace as they 
drive 
D I 1, 3 0 5/8 1:30 Hours Sunrise Elementary School 
Marcos’ Car 30 Grace tells Marcos about 
Mariela, Marcos invites Grace 
out to the house 
D I 1, 3 1 3/8 3:30 Hours Portstewart Drive  
 
***TOTAL NUMBER OF SCENES:  5    TOTAL NUMBER OF PAGES: 5 5/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 7:30 AM 7:45 AM 7:45 AM 8:00 AM S/W  
3 Marcos Aaron Villanueva N 7:30 AM 7:45 AM 7:45 AM 8:00 AM S/W  
4 Matthew Michael Berthold N 8:00 AM 8:00 AM 8:00 AM 8:15 AM S/W  
          
          
          
 
 
ATMOSPHERE: Scene 14: 4 
Teenagers  
 
Scene 15: 3 
Children, 4 Adults 
SCENES  
NEEDED FOR: 
14, 15 CALL 
TIME: 
Scene 14: 
7:30 AM 
 
Scene 15: 
2:00 PM  
WHERE TO 
REPORT TO: 
Scene 14: Tanja King Park 
 
Scene 15: Sunrise Elementary 
School 
 
Scene 14 extras, bring backpack 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: **EVERYONE: BRING A BACKPACK IN CASE WE NEED EXTRAS 
Camera: EVERYONE MUST BE WEARING CLOSE-TOED SHOES 
Grip / Lighting: EVERYONE MUST BE WEARING CLOSE-TOED SHOES 
Locations:  
Make-up:  
Production: EVERYONE MUST BE WEARING CLOSE-TOED SHOES 
Sound: EVERYONE MUST BE WEARING CLOSE-TOED SHOES 
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
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Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Foreclosed Home 95 3 Grace shows Marcos the 
notebook, they discuss Mariela 
N I 1, 3 1 7/8 2 Hours TBD 
Foreclosed Home 122 3 Grace tells Marcos about her 
suspicious about her father 
N I 1, 3 0 4/8 1:30 Hours TBD 
Foreclosed Home 123 4 Grace and Marcos talk about 
Leigh’s suspicious background 
N I 1, 3 1 4/8 4 Hours TBD 
          
          
 
***TOTAL NUMBER OF SCENES: 3 TOTAL NUMBER OF PAGES: 3 7/8 *** 
“PEMBROKE CIRCLE” DAY 1 OF 21 06/21/2012 
CREW CALLS 
Department/ Position Name Phone # Call Department/Position Name Phone # Call 
Production   Lighting 
Director / Producer  Max Rousseau  954.579.2441 7:00 AM Gaffer Ben Taylor 407.388.8612 7:00 AM 
UPM / Accounting Loren Marie Story 407.797.6867 7:00 AM Electrician    
Office PA Natalie Alexis Caro 407-279-9035 7:00 AM Grip 
Production Coordinator Kelsey McCreary 727.385.9155 7:00 AM Key Grip Dan Joplin 352.262.7977 7:00 AM 
1st Assistant Director Rohan Khublall 407.455.4429 7:00 AM Key Grip Alex Lukens 863.944.7771 ----- 
2nd Assistant Director Rachel Rosen 954.598.1966 7:00 AM Grip    
    Sound 
Stunt Coordinator  Grady Bishop 818.823.7385 11:00 AM Mixer / Boom Op RJ Jones 773.322.7137 7:00 AM 
        
Production Assistant Sydni Gonzalez 407-766-6411 7:00 AM Makeup/Wardrobe 
Script Supervisor Steven Holland 734-680-7424 7:00 AM Makeup Artist Alison Emmert 317.682.7391 7:00 AM 
Locations Wardrobe Designer Colleen Gura 815.274.6662 7:00 AM 
Location Manager    Catering/Craft Service 
Camera Craft Service Sydni Gonzalez 407-766-6411 7:00 AM 
Director of Photography Geoff Levy 954.600.6585 7:00 AM Lunch Wrangler    
1st Assistant Camera Neil O’Donoghue 727.249.6311 ---- 
1nd Assistant Camera Enrique Fernandez-
Bravo 
786.280.6439 7:00 AM 
2nd AC / DIT Anthony LoPrinzi 407.461.4995 7:00 AM 
2nd AC/DIT Leland Hanks 772.559.3159 ---- 
Art    
 
MEALS: 
Breakfast: time ___6:30_AM___ for __25____ people 
Lunch:      time ___12:00 PM___ for __24___ people 
  
 
Production Designer Elizabeth Sutphin 407.902.1310 7:00 AM  UCF Equipment Room: 407.823.2138 
Set Decorator Joshua G. Story 407.951.4058 7:00 AM  Non-Emergency Police: 321.235.5300 
Props Michelle Russo 954-292-6570 7:00 AM  Nearest Doctor: Waterford Centracare 407.381.4810 
Construction Coordinator Andy Sipe 386.473.6144 ----------   
Art PA Adam Burger 407.718.2855 7:00 AM   
BTS      
BTS Coordinator Nick Izvernari 951.533.6225 7:00 AM   
Still Photographer Steven Diaz 352.201.6668 7:00 AM   
 
 
   LOCATION MAP & DIRECTIONS  
TO LOCATION FROM PRODUCTION OFFICE 
Directions to  
Tanja King Park 
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Production Day 2 
 
 
 DAY/DATE: Friday, June 22nd  
PRODUCTION DAY: 2 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 8:00 PM  
SHOOTING CALL: 8:30 PM 
Breakfast: 2:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:28 AM SUNSET: 8:26 PM MOON PHASE: Waxing Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 89 / Low 74; Mostly clear, 10% chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
 2733 Wild Tamarind Blvd 
Orlando, FL 32828 
 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
Quote of the Day:  “When life gets you down, DREAM TEAM!” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Foreclosed Home 95 Grace shows Marcos the 
notebook, they discuss 
Mariela 
N I 1, 3 1 7/8 2 Hours Cambridge Circle 
Foreclosed Home 122 Graces tells Marcos about her 
suspicions about her father 
N I 1, 3 0 4/8 1:30 Hours Cambridge Circle 
Foreclosed Home 123 Grace and Marcos talk about 
Leigh’s suspicious 
background 
N I 1, 3 1 4/8 4 Hours Cambridge Circle 
         
         
 
***TOTAL NUMBER OF SCENES: 3   TOTAL NUMBER OF PAGES: 3 7/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:15 PM 8:45 PM 8:45 PM 9:00 PM W  
3 Marcos Aaron Villanueva N 8:15 PM 8:45 PM 8:45 PM 9:00 PM W  
          
          
          
          
 
 
ATMOSPHERE: N/A SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Composition notebook, Cell phone 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Foreclosed Home 43 1 Grace finds the foreclosed home N E 1 0 1/8 0:30 Hours Cambridge Circle 
Main Road 63 3 Mariela nervously walks down 
the street with Grace 
N E 1, 6 0 2/8 1:30 Hours Cambridge Circle 
Foreclosed Home 64 3 Marcos scares Mariela, they walk 
upstairs 
N I 1, 3, 
6 
0 4/8 1:00 Hours Cambridge Circle 
Foreclosed Home 65 5 Mariela refuses to play guitar, 
Grace and Marcos play cards 
N I 1, 3, 
6 
1 1/8 2:00 Hours Cambridge Circle 
Foreclosed Home 66 7 Mariela has a panic attack, 
Grace and Marcos calm her 
down 
N I 1, 3, 
6 
2 0/8 4:00 Hours Cambridge Circle 
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 4 0/8 *** 
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Production Day 3 
 
 
 DAY/DATE: Saturday, June 23rd 
PRODUCTION DAY: 3 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 8:00 PM 
SHOOTING CALL: 9:00 PM 
Breakfast: 2:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:29 AM SUNSET: 8:27 PM MOON PHASE: Waxing Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 84, Low 72; 40% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
 2733 Wild Tamarind Blvd 
Orlando, FL 32828 
 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
Quote of the Day: “It’s not an obsession, it’s perfection.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Foreclosed Home 65 Mariela refuses to play guitar, 
Grace and Marcos play cards 
N I 1, 3, 
6 
1 1/8 3:00 Hours Wild Tamarind Blvd 
Foreclosed Home 66 Mariela has a panic attack, 
Grace and Marcos calm her 
down 
N I 1, 3, 
6 
2 0/8 4:00 Hours Wild Tamarind Blvd 
Foreclosed Home 64 Marcos scares Mariela, they 
walk upstairs 
N I 1, 3, 
6 
0 4/8 2:00 Hours Wild Tamarind Blvd 
Main Road 63 Mariela nervously walks down 
the street with Grace 
N E 1, 6 0 2/8 1:30 Hours Wild Tamarind Blvd 
Foreclosed Home 43 Grace finds the foreclosed 
home 
N E 1 0 1/8 1:00 Hours Wild Tamarind Blvd 
 
***TOTAL NUMBER OF SCENES:  5 TOTAL NUMBER OF PAGES: 4 0/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:10 PM 8:20 PM 8:30 PM W  
3 Marcos Aaron Villanueva N 8:00 PM 8:10 PM 8:20 PM 8:30 PM W  
6 Mariela Laura Mejia N 8:00 PM 8:10 PM 8:20 PM 8:30 PM S/W  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Guitar, Deck of cards, Security car light 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Foreclosed Home 46 2 Grace tries to go to the bathroom 
but it doesn’t work 
N I 1 0 2/8 1:00 Hours Wild Tamarind Blvd 
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Foreclosed Home 44 4 Grace enters the foreclosed 
house, gets scared by her friends 
N I 1, 3, 
5 
0 4/8 2:00 Hours Wild Tamarind Blvd 
Foreclosed Home 45 5 The teens hang out in the 
foreclosed house, Grace and 
Marcos talk about meeting 
Mariela 
N I 1, 3, 
5 
1 5/8 4:00 Hours Wild Tamarind Blvd 
Foreclosed Home 47 2 Grace hears boys gossip, she 
leaves the house 
N I 1, 3, 
5, 9, 
10 
1 0/8 2:00 Hours Wild Tamarind Blvd 
          
 
***TOTAL NUMBER OF SCENES: 4 TOTAL NUMBER OF PAGES:  3 3/8*** 
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Production Day 4 
 
 
 DAY/DATE: Sunday, June 24th  
PRODUCTION DAY: 4 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 8:00 PM 
SHOOTING CALL: 9:00 PM 
Breakfast: 2:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:29 AM SUNSET: 8:26 PM MOON PHASE: Waxing Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 84, Low 72; 40% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
 2733 Wild Tamarind Blvd 
Orlando, FL 32828 
 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
Quote of the Day: “I’m glad you’re scared of me…that’s how I like it.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Foreclosed Home 43 Grace finds the foreclosed 
home 
N E 1 0 1/8 1:00 Hours Wild Tamarind Blvd 
Foreclosed Home 46 Grace tries to go to the 
bathroom but it doesn’t work 
N I 1  0 2/8 1:00 Hours Wild Tamarind Blvd 
Foreclosed Home 44 Grace enters the foreclosed 
house, gets scared by her 
friends 
N I 1, 3, 
5 
0 4/8 2:00 Hours Wild Tamarind Blvd 
Foreclosed Home 45 The teens hang out in the 
foreclosed house, Grace and 
Marcos talk about meeting 
Mariela 
N I 1, 3, 
5 
1 5/8 4:00 Hours Wild Tamarind Blvd 
Foreclosed Home 47 Grace hears boys gossip, she 
leaves the house 
N I 1, 3, 
5, 9, 
10 
1 0/8 2:00 Hours Wild Tamarind Blvd 
 
***TOTAL NUMBER OF SCENES:  5 TOTAL NUMBER OF PAGES: 3 4/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:10 PM 8:20 PM 8:30 PM W  
3 Marcos Aaron Villanueva N 10:00 PM 10:00 PM 10:00 PM 10:30 PM W  
5 Bradley Corey Calamis N 10:00 PM 10:00 PM 10:00 PM 10:30 PM S/W  
9 Luis Brandon Larracuente N 2:30 AM 2:45 AM 2:45 AM 3:00 AM S/W  
10 Anthony Elijah Babel N 2:30 AM 2:45 AM 2:45 AM 3:00 AM S/W  
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Lantern, cell phone, vodka, plastic bag 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
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Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Attic 19 11 Grace searches in the attic 
through nostalgic items 
D I 1 1 0/8 4:00 Hours Lake Mary 
Attic 56 6 Grace looks through her 
mother’s things, she sees the 
grant files 
D I 1  0 6/8 3:00 Hours Lake Mary 
Attic 105 2 Grace searches the attic for the 
file boxes 
N I 1 0 1/8 1:00 Hours Lake Mary 
Attic 24 1 Grace’s dream, Rachel lies dead 
in front of Matthew 
N I 1, 4, 
14  
0 1/8 1:00 Hours Lake Mary 
Attic 90 3 Grace’s dream, she hides her 
mother’s things, she sees the 
grant files 
D I 1, 4, 
14 
0 2/8 2:00 Hours Lake Mary 
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 2 2/8 *** 
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Production Day 5 
 
 
DAY/DATE: Monday, June 25 
PRODUCTION DAY: 5 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 8:00 PM 
SHOOTING CALL: 9:00 PM 
BREAKFAST: 2:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:29 AM SUNSET: 8:26 PM MOON PHASE: Waxing Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 83; Low 75; 80% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Fink Private Residence 
345 Eden Trail 
Lake Mary, FL 32786 
   
NEAREST HOSPITAL TO LOCATION: 
South Seminole Hospital 
555 West State Road 434 
Longwood, FL 32750 
Quote of the Day: “HAPPY BIRTHDAY ROHAN!” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Attic 24 Grace’s dream, Rachel lies 
dead in front of Matthew 
N I 1, 4, 
14 
0 1/8 1:00 Hours Lake Mary 
Attic 90 Grace’s dream, she hides in 
the attic from the garage door 
opening 
D I 1, 4, 
14 
0 2/8 1:00 Hours Lake Mary 
Attic 19 Grace searches in the attic 
through nostalgic items 
D I 1 1 0/8 4:00 Hours Lake Mary 
Attic 56 Grace looks through her 
mother’s things, she sees the 
grant files 
D I 1 0 6/8 3:00 Hours Lake Mary 
Attic 105 Grace searches the attic for 
the file boxes 
N I 1 0 1/8 2:00 Hours Lake Mary 
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 2 2/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
4 Matthew Michael Berthold N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
14 Rachel Carolyn Sculco N 8:00 PM 8:15 PM 8:15 PM 8:30 PM S/W  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Mother’s items in boxes, Grant files 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
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Leigh’s House 126 2 Grace lies in bed with Matthew, 
Leigh bangs on the door violently 
N I 1, 2, 
4 
0 5/8 2:30 Hours Yohe House 
Leigh’s House 73 4 Leigh tells Grace that Marcos is 
being a bad influence 
N I 1, 2, 
4 
1 2/8 4:00 Hours Yohe House 
Leigh’s House 26 2 Mariela scares Grace in the 
hallway 
N I 1, 2, 
4, 6 
0 4/8 1:30 Hours Yohe House 
Leigh’s House 60 2 Leigh yells at Mariela about 
dishwasher 
N I 1, 2, 
6 
0 5/8 1:00 Hours Yohe House 
Leigh’s House 60A 2 Grace asks Leigh if he is upset 
because of “mom” 
N I 1, 2 0 5/8 1:00 Hours Yohe House 
Leigh’s House 54 4 Leigh reminds Grace that Mariela 
is not a part of the family 
N I 1, 2 1 1/8 2:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 6 TOTAL NUMBER OF PAGES: 4 6/8 *** 
 225 
Production Day 6 
 
 
 DAY/DATE: Thursday, June 28th 
PRODUCTION DAY: 6 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET BLUE 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM 
SHOOTING CALL: 8:30 PM 
BREAKFAST: 1:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:30 AM SUNSET: 8:27 PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 85; Low 75; 60% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “It’s finally not my birthday anymore” - Rohan 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s House 23 Grace’s dream, Rachel climbs 
the stairs to the attic 
N I 14 0 1/8 1:00 Hours Yohe House Garage 
Leigh’s House 127 Grace’s dream, Grace is 
harassed by the group of 
boys 
N I 1,4,5
9,10 
0 4/8 1:30 Hours Yohe House Garage 
Leigh’s House 60A Grace asks Leigh if he is 
upset because of “mom” 
N I 1, 2 0 5/8 1:00 Hours Yohe House master bedroom 
Leigh’s House 73 Leigh tells Grace that Marcos 
is being a bad influence 
N I 1, 2, 
4 
1 2/8 3:00 Hours Yohe House Kitchen nook 
Leigh’s House 26 Mariela scares Grace in the 
hallway 
N I 1, 2, 
4, 6 
0 4/8 1:30 Hours Yohe House hallway upstairs 
Leigh’s House 60 Leigh yells at Mariela about 
the dishwasher 
N I 1, 2, 
6 
0 5/8 1:00 Hours Yohe House living room 
Leigh’s House 54 Leigh reminds Grace that 
Mariela is not a part of the 
family 
N I 1, 2 1 1/8 2:00 Hours Yohe House Leigh study 
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 4 6/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:15 PM 8:30 PM 8:45 PM W  
2 Leigh Kenny Babel N 9:00 PM 9:15 PM 9:30 PM 10:00 PM S/W  
4 Matthew Michael Berthold N 8:00 PM 8:15 PM 8:30 PM 8:45 PM W  
6 Mariela Laura Mejia N 11:00 PM 11:15 PM 11:30 PM 12:00 AM W  
14 Rachel Carolyn Sculco N 8:00 PM 8:00 PM 8:15 PM 8:30 PM W  
9 Luis Brandon Larracuente N 8:00 PM 8:15 PM 8:30 PM 8:45 PM W  
10 Anthony Elijah Babel N 8:00 PM 8:15 PM 8:30 PM 8:45 PM W  
5 Bradley Corey Calamis N 8:00 PM 8:15 PM 8:30 PM 8:45 PM W  
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Dishes/silverware (for dishwasher) 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
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Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House 132 5 Matthew invites Grace to watch 
the fireworks, Leigh interrupts 
D I 1, 2, 
4 
0 4/8 1:00 Hours Yohe House 
Pembroke Circle 133 7 Everyone is outside watching the 
fireworks, Bradley runs over to 
Grace 
N E 1, 2, 
3, 4, 
5, 9, 
10 
0 3/8 4:00 Hours Kitlanselt Way 
Pembroke Circle 135 2 Grace waits for a firework blast 
to run, Marcos spots her 
N E 1, 2, 
3, 4, 
5, 9, 
10 
0 1/8 1:00 Hours Kitlanselt Way 
Bradley’s House 134 2 Bradley gives Grace the bolt 
cutters 
N E 1, 5 0 4/8 2:00 Hours Kitlanselt Way 
Pembroke Circle 107 4 Grace runs after Leigh, losing 
sight of him 
N E 1, 2 0 2/8 2:00 Hours Kitlanselt Way 
 
***TOTAL NUMBER OF SCENES: 6 TOTAL NUMBER OF PAGES: 1 6/8 *** 
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Production Day 7 
 
 
 DAY/DATE: Friday, June 29th 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM 
SHOOTING CALL: 8:30 PM 
BREAKFAST: 1:00 AM 
PRODUCTION DAY: 7 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:31 AM SUNSET: 8:27 PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 94; Low 74; 0% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: *seal noises* - Alison 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s House 132pt Matthew invites Grace to 
watch the fireworks, Leigh 
interrupts 
D I 1, 2, 
4 
0 4/8 1:00 Hours 
 
Yohe House 
Pembroke Circle 133 Everyone is outside watching 
the fireworks, Bradley runs 
over to Grace 
N E 1, 2, 
3, 4, 
5, 9, 
10 
0 3/8 4:00 Hours Kitlanselt Way  
Pembroke Circle 135 Grace waits for a firework 
blast to run, Marcos spots her 
N E 1, 2, 
3, 4, 
5, 9, 
10 
0 1/8 1:00 Hours Kitlanselt Way  
Pembroke Circle 134 Bradley gives Grace the bolt 
cutters 
N E 1, 5 0 4/8 2:00 Hours Kitlanselt Way  
Pembroke Circle 107 Grace runs after Leigh, losing 
sight of him 
N E 1, 2 0 2/8 2:00 Hours Kitlanselt Way  
         
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 1 6/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:05 PM 8:10 PM 8:20 PM W  
2 Leigh Kenny Bable N 8:00 PM 8:05 PM 8:15 PM 8:20 PM W  
3 Marcos Aaron Villanueva N 8:00 PM 8:10 PM 8:25 PM 8:30 PM W  
4 Matthew Michael Berthold N 8:00 PM 8:10 PM 8:25 PM 8:30 PM W  
5 Bradley Corey Calamis N 8:00 PM 8:10 PM 8:20 PM 8:25 PM W  
9 Luis Brandon Larracuente N 8:00 PM 8:10 PM 8:25 PM 8:30 PM W  
10 Anthony Elijah Babel N 8:00 PM 8:10 PM 8:25 PM 8:30 PM W  
 
 
ATMOSPHERE: 15 extras, all 
ages 
SCENES  
NEEDED FOR: 
133, 135 CALL 
TIME: 
8:30 PM WHERE TO 
REPORT TO: 
Sunrise Elementary School (see 
map below), will be shuttled to 
location from school parking lot. 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Fireworks, bolt cutter 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation: Shuttle from Sunrise Elementary School to location 
Wardrobe:  
 228 
 
 
 
 
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House- Cabana 
Bath 
111 1 Grace runs back into the 
bathroom window just in time, 
Leigh goes into his bedroom 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Family 
Room 
119 4 Grace outs down the keys, Leigh 
grabs the keys, Grace leaves the 
house 
N I 1, 2 0 2/8 1:00 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
106 3 Grace spots Leigh jogging 
outside, she follows him 
N I 1, 2 0 1/8 1:00 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
108 2 Grace waits until Leigh returns 
home, she leaves her room 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Master 
Bedroom 
114 4 Grace silently grabs the shed 
keys from the night table 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Master 
Bedroom (Dream) 
128 1 Grace’s dream, they boys 
surround her, her father touches 
her 
N I 1, 2, 
5, 9, 
10 
0 6/8 1:30 Hours Yohe House 
Leigh’s House- Living 
Room 
68 4 Leigh grounds Grace and hits 
Mariela 
N I 1, 2, 
6 
0 5/8 1:00 Hours Yohe House 
Leigh’s House- Living 
Room 
125 1 Grace walks upstairs past her 
screaming father 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Front 
Door 
124 3 Leigh yells at Grace, who ignores 
him 
N E 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Front 
Door 
67A 4 Leigh angrily waits outside the 
house for Grace and Mariela 
N E 1, 2, 
6 
0 1/8 0:30 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 11 TOTAL NUMBER OF PAGES:  4 2/8*** 
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Production Day 8 
 
 
 DAY/DATE: Saturday, June 30th 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM  
SHOOTING CALL: 8:30 PM 
BREAKFAST: 1:00 AM 
PRODUCTION DAY: 8 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:31 AM SUNSET: 8:27 PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 94; Low 73; 0% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Only fools take full’s!” - Neil 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Pembroke Circle 67 Grace sees Leigh waiting, 
tells Marcos to leave 
N E 1,3,6 0 2/8 1:30 Hours 
  
Yohe House 
Leigh’s House- Front 
Door 
67A Leigh angrily walks outside 
the house for Grace and 
Mariela 
N E 1, 2, 
6 
0 1/8 0:30 Hours Yohe House 
Leigh’s House- Front 
Door 
124 Leigh yells at Grace, who 
ignores him 
N E 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Living 
Room 
125 Grace walks upstairs past her 
screaming father 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Master 
Bedroom (Dream) 
128 Grace’s dream, the boys 
surround her, her father 
touches her 
N I 1, 2, 
5, 9, 
10 
0 6/8 1:30 Hours Yohe House 
Leigh’s House- Master 
Bedroom 
114 Grace silently grabs the shed 
keys from the night table 
 N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Living 
Room 
68 Leigh grounds Grace and hits 
Mariela 
N I 1, 2, 
6 
0 5/8 1:00 Hours Yohe House 
Leigh’s House- Family 
Room 
119 Grace outs down the keys, 
Leigh grabs the keys, Grace 
leaves the house 
N I 1, 2 0 2/8 1:00 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
111 Grace runs back into the 
bathroom window just in time, 
Leigh goes into his bedroom 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
106 Grace spots Leigh jogging 
outside, she follows him 
N I 1, 2 0 1/8 1:00 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
108 Grace waits until Leigh 
returns home, she leaves her 
room 
N I 1, 2 0 2/8 0:30 Hours Yohe House 
         
 
***TOTAL NUMBER OF SCENES: 11 TOTAL NUMBER OF PAGES: 3 3/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
2 Leigh Kenny Babel N 8:30 PM 8:45 PM 8:45 PM 9:00 PM W  
5 Bradley Corey Calamis N 11:00 PM 11:15 PM 11:15 PM 11:30 PM W  
6 Mariela Laura Mejia N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
9 Luis Brandon Larracuente N 11:00 PM 11:15 PM 11:15 PM 11:30 PM W  
10 Anthony Elijah Babel N 11:00 PM 11:15 PM 11:15 PM 11:30 PM W  
3 Marcos Aaron Villanueva N 8:00 PM  8:15 PM 8:15 PM 8:30 PM W  
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
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SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props:  
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House- Grace’s 
Bedroom 
2 4 Grace wakes up from a night 
terror; Matthew can’t sleep 
N I 1, 4 0 5/8 1:00 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
25 1 Grace wakes up from her 
nightmare 
N I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Living 
Room 
21 4 Grace plays the piano, Mariela 
interrupts 
N I 1, 6 0 3/8 1:00 Hours Yohe House 
Leigh’s House- Living 
Room 
41 2 Grace sneaks downstairs N I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
42 2 Grace sneaks out through the 
bathroom window 
N I 1 0 1/8 0:45 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
49 1 Grace hides in the tub, she hears 
more than one person 
N I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
118 2 Grace enters the house, hears 
walking upstairs 
N I 1 0 1/8 0:45 Hours Yohe House 
Leigh’s House- Living 
Room 
62 2 Grace grabs the guitar as they 
sneak out of the house 
N I 1, 6 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
61 3 Grace wakes Mariela and gets 
her to sneak out of the house 
N I 1, 6 0 4/8 0:45 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
82 3 Grace finds Mariela lying in her 
own excrement and urine 
N I 1, 6 0 2/8 1:30 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
84 2 Grace waits with Mariela until 
she falls asleep 
N I 1, 6 0 1/8 0:30 Hours Yohe House 
Leigh’s House- 
Bathroom 
83 3 Mariela eats food after a shower, 
Grace comforts her 
N I 1, 6 0 3/8 1:30 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 12 TOTAL NUMBER OF PAGES: 3 0/8*** 
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Production Day 9 
 
 
 DAY/DATE: Sunday, July 1st 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM 
SHOOTING CALL: 8:30 PM 
BREAKFAST: 1:00 AM 
PRODUCTION DAY: 7 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:31 AM SUNSET: 8:27PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 94; Low 73; 10% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “I have a foot thing.” – Random guy named Steven…..which one is up to you…. 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s House- Master 
Bedroom 
114 Grace silently grabs the shed 
keys from the night table 
N I 1, 2 0 2/8 1:30 Hours Yohe House 
Leigh’s House- Family 
Room 
119 Grace puts down the keys, 
Leigh grabs the keys, Grace 
leaves the house 
N I 1, 2 02/8 1:00 Hours Yohe House 
Leigh’s House- Living 
Room 
62 Grace grabs the guitar as 
they sneak out of the house 
N I 1, 6 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
61 Grace wakes Mariela and 
gets her to sneak out of the 
house 
N I 1, 6 0 4/8 0:45 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
82 Grace finds Mariela lying in 
her own excrement and urine 
N I 1, 6 0 2/8 1:30 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
84 Grace waits with Mariela until 
she falls asleep 
N I 1, 6 0 1/8 0:30 Hours Yohe House 
Leigh’s House- 
Bathroom 
83 Mariela eats food after a 
shower, Grace comforts her 
N I 1, 6 0 3/8 0:45 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
111 Grace runs back into the 
bathroom window just in time, 
Leigh goes into his bedroom 
N I 1, 2 0 2/8 0:45 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
118 Grace enters the house N I 1 0 1/8 1:00 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
42 Grace sneaks out through the 
bathroom window 
N I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Cabana 
Bath 
49 Grace hides in the tub, she 
hears more than one person 
N I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s House- Living 
Room 
41 Grace sneaks downstairs N I 1 0 1/8 1:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 12 TOTAL NUMBER OF PAGES: 2 5/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
2 Leigh Kenny Babel N 7:30 PM 7:45 PM 7:45 PM 8:30 PM W  
6 Mariela Laura Mejia N 10:00 PM 10:15 PM 10:15 PM 10:30 PM W  
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Production Day 10 
 
 
 DAY/DATE: Monday, July 2nd 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM 
SHOOTING CALL: 8:30 PM 
BREAKFAST: 1:00 AM 
PRODUCTION DAY: 10 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:32 AM SUNSET: 8:27 PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 93; Low 75; 0% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Hipstagram”  – Steven Diaz 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s  House- 
Matthew’s  Bedroom 
126 Grace lies in bed with 
Matthew, Leigh bands on the 
door violently 
N I 1, 2, 
4 
0 5/8 1:30 Hours Yohe House 
Leigh’s  House- 
Matthew’s  Bedroom 
3 Grace tucks Matthew into bed N I 1, 4 0 7/8 1:00 Hours Yohe House 
Leigh’s  House- 
Matthew’s  Bedroom 
4 Grace sneaks out of 
Matthew’s  room 
N I 1, 4 0 1/8 0:30 Hours Yohe House 
Leigh’s  House- Hallway 
Between Bedrooms 
6 Matthew catches Grace 
breaking her promise 
N I 1, 4 0 2/8 1:00 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
2 Grace wakes up from a night 
terror;;  Matthew  can’t  sleep 
N I 1, 4 0 5/8 2:00 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
25 Grace wakes up from her 
nightmare 
N I 1 0 1/8 1:00 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
98 Grace searches online and 
finds horrible pictures 
N I 1 0 3/8 1:30 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
104 Grace gets shocking 
information about local slave 
labor business 
N I 1 0 6/8 2:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 8 TOTAL NUMBER OF PAGES: 3 6/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
2 Leigh Kenny Babel N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
4 Matthew Michael Berthold N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
          
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art: Pictures of slave branding pictures online for scene 98 
Props:  
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
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Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  House- 
Matthew’s  Bedroom 
7 1 Grace and Matthew wake up 
realizing they are late 
D I 1, 2, 
4 
0 4/8 1:30 Hours Yohe House 
Leigh’s  House- 
Matthew’s  Bedroom 
129 3 Leigh  questions  Grace’s  loyalty  
towards the family 
D I 1, 2 0 6/8 1:30 Hours Yohe House 
Leigh’s  House- Hallway 
Between Bedrooms 
17 4 Grace and Matthew meet Mariela D I 1, 2, 
4, 6 
1 3/8  2:00 Hours Yohe House 
Leigh’s  House- Hallway 
Between Bedrooms 
31 1 Grace and Matthew come home 
and go into their rooms 
D I 1, 4, 
6 
0 1/8 0:30 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
32 5 Grace catches Mariela in her 
room 
D I 1, 2, 
6 
1 3/8 1:00 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
130 2 Grace watches Leigh and 
Matthew unload a car full of 
fireworks 
D I 1, 2, 
4 
0 1/8 1:30 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
103 3 Leigh questions Grace, 
suspicious of her 
D I 1, 2 1 2/8 1:30 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 5 4/8*** 
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Production Day 11 
 
 
 DAY/DATE: Thursday, July 5th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 AM 
SHOOTING CALL: 8:30 AM 
BREAKFAST: 1:00 PM 
PRODUCTION DAY: 11 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:32 AM SUNSET: 8:27PM MOON PHASE: Waxing Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 92; Low 74; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Was  she  a  cumbersome  woman?”  - Dan 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s  House- 
Matthew’s  Bedroom 
7 Grace and Matthew wake up 
realizing they are late 
Day INT 1, 2, 
4 
0 4/8 1:00 Hours Yohe House 
Leigh’s  House- 
Matthew’s  Bedroom 
129 Leigh  questions  Grace’s  
loyalty toward the family 
Day INT 1, 2, 06/8 1:30 Hours Yohe House 
Leigh’s  House- Upstairs 17 Grace and Matthew meet 
Mariela 
Day INT 1, 2, 
4, 6 
1 3/8 1:30 Hours Yohe House 
Leigh’s  House- Upstairs 31 Grace and Matthew come 
home and go into their rooms 
Day INT 1, 4, 
6 
0 1/8 0:45 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
32 Grace catches Mariela in her 
room 
Day INT 1, 2,  
6 
1 3/8 1:30 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
103 Leigh questions Grace, 
suspicious of her 
Day INT 1, 2 1 2/8 1:30 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
130 Grace watches Leigh and 
Matthew unload a car full of 
fireworks 
Day INT 1, 2, 
4 
0 1/8 1:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 5 4/8 *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 AM 8:15 AM 8:15 AM 8:30 AM W  
2 Leigh Kenny Babel N 8:00 AM 8:15 AM 8:15 AM 8:30 AM W  
4 Matthew Michael Berthold N 8:00 AM 8:15 AM 8:15 AM 8:30 AM W  
6 Mariela Laura Mejia N 10:30 AM 10:45 AM 10:45 AM 11:00 AM W  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Fireworks 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
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ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  House- Kitchen 16 2 Grace and Matthew come home, 
they search for Leigh 
Day Int 1, 4 0 2/8 1:30 Hours Yohe House 
 
Leigh’s  House- Kitchen 52 2 Grace asks Mariela if she wants 
to play the guitar 
Day Int 1, 6 0 3/8 1:00 Hours Yohe House 
 
Leigh’s  House- Kitchen 70 1 Grace walks into an empty 
Kitchen 
Day Int 1 0 1/8 0:45 Hours Yohe House 
 
Leigh’s  House- Kitchen  37 1 Grace passes Mariela, who is 
cooking 
Day Int 1, 6 0 1/8 1:00 Hours Yohe House 
 
Leigh’s  House- Kitchen 55 2 Grace listens to the answering 
machine 
Day Int 1,12, 
13 
0 3/8 1:00 Hours Yohe House 
 
Leigh’s  House- Grace’s  
Bedroom 
58 5 Mariela ties on a bathing suit, 
Grace sees her scars and 
branding mark 
Day Int 1, 6 0 7/8 2:00 Hours Yohe House 
 
Leigh’s  House- Guest 
Bedroom 
89 1 Grace and Matthew say goodbye 
to Mariela 
Day Int 1, 4, 
6 
0 2/8 1:30 Hours Yohe House 
 
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 2 3/8 *** 
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Production Day 12 
 
 
 DAY/DATE: Friday, July 6th 
 
CALL SHEET 
  “PEMBROKE  CIRCLE” 
CREW CALL: 7:00 AM 
BREAKFAST @ SET: 7:15 AM 
SHOOTING CALL: 8:30 AM 
LUNCH: 1:00 PM 
PRODUCTION DAY: 12 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:33 AM SUNSET: 8:26 PM MOON PHASE: Waning Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 93; Low 75; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “I  can  hear  a  Caucasian  eating  a  Panera  Bread  bagel  downstairs…”  – Neil on Brandon 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s  House- 
Kitchen 
10 7 Grace and Matthew arrive late 
for  breakfast,  Leigh  doesn’t  
get the grant 
D I 1, 2, 4 2 6/8  3:00 Hours Yohe House 
Leigh’s  House- 
Kitchen 
16 2 Grace and Matthew come 
home, they search for Leigh 
D I 1, 4 0 2/8 0:45 Hours Yohe House 
Leigh’s  House- 
Kitchen 
29 5 Grace finds everyone 
downstairs eating breakfast 
D I 1, 2, 4, 
6 
0 7/8 1:30 Hours Yohe House 
Leigh’s  House- 
Kitchen 
75 4 Mariela returns, Grace asks 
Mariela about her family 
D I 1, 2, 6 0 7/8 1:30 Hours Yohe House 
Leigh’s  House- 
Kitchen 
37 1 Grace passes Mariela, who is 
cooking 
D I 1. 6 0 1/8 0:45 Hours Yohe House 
Leigh’s  House- 
Kitchen 
52 2 Grace asks Mariela if she 
wants to play guitar 
D I 1, 6 0 3/8 1:30 Hours Yohe House 
Leigh’s  House- 
Kitchen 
70 1 Grace walks into an empty 
kitchen 
D I 1 0 1/8 1:00 Hours Yohe House 
Leigh’s  House- 
Kitchen 
55 2 Grace listens to the 
answering machine 
D I 1. 12, 
13 
0 3/8 1:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 8 TOTAL NUMBER OF PAGES: 5 6/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 AM 8:15 AM 8:30 AM 9:00 AM W  
2 Leigh Kenny Babel N 8:00 AM 8:15 AM 8:30 AM 9:00 AM W  
4 Matthew Michael Berthold N 8:00 AM 8:15 AM 8:30 AM 9:00 AM W  
6 Mariela Laura Mejia N 11:30 AM 11:45 AM 11:45 AM 12:00 PM W  
12 Aunt Madge         
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Food for breakfast scene 29 and Mariela cooking 37, guitar, answering machine 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  House- Living 
Room 
33 5 Grace  see’s  Mariela  looking  at  
the guitar, Marcos comes over 
D I 1, 3, 
6 
2 1/8  2:30 Hours Yohe House 
Leigh’s  House- Living 
Room 
36 1 Grace searches frantically 
through her sheet music 
D I 1 0 1/8  0:45 Hours Yohe House 
Leigh’s  House- Living 
Room 
40 1 Grace asks Mariela if she plays 
the guitar 
D I 1, 6 0 5/8  1:00 Hours Yohe House 
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Production Day 13 
 
 DAY/DATE: Saturday, July 7
th
 
CALL SHEET
“PEMBROKE CIRCLE”
CREW CALL: 7:00 AM
BREAKFAST @ SET: 7:15 AM
SHOOTING CALL: 8:30 AM
LUNCH: 1:00 PM
PRODUCTION DAY: 13 OF 21
DIRECTOR: Max Rousseau
1
st
 A.D.: Rohan Khublall SUNRISE: 6:34 AM SUNSET: 8:26 PM MOON PHASE: Waning Gibbous
SET PHONE: (407) 455 - 4429 WEATHER: High 92; Low 74; 30% Chance of rain
PRODUCTION OFFICE:
UCF NSC RM 175
4000 Central FL Blvd
Orlando, FL 32816
SET LOCATION:
Yohe Private Residence
14606 Kitlanselt Way
Orlando, FL 32828
              (Parking at Sunrise Elementary School)
NEAREST HOSPITAL TO LOCATION:
Florida Hospital
671 Winyah Drive
Orlando, FL 32803
(407) 303 - 9798
Quote of the Day: “Does anyone know how to make this pot boil?”
SHOOTING SCHEDULE
Scripted Location Scene # Shots Description D/N I/E Cast
#
Page
Count
Time Needed to Shoot Set Location
Leigh’s House-
Living Room
33 5 Grace see’s Mariela looking at 
the guitar, Marcos comes over
D I 1, 3, 6 2 1/8 2:30 Hours Yohe House
Leigh’s House- 
Living Room 
36 1 Grace searches frantically 
through her sheet music
D I 1 0 1/8 0:45 Hours Yohe House
Leigh’s House- 
Living Room 
40 1 Grace asks Mariela if she 
plays the guitar
D I 1, 6 0 5/8 1:00 Hours Yohe House
Leigh’s House- 
Living Room
51 4 Grace asks Marcos how to say 
something in Spanish
D I 1 0 4/8 1:30 Hours Yohe House
Leigh’s House- 
Living Room
53 4 Mariela plays the guitar for 
Grace
D I 1, 6 1 1/8 2:00 Hours Yohe House
Leigh’s House- 
Hallway Between 
Bedrooms
18 2 Grace see’s Mariela praying 
by the bed
D I 1, 6 0 1/8 0:45 Hours Yohe House
Leigh’s House- 
Hallway Between 
Bedrooms
86 1 Graces wakes up and checks 
on the sleeping Mariela
D I 1, 6 0 1/8 0:30 Hours Yohe House
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 4 6/8***
TALENT
# Scripted Name Talent Name Pick-Up Arrive 
Location
Into 
Wardrobe
Into 
Make-Up
Ready on Set S/W/H/R/Tr//F Notes
1 Grace Sarah Sculco N 8:00 AM 8:10 AM 8:15 AM 8:30 AM W
3 Marcos Aaron Villanueva N 8:00 AM 8:10 AM 8:15 AM 8:30 AM W
6 Mariela Laura Mejia N 8:00 AM 8:10 AM 8:15 AM 8:30 AM W
ATMOSPHERE: N SCENES 
NEEDED FOR:
CALL 
TIME:
WHERE TO
REPORT TO:
SPECIAL DEPARTMENT INSTRUCTIONS
Art:
Props: Guitar, guitar rack, sheet music, sheet music box, cellphone, eggs
Camera:
Grip / Lighting:
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Production Day 14 
 
 
 DAY/DATE: Sunday, July 8th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 AM 
BREAKFAST @ SET: 7:15 AM 
SHOOTING CALL: 8:30 AM 
LUNCH: 1:00 PM 
PRODUCTION DAY: 14 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:34 AM SUNSET: 8:26 PM MOON PHASE: Waning Gibbous  
SET PHONE: (407) 455 - 4429 WEATHER: High 92; Low 74; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “That  was  the  day  we  were  on  the  ball…we  were  like,  wow  we’re  on  the  ball.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s  House- 
Grace’s  Bedroom 
58 5 Mariela tries on a bathing 
suits, Graces sees her scars 
and branding mark 
D I 1, 6 0 7/8 2:00 Hours Yohe House 
Leigh’s  House- 
Hallway Between 
Bedrooms 
57 2 Grace puts on a bathing suit 
and asks Mariela to come try 
on bathing suits 
D I 1, 4, 6 0 4/8 1:30 Hours Yohe House 
Leigh’s  House- 
Matthew’s  
Bedroom 
8 1 Grace and Matthew brush 
their teeth 
D I 1, 4  0 2/8 0:30 Hours Yohe House 
Leigh’s  House- 
Hallway Between 
Bedrooms 
69 1 Grace asks Matthew where 
Leigh and Mariela are 
D I 1, 4 0 3/8 0:45 Hours Yohe House 
Leigh’s  House- 
Upstairs 
28 1 Grace goes to wake Matthew, 
but  he’s  not  in  his  room 
D I 1 0 2/8 0:30 Hours Yohe House 
Leigh’s  House- 
Matthew’s  
Bedroom  
9 1 Grace catches Matthew 
playing video games 
D I 1, 4 0 2/8 0:45 Hours Yohe House 
Leigh’s  House- 
Matthew’s  
Bedroom 
12 1 Grace helps Matthew with his 
math homework 
D I 1, 4 0 6/8 1:30 Hours Yohe House 
Leigh’s  House- 
Guest Bedroom 
39 7 Grace  searches  Mariela’s  
room for her notebook 
D I 1 0 4/8 1:00 Hours Yohe House 
Leigh’s  House- 
Guest Bedroom 
72 2 Grace  finds  Mariela’s  room  
completely empty 
D I 1 0 1/8 0:45 Hours Yohe House 
Leigh’s  House- 
Grace’s  Bedroom 
27 1 Grace wakes up and realizes 
she’s  late 
D I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s  House- 
Grace’s  Bedroom 
74 1 Grace wakes up in the 
morning 
D I 1 0 1/8 0:30 Hours Yohe House 
Leigh’s  House- 
Grace’s  Bedroom 
94 4 Grace  translates  Mariela’s  
hidden message from the 
sheet music 
D I 1 0 4/8 1:30 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 12 TOTAL NUMBER OF PAGES: 4 5/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 AM 8:15 AM 8:15 AM 8:30 AM W  
4 Matthew Michael Berthold N 9:30 AM 9:45 AM 9:45 AM 10:00 AM W  
6 Mariela Laura Mejia N 8:00 AM 8:15 AM 8:15 AM 8:30 AM W  
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ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art: Mariela night table 
Props: Video games, toothbrush (2), homework sheet, clocks, Spanish-English Dictionary, weathered picture of family, stack of books 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe: Sun shorts, bathing suits 
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  House- Kitchen 34 6 Marcos meets Mariela, Leigh 
gets Grace to help her outside 
D I 1, 2, 
3, 6 
1 6/8 2:30 Hours Yohe House 
Leigh’s  House- Kitchen 87 4 Leigh tells Grace that Mariela is 
leaving the house 
D I 1, 2 1 3/8 1:30 Hours Yohe House 
Leigh’s  House- Kitchen 92 3 Grace asks about Mariela, Leigh 
says there is no way of getting in 
contact 
D I 1, 2 1 0/8 1:00 Hours Yohe House 
Leigh’s  House- Kitchen 131 2 Grace watches Leigh and 
Matthew flipping burgers 
D I 1, 2, 
4 
0 1/8 1:00 Hours Yohe House 
Leigh’s  House- Grace’s  
Bedroom 
132 5 Matthew invites Grace to watch 
the fireworks, Leigh interrupts 
D I 1, 2, 
4  
0 4/8 1:00 Hours Yohe House 
Leigh’s  House- Guest 
Bedroom 
76 3 Grace tells Mariela about how 
her mother died 
D I 1, 2, 
6  
0 7/8 1:15 Hours Yohe House 
Leigh’s  House- Guest 
Bedroom  
89 1 Grace and Matthew say goodbye 
to Mariela 
D I 1, 4, 
6  
0 2/8 0:45 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 5 7/8*** 
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Production Day 15 
 
 
 DAY/DATE: Monday, July 9th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 AM 
BREAKFAST @ SET: 7:15 AM 
SHOOTING CALL: 8:00 AM 
LUNCH: 1:00 PM 
PRODUCTION DAY: 15 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:35 AM SUNSET: 8:26 PM MOON PHASE: Waning Gibbous 
SET PHONE: (407) 455 - 4429 WEATHER: High 93; Low 75; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Your  face  is  raining”  - Natalie 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s  House- 
Kitchen 
34 6 Marcos meets Mariela, Leigh 
gets Grace to help her outside 
D I 1, 2, 3, 
6 
1 6/8 2:30 Hours Yohe House 
Leigh’s  House- 
Kitchen 
87 4 Leigh tells Grace that Mariela 
is leaving the house 
D I 1, 2 1 3/8 1:30 Hours Yohe House 
Leigh’s  House- 
Kitchen 
92 3 Grace asks about Mariela, 
Leigh says there is no way of 
getting in contact 
D I 1, 2 1 0/8 1:00 Hours Yohe House 
Leigh’s  House- 
Kitchen 
131 2 Grace watches Leigh and 
Matthew flipping burgers 
D I 1, 2, 4 0 1/8 1:00 Hours Yohe House 
Leigh’s  House- 
Grace’s  Bedroom 
132 5 Matthew invites Grace to 
watch the fireworks, Leigh 
interrupts 
D I 1, 2, 4  0 4/8 1:30 Hours Yohe House 
Leigh’s  House- 
Guest Bedroom 
76 3 Grace tells Mariela about how 
her mother died 
D I 1, 2, 6  0 7/8 1:15 Hours Yohe House 
Leigh’s  House- 
Guest Bedroom  
89 1 Grace and Matthew say 
goodbye to Mariela 
D I 1, 4, 6  0 2/8 0:45 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 5 7/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 7:30 AM 7:45 AM 7:45 AM 8:00 AM W  
2 Leigh Kenny Babel N 7:30 AM 7:45 AM 7:45 AM 8:00 AM W  
3 Marcos Aaron Villanueva N 7:30 AM 7:45 AM 7:45 AM 8:00 AM W  
4 Matthew Michael Berthold N 1:00 PM 1:10 PM 1:15 PM 1:30 PM W  
6 Mariela Laura Mejia N 7:30 AM 7:45 AM 7:45 AM 8:00 AM W  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Corn dough, eggs, cereal, coffee, newspaper, burgers, grill 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
 241 
 
 
 
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  House- 
Backyard 
35 4 Grace helps Leigh in the garden D E 1, 2 1 1/8  2:00 Hours Yohe House 
Leigh’s  House- 
Backyard  
38 1 Grace asks Leigh about her 
missing notebook 
D E 1, 2 0 4/8  0:45 Hours Yohe House 
Leigh’s  House- 
Backyard  
59 8 Marcos joins Grace by the pool, 
Leigh kicks him out 
D E 1, 2, 
3, 4, 
6 
2 6/8 4:00 Hours Yohe House 
Leigh’s  House- 
Backyard 
81 2 Grace helps Leigh bring in 
plants, Mariela watches them 
from the window 
D E 1, 2, 
6 
0 1/8 1:00 Hours Yohe House 
Leigh’s  Car- Trunk  1 1 Mariela is held hostage and 
transported in the trunk 
D E 6, 7  0 6/8 2:00 Hours Yohe House 
           
            
          
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 5 2/8 *** 
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Production Day 16 
 
 
 DAY/DATE: Thursday, July 12th  
PRODUCTION DAY: 16 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 1:00 PM 
BREAKFAST @ SET: 1:15 AM 
SHOOTING CALL: 2:30 AM 
LUNCH: 7:00 PM 
1st A.D.: Rohan Khublall SUNRISE: 6:36 AM SUNSET: 8:25 PM MOON PHASE: Waning Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 88; Low 75; 40% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Anyone want some free lard?” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s House- 
Backyard 
59 8 Marcos joins Grace by the 
pool, Leigh kicks him out 
D E 1, 2, 3, 
4, 6 
2 6/8  4:00 Hours Yohe House 
Leigh’s House- 
Backyard  
38 1 Grace asks Leigh about her 
missing notebook 
D E 1, 2 0 4/8  0:45 Hours Yohe House 
Leigh’s Car- Trunk 1 1 Mariela is held hostage and 
transported in the trunk 
D I 6, 7 0 6/8 1:00 Hours Yohe House 
Leigh’s House- 
Living Room 
21 4 Grace plays the piano, 
Mariela interrupts 
N I 1, 6 0 3/8 1:00 Hours Yohe House 
Leigh’s Car- 
Matthew’s 
Bedroom 
77 1 Grace and Matthew hear a 
loud noise from downstairs 
D I 1, 4  0 2/8 1:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 4 5/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 2:00 PM 2:10 PM 2:15 PM 2:30 PM W  
2 Leigh Kenny Babel N 2:00 PM 2:10 PM 2:15 PM 2:30 PM W  
3 Marcos Aaron Villanueva N 2:00 PM 2:10 PM 2:15 PM 2:30 PM W  
4 Matthew Michael Berthold N 2:00 PM 2:10 PM 2:15 PM 2:30 PM W  
6 Mariela Laura Mejia N 2:00 PM 2:10 PM 2:15 PM 2:30 PM W  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Car, car keys, large broom, orchid blossom, orchids, rotten wood, plants 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
 243 
 
 
 
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House- 
Backyard 
35 4 Grace helps Leigh in the garden D E 1, 2  1 1/8 2:30 Hours Yohe House 
Leigh’s House- 
Backyard 
81 2 Grace helps Leigh bring in 
plants, Mariela watches them 
from the window 
D E 1, 2, 
6 
0 1/8 1:00 Hours Yohe House 
Leigh’s House- Hallway 
Between Bedrooms 
93 2 Carpet cleaner finds Graces 
notebook 
D I 1, 11 0 5/8 1:30Hours Yohe House 
Leigh’s House- Family 
Room 
5 3 Grace finds Leigh awake, in his 
office 
N I 1, 2 1 1/8 2:00 Hours Yohe House 
Leigh’s House- Dining 
Room 
20 6 Mariela joins in for dinner with 
the family 
N I 1, 2, 
4, 6 
2 0/8 3:00 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 5 0/8*** 
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Production Day 17 
 
 
 DAY/DATE: Friday, July 13th  
PRODUCTION DAY: 17 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 2:30 PM 
BREAKFAST @ SET: Eat beforehand  
SHOOTING CALL: 3:30 PM 
LUNCH: 8:30 PM 
1st A.D.: Rohan Khublall SUNRISE: 6:37 AM SUNSET: 8:25 PM MOON PHASE: Waning Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 88; Low 75; 50% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “It’s a dog meeting!” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s House- 
Backyard 
35 4 Grace helps Leigh in the 
garden 
D E 1, 2  1 1/8 2:30 Hours Yohe House 
Leigh’s House- 
Backyard 
81 2 Grace helps Leigh bring in 
plants, Mariela watches them 
from the window 
D E 1, 2, 6 0 1/8 1:00 Hours Yohe House 
Leigh’s House- 
Hallway Between 
Bedrooms 
93 2 Carpet cleaner finds Graces 
notebook 
D I 1, 11 0 5/8 1:30Hours Yohe House 
Leigh’s House- 
Dining Room 
20 6 Mariela joins in for dinner with 
the family 
N I 1, 2, 4, 
6 
2 0/8 3:30 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 4 TOTAL NUMBER OF PAGES: 3 7/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 3:00 PM 3:10 PM 3:15 PM 3:30 PM W  
2 Leigh Kenny Babel N 3:00 PM 3:10 PM 3:15 PM 3:30 PM W  
4 Matthew Michael Berthold N 10:30 PM 10:30 PM 10:45 PM 11:00 PM W  
6 Mariela Laura Mejia N 5:00 PM 5:10 PM 5:15 PM 5:30 PM W  
11 Carpet Cleaner Corey Pellerin N 6:00 PM 6:10 PM 6:15 PM 6:30 PM SW  
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Large broom, orchid blossom, orchids, notebook, beef, plates, serving spoon 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
 245 
 
 
 
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House- Kitchen 
Nook 
13 7 At dinner, Leigh tells his children 
about hiring Mariela 
N I 1, 2, 
4 
2 7/8  3:30 Hours Yohe House 
Leigh’s House- Kitchen 78 2 Grace finds Mariela unconscious, 
Leigh helps her into the guest 
bedroom 
N I 1, 2, 
4, 6 
0 5/8  1:30 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
79 2 Mariela lays down exhausted, 
Grace and Matthew are 
concerned 
N I 1, 2, 
4, 6 
0 6/8  1:00 Hours Yohe House 
Leigh’s House- Hallway 
Between Bedrooms 
80 3 Grace offers to call an 
ambulance for Mariela but Leigh 
refuses  
N I 1, 2, 
4 
0 4/8  1:00 Hours Yohe House 
Leigh’s House- Guest 
Bedroom 
109 2 Grace sees Leigh go into the 
garden shed 
N I 1, 2  0 1/8  1:30 Hours Yohe House 
          
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 4 7/8*** 
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Production Day 18 
 
 
 DAY/DATE: Saturday, July 14th  
PRODUCTION DAY: 18 OF 21 
DIRECTOR: Max Rousseau 
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 7:00 PM 
BREAKFAST @ SET: N/A  
SHOOTING CALL: 8:30 PM 
LUNCH: 1:00 AM 
1st A.D.: Rohan Khublall SUNRISE: 6:37 AM SUNSET: 8:25 PM MOON PHASE: Waning Crescent  
SET PHONE: (407) 455 - 4429 WEATHER: High 89; Low 74; 40% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “I was in bed thinking of you, Rohan…” - Kenny 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s House- 
Kitchen Nook 
13 7 At dinner, Leigh tells his 
children about hiring Mariela 
N I 1, 2, 4 2 7/8  3:30 Hours Yohe House 
Leigh’s House- 
Kitchen 
78 2 Grace finds Mariela 
unconscious, Leigh helps her 
into the guest bedroom 
N I 1, 2, 4, 
6 
0 5/8  1:30 Hours Yohe House 
Leigh’s House- 
Guest Bedroom 
79 2 Mariela lays down exhausted, 
Grace and Matthew are 
concerned 
N I 1, 2, 4, 
6 
0 6/8  1:00 Hours Yohe House 
Leigh’s House- 
Hallway Between 
Bedrooms 
80 3 Grace offers to call an 
ambulance for Mariela but 
Leigh refuses  
N I 1, 2, 4 0 4/8  1:00 Hours Yohe House 
Leigh’s House- 
Guest Bedroom 
109 2 Grace sees Leigh go into the 
garden shed 
N I 1, 2  0 1/8  2:00 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 5 TOTAL NUMBER OF PAGES: 4 7/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:00 PM 8:10 PM 8:30 PM W  
2 Leigh Kenny Babel N 8:00 PM 8:00 PM 8:10 PM 8:30 PM W  
4 Matthew Michael Berthold N 8:00 PM 8:00 PM 8:10 PM 8:30 PM W  
6 Mariela Laura Mejia N 11:30 PM 11:45 PM 11:45 PM 12:00 AM W  
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Chicken Breast, fork, knife, potato salad, glass 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 247 
 
 
 
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s House- Grace’s 
Bedroom 
128 1 Grace’s dream, the boys 
surround her, her father touches 
her 
N I 1, 2, 
5, 9, 
10 
0 6/8  1:30 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
22 1 Grace’s dream, her friends sit on 
a bed 
N I 5, 9, 
10 
0 1/8  0:45 Hours Yohe House 
Leigh’s House- Grace’s 
Bedroom 
91 1 Grace’s dream, the dark shadow 
descends over Grace 
N I 1 0 2/8  0:45 ours Yohe House 
Leigh’s House- 
Backyard 
140 5 Grace watches as the fireworks 
explore above her 
N E 1, 4 0 2/8  2:00 Hours Yohe House 
Leigh’s House- 
Backyard  
110 2 Grace waits outside the garden 
shed, Leigh emerges from inside 
N E 1, 2 0 3/8  0:45 Hours Yohe House 
Leigh’s House- 
Backyard  
115 3 Grace tries every key on the 
large padlock and opens it 
N E 1 0 1/8  0:45 Hours Yohe House 
Leigh’s House- 
Backyard  
117 2 Grace leaves and locks the shed 
and runs back into the house 
N E 1  0 1/8  0:45 Hours Yohe House 
Leigh’s House- 
Backyard 
48 1 Grace see’s someone in the 
shed and quickly crawls back 
into the house 
N E 1 0 1/8  0:45 Hours Yohe House 
Leigh’s House- 
Backyard 
136 4 Grace breaks the pad lock 
chains and enters the shed 
N E 1 0 2/8  2:00 Hours Yohe House 
Leigh’s House- 
Backyard 
121 1 Grace calls for Marcos to help 
her 
N E 1 0 2/8  0:45 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 10 TOTAL NUMBER OF PAGES: 2 5/8*** 
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Production Day 19 
 
 
 DAY/DATE: Sunday, July 15th  
 
CALL SHEET 
  “PEMBROKE  CIRCLE” 
CREW CALL: 7:00 PM 
BREAKFAST @ SET: N/A 
SHOOTING CALL: 8:30 PM 
LUNCH: 1:00 AM 
PRODUCTION DAY: 19 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:38 AM SUNSET: 8:25 PM MOON PHASE: Waning Crescent  
SET PHONE: (407) 455 - 4429 WEATHER: High 87; Low 73; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
Yohe Private Residence 
14606 Kitlanselt Way 
Orlando, FL 32828 
              (Parking at Sunrise Elementary School) 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: "I do everything with Neil..." - mike 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s  House- 
Backyard 
140 5 Grace watches as the 
fireworks explore above her 
N E 1, 4 0 2/8  2:00 Hours Yohe House 
Leigh’s  House- 
Backyard  
110 2 Grace waits outside the 
garden shed, Leigh emerges 
from inside 
N E 1, 2 0 3/8  0:45 Hours Yohe House 
Leigh’s  House- 
Backyard  
115 3 Grace tries every key on the 
large padlock and opens it 
N E 1 0 1/8  1:00 Hours Yohe House 
Leigh’s  House- 
Backyard  
117 2 Grace leaves and locks the 
shed and runs back into the 
house 
N E 1  0 1/8  0:45 Hours Yohe House 
Leigh’s  House- 
Backyard 
48 1 Grace  see’s  someone  in  the  
shed and quickly crawls back 
into the house 
N E 1 0 1/8  0:45 Hours Yohe House 
Leigh’s  House- 
Backyard 
136 4 Grace breaks the pad lock 
chains and enters the shed 
N E 1 0 2/8  2:00 Hours Yohe House 
Leigh’s  House- 
Backyard 
121 1 Grace calls for Marcos to help 
her 
N E 1 0 2/8  0:45 Hours Yohe House 
 
***TOTAL NUMBER OF SCENES: 7 TOTAL NUMBER OF PAGES: 1 4/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 PM 8:10 PM 8:15 PM 8:30 PM W  
2 Leigh Kenny Babel N 9:00 PM 9:10 PM 9:15 PM 9:30 PM W  
4 Matthew Michael Berthold N 8:00 PM 8:10 PM 8:15 PM 8:30 PM W  
          
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Shelf, heavy padlock, keys, bolt cutter, chains, cell phone, AC unit 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s  Shed- Secret 
Compartment 
138 4 Grace and Marcos find Mariela in 
a wooden chest, they try to 
escape 
N I 1, 3, 
6  
1 1/8 2:00 Hours CEM Soundstage 
Leigh’s  Shed- Main 
Compartment  
139 16 Leigh attacks Marcos, Grace kills 
Leigh 
N I 1, 2, 
3, 6 
1 1/8 7:00 Hours CEM Soundstage 
          
 249 
Production Day 20 
 
 
  DAY/DATE: Tuesday, July 17th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 2:00 PM 
BREAKFAST @ SET: N/A 
SHOOTING CALL: 3:00 PM 
LUNCH: 8:00 PM 
PRODUCTION DAY: 20 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:39 AM SUNSET: 8:24 PM MOON PHASE: Waning Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 88; Low 76; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
CEM Soundstage 
500 West Livingston Street 
Orlando, FL 32801 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Hey dude…” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s Shed- Main 
Compartment  
139 16 Leigh attacks Marcos, Grace 
kills Leigh 
 
N I 1, 2, 3, 
6 
1 1/8 7:00 Hours CEM Soundstage 
Leigh’s Shed- 
Secret 
Compartment 
138 4 Grace and Marcos find 
Mariela in a wooden chest, 
they try to escape 
N I 1, 3, 6 1 1/8 2:00 Hours CEM Soundstage 
 
***TOTAL NUMBER OF SCENES: 2 TOTAL NUMBER OF PAGES: 2 2/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 2:30 PM 2:30 PM 2:40 PM 3:00 PM W  
2 Leigh Kenny Babel N 2:30 PM 2:30 PM 2:40 PM 3:00 PM W  
3 Marcos Aaron Villanueva N 2:30 PM 2:30 PM 2:40 PM 3:00 PM W  
6 Mariela Laura Mejia N 2:30 PM 2:30 PM 2:40 PM 3:00 PM W  
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Bolt cutter, thick padlock, wooden chest 
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
Leigh’s Shed- Main 
Compartment  
116 11 Grace searches through the 
garden shed, finds disturbing 
things 
N I 1  0 5/8  6:00 Hours CEM Soundstage 
 250 
 
 
 
Leigh’s Shed- Main 
Compartment  
137 6 Marcos scares Grace, they find 
the secret compartment 
N I 1, 3 1 2/8 3:30 Hours CEM Soundstage 
          
 
***TOTAL NUMBER OF SCENES: 2 TOTAL NUMBER OF PAGES: 1 7/8*** 
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Production Day 21 
 
 
 DAY/DATE: Wednesday, July 18th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 3:30 PM 
BREAKFAST @ SET: N/A 
SHOOTING CALL: 4:00 PM 
LUNCH: 9:30 PM 
PRODUCTION DAY: 21 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:39 AM SUNSET: 8:23 PM MOON PHASE: Waning Crescent 
SET PHONE: (407) 455 - 4429 WEATHER: High 88; Low 75; 50% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
CEM Soundstage 
500 West Livingston Street 
Orlando, FL 32801 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “That’s not my dad, that’s a cell phone”  
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s Shed- Main 
Compartment  
116 11 Grace searches through the 
garden shed, finds disturbing 
things 
N I 1  0 5/8  4:00 Hours CEM Soundstage 
Leigh’s Shed- Main 
Compartment  
137 6 Marcos scares Grace, they 
find the secret compartment 
N I 1, 3 1 2/8 2:30 Hours CEM Soundstage 
Leigh’s Shed- 
Secret 
Compartment 
138 4 Grace and Marcos find 
Mariela in a wooden chest, 
they try to escape 
N I 1, 3, 6  1 1/8 2:00 Hours CEM Soundstage 
Leigh’s Shed- Main 
Compartment  
139 16 Leigh attacks Marcos, Grace 
kills Leigh 
N I 1, 3, 6 1 1/8 3:00 Hours CEM Soundstage 
          
 
***TOTAL NUMBER OF SCENES: 4 TOTAL NUMBER OF PAGES: 4 1/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 3:45 PM 3:45 PM 3:50 PM 4:00 PM W  
3 Marcos Aaron Villanueva N 8:00 PM 8:15 PM 8:15 PM 8:30 PM W  
6 Mariela  Laura Mejia N 9:00 PM 9:15 PM 9:15 PM 9:30 PM W  
          
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: “Used” condoms  
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
 252 
  Production Day 22 
 
 
 DAY/DATE: Thursday, July 19th  
 
CALL SHEET 
  “PEMBROKE CIRCLE” 
CREW CALL: 8:00 AM 
BREAKFAST @ SET: 7:45 AM 
SHOOTING CALL: 8:30 PM 
LUNCH: 12:00 PM 
PRODUCTION DAY: 22 OF 21 
DIRECTOR: Max Rousseau 
1st A.D.: Rohan Khublall SUNRISE: 6:40 AM SUNSET: 8:23 PM MOON PHASE: New Moon 
SET PHONE: (407) 455 - 4429 WEATHER: High 93; Low 76; 30% Chance of rain 
PRODUCTION OFFICE: 
UCF NSC RM 175 
4000 Central FL Blvd 
Orlando, FL 32816 
SET LOCATION: 
CEM Soundstage 
500 West Livingston Street 
Orlando, FL 32801 
NEAREST HOSPITAL TO LOCATION: 
Florida Hospital 
671 Winyah Drive 
Orlando, FL 32803 
(407) 303 - 9798 
Quote of the Day: “Four thirds of people have problems with fractions”  
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Shots Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to Shoot Set Location 
Leigh’s Shed- Main 
Compartment  
116 3 Grace searches through the 
garden shed, finds disturbing 
things 
N I 1  0 5/8  1:00 Hours CEM Soundstage 
Leigh’s Shed- Main 
Compartment  
139 4 Leigh attacks Marcos, Grace 
kills Leigh 
N I 1, 3, 6 1 1/8 2:30 Hours CEM Soundstage 
Leigh’s Shed- Main 
Compartment 
110 1 POV inside shed, someone 
walks past camera 
N I - - 0:30 Hours CEM Soundstage 
          
 
***TOTAL NUMBER OF SCENES: 2 TOTAL NUMBER OF PAGES: 1 6/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//F Notes 
1 Grace Sarah Sculco N 8:00 AM 8:00 AM 8:15 AM 8:30 AM W  
3 Marcos Aaron Villanueva N 9:00 AM 9:00 AM 9:15 AM 9:30 AM W  
6 Mariela  Laura Mejia N 9:00 AM 9:00 AM 9:15 AM 9:30 AM W  
          
          
          
          
          
 
 
ATMOSPHERE: N SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props:   
Camera:  
Grip / Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
 253 
Call-sheets for August 2012, January 2013 and February 2013 Pick-ups 
 
  
 254 
August 2012 Pick-up Day 1 
(Production Day 23) 
 
 255 
August 2012 Pick-up Day 2 
(Production Day 24) 
 
 256 
 
 
 
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
 
***TOTAL NUMBER OF SCENES: 4  TOTAL NUMBER OF PAGES:  3 6/8*** 
 257 
August 2012 Pick-up Day 3 
(Production Day 25) 
 
 258 
 
 
 
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
 
***TOTAL NUMBER OF SCENES: 5  TOTAL NUMBER OF PAGES: 2 7/8*** 
 259 
August 2012 Pick-up Day 4 
(Production Day 26) 
 
 260 
 
 
 
Grip:  
Lighting: Firework gag 
Locations:  
Make-up: Brand, Blood on Grace 
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
 
***TOTAL NUMBER OF SCENES: 11  TOTAL NUMBER OF PAGES: 1 6/8*** 
 261 
January 2013 Pick-up Day 1 
(Production Day 27) 
 
 
Date: Jan 18, 2013 
 
CALL SHEET 
  “Pembroke Circle” 
CREW CALL:  7:00 AM 
SHOOTING CALL:  8:30 AM 
MEAL: 12:00 Noon 
WRAP: 5:00 PM 
PRODUCTION DAY:  1  OF  3 
DIRECTOR: Max Rousseau 
1st A.D.:  Nick Izvernari SUNRISE: 7:16 AM SUNSET: 5:55 PM MOON PHASE: Waxing Crescent 
SET PHONE: (951) 533-6225 
 
WEATHER:  H:69  L:61 , 30% Precipitation 
PRODUCTION OFFICE: 
 
SET LOCATION:  
 
Nicholson School of Communication (equipment 
room sound stage) 
4000 Central Florida BLVD, Orlando, FL 32816 
NEAREST HOSPITAL TO LOCATION: 
 
Florida Hospital East Orlando 
7727 Lake Underhill Rd 
Orlando, FL, 32822 
Quote of the Day: “Be on time.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Samuel Rojas 
Unmarked Van – Back 
A1 Rojas intimidates Mariela N I 7, 10, 
11, 12,  
13, 14 
  Sound Stage 
Leigh’s House – Attic 19 INS of binder (Sam/Leigh pic) N I    Sound Stage 
Public Library 100 INS of library articles D I    Sound Stage 
         
         
         
         
         
         
 
*** TOTAL NUMBER OF SCENES:      TOTAL NUMBER OF PAGES:   *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//
F 
Notes 
7 Mariela Laura Meija  8:00 AM 8:00 AM 8:15 AM 8:30 AM   
10 Hispanic Girl 1 Farah Abdou  7:45 AM 7:45 AM - 8:30 AM   
11 Hispanic Girl 2 Gia Michelle  7:45 AM 7:45 AM - 8:30 AM   
12 Hispanic Girl 3 Valeria Gonzalez  7:45 AM 7:45 AM - 8:30 AM   
13 Hispanic Girl 4   7:45 AM 7:45 AM - 8:30 AM   
14 Hispanic Girl 5   7:45 AM 7:45 AM - 8:30 AM   
          
 
 
ATMOSPHERE:  SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art: Work lamps, boards on windows, cables, rusty tools, wire mesh, chains 
Props: Shackles 
Camera: Macro Lens 
Grip:  
Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation: Rojas Van 
Wardrobe:  
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ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
          
          
 
***TOTAL NUMBER OF SCENES:  TOTAL NUMBER OF PAGES:  *** 
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January 2013 Pick-up Day 2 
(Production Day 28) 
 
 
Date: Jan 19, 2013 
 
CALL SHEET 
  “Pembroke Circle” 
CREW CALL: 10:00 AM 
SHOOTING CALL:  11:00 AM 
MEAL: 3:00 PM 
WRAP: 8:00 PM 
PRODUCTION DAY:  2  OF  3 
DIRECTOR: Max Rousseau 
1st A.D.:  Nick Izvernari SUNRISE: 7:16 AM SUNSET: 5:55 PM MOON PHASE: First Quarter 
SET PHONE: (951) 533-6225 
 
WEATHER:  H:77  L:60 , 20% Precipitation 
PRODUCTION OFFICE: 
 
SET LOCATION:  
Yohe Residence 
(Park at Sunrise Elementary) 
 
Sunrise Elementary 
101 Lone Palm Rd.  Orlando, FL 32828 
NEAREST HOSPITAL TO LOCATION: 
 
Florida Hospital East Orlando 
7727 Lake Underhill Rd 
Orlando, FL, 32822 
Quote of the Day: “Don’t damage the Yohe house, please.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s House – Kitchen A41 Grace sees Mariela playing 
Guitar 
D I 2, 7   Yohe Residence 
Leigh’s House – Parlor C41, E41 Mariela continues playing, 
Mariela puts guitar back 
D I 2, 7   Yohe Residence 
Leigh’s House – Broll D41 Guitar transition scene D I 7   Yohe Residence 
Estates at Lake 
Pembroke 
11 Montage – Grace and 
Matthew arrive at home. 
D E 2, 9   Yohe Neighborhood 
Leigh’s House – 
Hallway 
17 Wild Track – Leigh D I 1   Yohe Residence 
Leigh’s House – 
Backyard 
59 Wild Track – Grace talks to 
Marcos 
D E 2   Yohe Residence 
Leigh’s House – 
Upstairs Loft 
54 Wild Track – Grace 
comments about Mariela 
and guitar 
N I 2   Yohe Residence 
Estates at Lake 
Pembroke – Main Road 
63 Wild Track – Talking to 
Mariela, concerned 
N E 2   Yohe Neighborhood 
Leigh’s House – 
Matthew’s Bedroom 
126 Wild Track – Leigh yells at 
Grace to open door 
N I 1   Yohe Residence 
Leigh’s House – 
Backyard 
50 Nighttime shot of house N E -   Yohe Residence 
Pembroke Circle 67 Grace sees Leigh’s office 
light on 
N E -   Yohe Neighborhood 
Leigh’s House – Front 
Door 
124 Light in Leigh’s office is on N E -   Yohe Residence 
Leigh’s House - Balcony A55, A86 Sunrise over cul-de-sac N/D I/E    Yohe Residence 
 
*** TOTAL NUMBER OF SCENES:      TOTAL NUMBER OF PAGES:   *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//
F 
Notes 
1 Leigh Kenny Babel  5:00 pm 5:00 pm 5:00 pm 5:00 pm   
2 Grace Sarah Sculco  10:30 am 10:30 am 10:45 am 11:00 am   
7 Mariela Laura Meija  10:30 am 10:30 am 10:45 am 11:00 am   
9 Matthew Michael Berthold  3:30 pm 3:30 pm 3:45 pm 4:00 pm   
          
          
          
          
 
 
ATMOSPHERE:  SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
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SPECIAL DEPARTMENT INSTRUCTIONS 
Art:  
Props: Guitar, school stuff for Matthew/Sarah 
Camera:  
Grip:  
Lighting:  
Locations:  
Make-up:  
Production:  
Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
          
          
 
***TOTAL NUMBER OF SCENES:  TOTAL NUMBER OF PAGES:  *** 
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January 2013 Pick-up Day 3 
(Production Day 29) 
 
 
Date: Jan 20, 2013 
 
CALL SHEET 
  “Pembroke Circle” 
CREW CALL:  12:30 PM 
SHOOTING CALL:  1:30 PM 
MEAL: 5:00 PM 
WRAP: 10:00 PM 
PRODUCTION DAY:  3  OF  3 
DIRECTOR: Max Rousseau 
1st A.D.:  Nick Izvernari SUNRISE: 7:16 AM SUNSET: 5:55 PM MOON PHASE: Waxing Gibbous 
SET PHONE: (951) 533-6225 
 
WEATHER:  H:74  L:55 , 20% Precipitation 
PRODUCTION OFFICE: 
 
SET LOCATION:  
Geoff Levy’s Pad 
2166 Glossy Privet Dr.  Orlando FL, 32828 
 
Bauman Residence 
3331 Morelyn Crest Cir Orlando FL, 32828 
NEAREST HOSPITAL TO LOCATION: 
 
Florida Hospital East Orlando 
7727 Lake Underhill Rd 
Orlando, FL, 32822 
Quote of the Day: “Watch out for good-sized spiders tonight, seriously.” 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Estates at Lake 
Pembroke 
11 Montage – Grace walks 
through estates 
D E 2   Tanja King Park Area 
Foreclosed Home – 
Front Yard 
A43 Establishing the foreclosed 
home 
N E 2   Bauman Residence 
Foreclosed Home – 
Front Yard 
A64 Grace and Mariela go inside 
the foreclosed home 
N E 2, 7   Bauman Residence 
Foreclosed Home – 
Backyard - Broll 
A65 Establishing shot of backyard, 
light in window 
N E -   Bauman Residence 
         
         
         
         
         
 
*** TOTAL NUMBER OF SCENES:      TOTAL NUMBER OF PAGES:   *** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//
F 
Notes 
2 Grace Sarah Sculco  12:30 PM 12:30 PM 12:30 PM 12:45 PM   
7 Mariela Laura Meija  6:30 PM 6:30 PM 6:45 PM 7:00 PM  Go straight to the 
Bauman Resident 
location 
          
          
          
          
          
 
 
ATMOSPHERE:  SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art: Shovel 
Props: Grace’s School props, guitar 
Camera:  
Grip: Slider 
Lighting: Flickering house light 
Locations:  
Make-up:  
Production:  
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Sound:  
Transportation:  
Wardrobe:  
 
 
ADVANCE SCHEDULE:  
Scripted Location Scene # Shots Description D/N I/E Cast Pages Time Set Location 
          
          
          
          
          
 
***TOTAL NUMBER OF SCENES:  TOTAL NUMBER OF PAGES:  *** 
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February 2013 Pick-up Day 1 
(Production Day 30) 
 
 
Date: Sunday Feb 10th, 2013 
 
CALL SHEET 
  “Pembroke Circle” 
Final Pick-Up Day 
CREW CALL:  
12:00NOON 
SHOOTING CALL:  1:00 PM 
CAMERA WRAP: 5:30PM 
MEAL: 6:00PM 
LEAVE:  6:30PM 
PRODUCTION DAY:  30  OF  30 
DIRECTOR: Max Rousseau 
1st A.D.:  N/A SUNRISE: 7:07 AM SUNSET: 6:09 PM MOON PHASE: New 
SET PHONE: (954) 579-2441 
 
WEATHER:  H:75  L:58 , 0% Precipitation 
PRODUCTION OFFICE: 
 
SET LOCATION:  
 
Yohe Residence 
(Park at Sunrise Elementary) 
 
Sunrise Elementary 
   101 Lone Palm Rd.  Orlando, FL 32828 
NEAREST HOSPITAL TO LOCATION: 
 
Florida Hospital East Orlando 
7727 Lake Underhill Rd 
Orlando, FL, 32822 
Quote of the Day: 
 
 
SHOOTING SCHEDULE 
Scripted Location Scene # Description D/N I/E Cast 
# 
Page 
Count 
Time Needed to 
Shoot 
Set Location 
Leigh’s House – 
Stairwell 
A18 Leigh tells Grace that Mariela 
will be living with them. 
D I 1, 2 6/8 2 Hours Yohe Residence 
Marcos’ Car 11 POV Shot through windshield D E 1 1/8 15 MIN Yohe Residence/ Front Gate 
School 11 Grace walks towards the 
school 
D E 1 1/8 15 MIN Yohe Residence 
Leigh’s House – 
Balcony 
A33 Grace suspects Leigh and 
Mariela might be together. 
D E 1, 2 1 3/8 2 Hours Yohe Residence 
 
*** TOTAL NUMBER OF SCENES:   3   TOTAL NUMBER OF PAGES:   2 3/8*** 
 
 
TALENT 
# Scripted Name Talent Name Pick-Up Arrive 
Location 
Into 
Wardrobe 
Into 
Make-Up 
Ready on Set S/W/H/R/Tr//
F 
Notes 
1 Grace Sarah Sculco  12:15 pm 12:15 pm 12:15 pm 12:30 pm WF Don’t forget 
wardrobe! 
2 Leigh Kenny Babel  12:15 pm 12:15 pm 12:15 pm 12:30 pm WF Don’t forget 
wardrobe! 
6 Mariela Laura Meija  12:45 pm 12:45 pm 12:45 pm 1:00 pm WF We have your 
wardrobe 
          
          
          
          
          
 
 
ATMOSPHERE:  SCENES  
NEEDED FOR: 
 CALL 
TIME: 
 WHERE TO 
REPORT TO: 
 
 
  
SPECIAL DEPARTMENT INSTRUCTIONS 
Art: Pictures in Stairwell 
Props:  
Camera: We don’t have a second AC, no cards should be formatted today 
Grip:  
Make-up: Continuity pictures will be available for A18 and A33 
Production:  
Sound:  
Transportation:  
Wardrobe: Grace and Leigh’s wardrobe will be supplied by talent, we have Mariela’s wardrobe 
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APPENDIX G: PRODUCTION REPORTS 
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Production Day 1 
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 271 
Production Day 2 
 
 272 
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Production Day 3 
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Production Day 4 
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Production Day 5 
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Production Day 6 
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Production Day 7 
 
 282 
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Production Day 8 
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Production Day 9 
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Production Day 10 
 
 288 
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Production Day 11 
 
 290 
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Production Day 12 
 
 292 
 
 
 293 
Production Day 13 
 
 294 
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Production Day 14 
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Production Day 15 
 
 298 
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Production Day 16 
 
 300 
 
 301 
Production Day 17 
 
 302 
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Production Day 18 
 
 304 
 
 305 
Production Day 19 
 
 306 
 
 
 307 
Production Day 20 
 
 308 
 
 309 
Production Day 21 
 
 310 
 
 311 
Production Days 22-30 
 Please note that no production reports were completed for Days 22-30, which include the 
August 2012, January 2013 and February 2013 pick-ups. 
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APPENDIX H: FINAL COST REPORT 
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Pembroke Circle
Director: Max Rousseau
Producer: Max Rousseau 
Writer: Max Rousseau
Script Dated: 06/07/12
Budget Dated: 06/19/12
BUDGET $ • ACTUALS $ VAR $
11-00 SCREENPLAY 265.00 248.88 -16.12
12-00 PRODUCERS UNIT 500.00 500.00  
13-00 DIRECTION    
14-00 CAST 928.00 2,608.66 1,680.66
15-00 ATL TRAVEL & LIVING    
TOTAL ABOVE-THE-LINE 1,693.00 3,357.54 1,664.54
20-00 ATMOSPHERE    
21-00 PRODUCTION STAFF 1,470.00 1,210.00 -260.00
22-00 ART DIRECTION 420.00 466.11 46.11
23-00 SET CONSTRUCTION 500.00 684.16 184.16
24-00 SET OPERATIONS 700.00 834.90 134.90
25-00 SPECIAL EFFECTS 200.00 231.13 31.13
26-00 SET DRESSING 325.00 696.62 371.62
27-00 PROPERTY 155.00 202.63 47.63
28-00 ANIMALS    
29-00 WARDROBE 250.00 247.56 -2.44
30-00 MAKEUP & HAIRDRESSING 250.00 250.00  
32-00 LIGHTING 226.00 222.58 -3.42
33-00 CAMERA 97.00 393.09 296.09
34-00 PRODUCTION SOUND 78.00 122.42 44.42
35-00 TRANSPORTATION 717.15 1,313.22 596.07
36-00 LOCATION 5,860.00 8,183.78 2,323.78
37-00 STAGES & FACILITIES    
38-00 PRODUCTION MEIDA 710.00 709.94 -0.06
40-00 TESTS    
TOTAL PRODUCTION 11,958.15 15,768.15 3,810.00
45-00 EDITORIAL 250.00 250.00  
46-00 MUSIC    
47-00 POST PRODUCTION SOUND  72.38 72.38
48-00 POST MEDIA MANAGEMENT    
50-00 VISUAL EFFECTS    
TOTAL POST PRODUCTION 250.00 322.38 72.38
65-00 PUBLICITY 977.73 1,551.30 573.57
66-00 LEGAL & ACCOUNTING    
67-00 INSURANCE 1,888.85 2,238.85 350.00
68-00 MISCELLANEOUS 463.17 2,344.21 1,881.04
TOTAL OTHER 3,329.75 6,134.35 2,804.60
CONTINGENCY 1,723.09 2,558.24 835.15
TOTAL ABOVE-THE-LINE 1,693.00 3,357.54 1,664.54
TOTAL BELOW-THE-LINE 11,958.15 15,768.15 3,810.00
TOTAL ABOVE-AND-BELOW-THE-LINE 13,651.15 19,125.69 5,474.54
GRAND-TOTAL 18,953.99 28,140.66 9,186.67
DIRECTOR NAME: Max Rousseau   
PRODUCER NAME: Max Rousseau 
 
FILM TITLE: Pembroke Circle         
BUDGET AMOUNT: $20,000      
LOCATION(S) OF SHOOT: e.g. Orlando, Lake Mary 
SHOOT DATES: June 21st - July 17th     
5 OR 6 DAY WEEKS: 5       
NUMBER OF SHOOT DAYS: 22 (20 Principal, 2 for PROMO Scene(s))      
FORMAT (HD, DV, etc.):  HD     
NUMBER OF SPEAKING PARTS: 8   
NUMBER OF BACKGROUND ACTORS TOTAL: 12   
HOW MANY SAG PLAYERS? 1     
HOW MANY LOCATION(S): 13       
HOW MANY SETS? 1     
ANY STAGE WORK?  IF SO, WHERE? CEM Downtown Campus  
ANY SET CONSTRUCTION? IF SO, WHERE?  CEM Downtown Campus and On Location (Leigh's Backyard)      
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NUMBER OF CREW:  23 
ARE ANY CAST OR CREW BEING PAID?  Prod. Designer, UPM, Editor, Stunt Coordinator 
ARE YOU USING A PAYROLL COMPANY AND IF SO, WHO IS IT? NO  
WHO IS YOUR INSURANCE BROKER? FRACTURED ATLAS AND FILM EMPORIUM 
WHO IS YOUR LEGAL ADVISOR? None (Unofficial legal advice offered by Bill Whitacre)  
STUNTS, EFFECTS, MINORS, ANIMALS, PYRO, ETC? EXPLAIN: Smoke Effects, Fireworks     
DIRECTOR OF PHOTOGRAPHY IS: Geoff Levy    
PRODUCTION DESIGNER IS:  Elizabeth Suthphin 
1ST ASSISTANT DIRECTOR IS: Rohan Khublall 
 
WHAT IS THE BIGGEST CHALLENGE(S) OF YOUR PRODUCTION?: 
 
The “garden shed” set piece will be a difficulty.  We have to find a house that has a shed in the back otherwise we will have to build the structure on location.  
We also will need to transport it to a soundstage to shoot the inside. The end scene is also very ambitious with the firework sequence.   
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Page 1
11-00 SCREENPLAY BUDGET Fringes ACTUALS VAR
11-03 WRITERS    
11-09 SCRIPT COPIES 30.00 28.88 -1.12
1. Best Value Copy (Online) (7 Copies of Draft 5)     + 28.88 Misc 28.88
11-85 OTHER CHARGES 235.00 220.00 -15.00
1. US Copyright office (Copyright shooting script) 1  @ 35 35.00
2. Anais Nin Trust (Clearance of poem for use in film ) 1  @ 50 50.00
3. Act One Script Clearance 1  @ 135 135.00
Total For 11-00 $265.00 $248.88 $-16.12
12-00 PRODUCERS UNIT BUDGET Fringes ACTUALS VAR
12-02 PRODUCER 500.00 500.00  
1. Loren Story 1  @ 500 500.00
12-04 ASSOCIATE PRODUCER    
12-85 OTHER CHARGES    
Total For 12-00 $500.00 $500.00
13-00 DIRECTION BUDGET Fringes ACTUALS VAR
13-01 DIRECTOR    
13-85 OTHER CHARGES    
Total For 13-00
14-00 CAST BUDGET Fringes ACTUALS VAR
14-01 PRINCIPAL CAST 318.00 1,789.60 1,471.60
1. SAG PPHP 10 days @ 16.80 168.00
2. Kenny Babel (Gross Pay) 1  @ 1,000 1,000.00
3. SAG PPHP 1  @ 89.41 89.41
4. Kenny Babel (Overtime )     + 532.19 OT 532.19
14-02 SUPPORTING CAST    
14-03 DAY PLAYERS    
14-06 LOOPING & REVOICING ALLOW    
14-07 STUNT COORDINATOR/ADJUSTMENTS 150.00 150.00  
1. Grady Bishop 1  @ 150 150.00
14-08 CASTING FEES & EXPENSE 40.00 169.06 129.06
1. Dunkin' Donuts (Casting Call Breakfast) 1  @   + 27.28 Misc 27.28
2. Walmart (Casting Crafty)     + 12.20 Misc 12.20
3. Publix 1  @ 25.18 25.18
4. Walmart (Rehearsal Crafty)     + 6.66 Misc 6.66
5. Winn Dixie (Rehearsal Crafty (Less 20 gift cert))     + 5.87 Misc 5.87
6. Pizza Hut (Lunch for Rehearsal)     + 23.97 Misc 23.97
7. Publix (Lunch for Rehearsal)     + 29.15 Misc 29.15
8. Pizza Hut (Lunch for Rehearsal)     + 38.75 Misc 38.75
14-85 OTHER CHARGES 420.00 500.00 80.00
1. Carolyn Sculco 1  @ 70 70.00
2. Lanelle Berthold 1  @ 70 70.00
3. Laura Mejia 1  @ 70 70.00
4. Liz Villanueva 1  @ 70 70.00
5. Corey Calamis 1  @ 70 70.00
6. Yolanda Larracuente 1  @ 70 70.00
7. Mario Nalini (Gas Reimbursement)     + 80 Misc 80.00
Total For 14-00 $928.00 $2,608.66 $1,680.66
15-00 ATL TRAVEL & LIVING BUDGET Fringes ACTUALS VAR
15-01 ATL AIRFARE    
15-03 ATL GROUND TRANSPORTATION    
15-05 ATL HOTELS    
15-07 ATL PER DIEM/MEALS    
Total For 15-00
20-00 ATMOSPHERE BUDGET Fringes ACTUALS VAR
20-01 ATMOSPHERE    
20-02 STAND-INS    
20-06 ATMOSPHERE COORDINATOR    
20-16 ATMOSPHERE CARS    
20-17 CASTING FEES    
20-85 OTHER CHARGES    
(cont)
 316 
 
Showbiz Budgeting v.8.7 Printed on Jul 17, 2013 10:13 PM
Page 2
20-00 ATMOSPHERE (cont) BUDGET Fringes ACTUALS VAR
Total For 20-00
21-00 PRODUCTION STAFF BUDGET Fringes ACTUALS VAR
21-01 PRODUCTION MANAGER    
21-02 1ST ASST. DIRECTOR    
21-03 2ND ASST. DIRECTOR    
21-04 SCRIPT SUPERVISOR    
21-05 PRODUCTION ACCOUNTANT    
21-07 PRODUCTION COORDINATOR    
21-09 LOCATION MANAGER    
21-10 PRODUCTION ASSISTANTS    
21-85 OTHER CHARGES 1,470.00 1,210.00 -260.00
1. Colleen Gura (gas stipend) 1  @ 70 70.00
2. Nick Izevarri (gas stipend) 1  @ 70 70.00
3. Elizabeth Sutphin 1  @ 70 70.00
4. Kelsey McCreary 1  @ 70 70.00
5. Natalie Caro 1  @ 70 70.00
6. Rohan Khublall 1  @ 70 70.00
7. RAchel Rosen 1  @ 70 70.00
8. Joshua Story 1  @ 70 70.00
9. Steven Diaz 1  @ 70 70.00
10. Adam Burger 1  @ 70 70.00
11. Geoff Levy 1  @ 70 70.00
12. Neil O'Donoghue 1  @ 45 45.00
13. Enrique Fernandez-Bravo 1  @ 45 45.00
14. Anthony Loprinzi 1  @ 35 35.00
15. Leland Hanks 1  @ 35 35.00
16. Ben Taylor 1  @ 70 70.00
17. Dan Jopling 1  @ 70 70.00
18. Alison Emert 1  @ 70 70.00
19. Steven Holland 1  @ 70 70.00
Total For 21-00 $1,470.00 $1,210.00 $-260.00
22-00 ART DIRECTION BUDGET Fringes ACTUALS VAR
22-01 PRODUCTION DESIGNER 300.00 300.00  
1. Elizabeth Sutphin 1  @ 300 300.00
22-16 RENTALS    
22-17 MATERIALS & SUPPLIES  109.60 109.60
1. Home Depot (Paint Supplies) 1  @   + 20.56 Misc 20.56
2. The Spot (Prop Music Book) 1  @   + 7.30 Misc 7.30
3. Walmart (Paint and Paint Supplies)     + 34.01 Misc 34.01
4. Office Depot (Three Hole Punch)     + 4.97 Misc 4.97
5. Walmart (Spray Paint)     + 10.53 Misc 10.53
6. UCF PRINT SHOP (Prints of inserts for sc. 100) 1 fee @ 14.30 + 0.93 Fringes 15.23
7. UCF PRINT SHOP (Prints of inserts for sc. 100) 1 fee @ 9.61 + 0.62 Fringes 10.23
8. Lowes (Black swivel hasp) 1  @   + 6.35 Misc + 0.41 Fringes 6.76
22-85 OTHER CHARGES 120.00 56.51 -63.49
1. Papa Johns (meals for construction) 1  @ 21.30 21.30
2. Subway (Food for Crew)     + 24.87 Misc 24.87
3. Chic-fil-a (Crew Food)     + 8.34 Misc 8.34
4. 7-Eleven (Crew Drinks)     + 2 Misc 2.00
Total For 22-00 $420.00 $466.11 $46.11
23-00 SET CONSTRUCTION BUDGET Fringes ACTUALS VAR
23-08 SET COST - LABOR    
23-16 SET COST - RENTALS    
23-17 SET COST - PURCHASE 500.00 684.16 184.16
1. Andy Sipe (shed build) 1  @ 400 400.00
2. Home Depot 1  @ 84.11 84.11
3. Lowe's 1  @ 106.26 106.26
4. Lowe's 1  @ 40.60 40.60
5. Lowes ((93.47-return of 49.08) siding)     + 44.39 Misc 44.39
6. Lowes (Carpet)     + 8.26 Misc + 0.54 Fringes 8.80
23-85 OTHER CHARGES    
Total For 23-00 $500.00 $684.16 $184.16
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24-00 SET OPERATIONS BUDGET Fringes ACTUALS VAR
24-01 KEY GRIP    
24-02 BEST BOY GRIP    
24-03 DOLLY GRIP    
24-05 COMPANY GRIP    
24-08 GRIP RENTAL EQUIPMENT    
24-09 GRIP EQUIPMENT - PURCHASE    
24-14 SET MEDIC    
24-15 CRAFTSERVICE PERSON    
24-16 CRAFTSERVICE RENT./PURCH. 700.00 834.90 134.90
1. Publix (PROMO Crafty)     + 57.99 Misc 57.99
2. Walmart 35 Bottles @ 0.98 34.30
3. Publix 1  @ 76.81 76.81
4. Walmart (water) 1  @ 0.81 0.81
5. Walmart 1  @ 8.51 8.51
6. Walmart 1  @ 6.98 6.98
7. Publix 1  @ 4.75 4.75
8. Publix 1  @ 0.81 0.81
9.  1  @ 0.81 0.81
10.  1  @ 31.61 31.61
11.  1  @ 1.08 1.08
12.  1  @ 3.73 3.73
13.  1  @ 7.96 7.96
14.  1  @ 0.81 0.81
15.  1  @ 0.81 0.81
16.  1  @ 15.98 15.98
17.  1  @ 13.62 13.62
18.  1  @ 4.69 4.69
19. Publix 1  @ 35.77 35.77
20.  1  @ 16.81 16.81
21.  1  @ 4 4.00
22. Publix (food for Sarah because she is a vegetarian who doesn't eat vegetables. ) 1  @ 5.31 5.31
23.  1  @ 2.20 2.20
24.  1  @ 20.57 20.57
25.  1  @ 12.38 12.38
26.  1  @ 11.50 11.50
27.  1  @ 22.66 22.66
28. Chic-fil-a 1  @ 31.37 31.37
29. Burger King 1  @ 14.35 14.35
30.  1  @ 14.55 14.55
31.  1  @ 5.50 5.50
32.  1  @ 13.50 13.50
33.  1  @ 1.34 1.34
34.  1  @ 10.69 10.69
35.  1  @ 5.11 5.11
36.  1  @ 20.98 20.98
37. Target 1  @ 2.60 2.60
38.  1  @ 20.93 20.93
39.  1  @ 18.22 18.22
40. Publix (Crafty Run (reimburse Tu Do)) 1  @   + 20.45 Misc 20.45
41. Publix (Water )     + 8.98 Misc 8.98
42. CVS Pharmacy (Ice)     + 5.98 Misc 5.98
43. Walmart (WATER 5 packets)     + 18.40 Misc 18.40
44. Publix (Ice)     + 5.73 Misc 5.73
45. Walmart (Crafty for Promo) 1  @   + 45.50 Misc 45.50
46. Walmart (Garbage Bags) 1  @   + 7.47 Misc + 0.49 Fringes 7.96
47. Walmart (Crafty for Promo) 1  @   + 19.88 Misc 19.88
48. Publx (Pledge and paper towels) 1  @   + 5.97 Misc 5.97
49. Publix (Ice) 1  @   + 3.72 Misc 3.72
50. Walmart (Crafty for 2/10 shoot)     + 23.92 Misc 23.92
51. Walmart (2/10 Crafty)     + 11.54 Misc 11.54
52. Walmart (crafty)     + 9.40 Misc 9.40
53. Walmart (crafty)     + 75.63 Misc 75.63
54. Walmart (crafty)     + 1.96 Misc + 0.12 Fringes 2.08
55. Walmart (crafty) 1  @   + 1.86 Misc 1.86
56. Walmart (crafty) 1  @   + 5.51 Misc 5.51
(cont)
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24-00 SET OPERATIONS (cont) BUDGET Fringes ACTUALS VAR
24-25 POLICE & FIREMAN    
24-48 LOSS & DAMAGE    
24-85 OTHER CHARGES    
Total For 24-00 $700.00 $834.90 $134.90
25-00 SPECIAL EFFECTS BUDGET Fringes ACTUALS VAR
25-01 SPECIAL EFFECTS LABOR    
25-16 EQUIPMENT RENTALS    
25-17 SPECIAL EFFECTS PURCHASES 200.00 231.13 31.13
1. Party City (fog machine) 1  @ 53.23 53.23
2. Pyrospot Fireworks 1  @ 104.33 104.33
3. Family Dollar (lighters) 1  @ 7.69 7.69
4. Walmart 1  @ 4.80 4.80
5. Walmart 1  @ 19.69 19.69
6. Walmart 1  @ 6.39 6.39
7. Charles Beck 1  @ 35 35.00
25-85 OTHER CHARGES    
Total For 25-00 $200.00 $231.13 $31.13
26-00 SET DRESSING BUDGET Fringes ACTUALS VAR
26-01 SET DECORATOR    
26-15 SET DRESSING MANUFACTURE    
26-16 SET DRESSING RENTALS    
26-17 SET DRESSING - PURCHASES 325.00 696.62 371.62
1. Walmart (Photoshoot Props)     + 19.30 Misc + 1.25 Fringes 20.55
2. Jonathan's Flowers (orchids) 1  @ 170.40 170.40
3. michaels (shed) 1  @ 118.74 118.74
4. michaels 1  @ 10.60 10.60
5. Publix 1  @ 2.14 2.14
6. Target (Matthew's Bedroom)     + 111 Misc 111.00
7. Dollar Tree (Set Dressing Misc.)     + 18 Misc 18.00
8. Target (Mariela's Room/Lock)     + 54.30 Misc 54.30
9. Walmart (Set Dress/Prop)     + 50.64 Misc 50.64
10. Walmart (Shed Dressing) 1  @   + 17.09 Misc 17.09
11. Craigslist  (Dresser)     + 30 Misc 30.00
12. Garage Sale Items (Shelves, Toys, Small Decor)     + 65 Misc 65.00
13. Walmart (Photo Prints)     + 28.16 Misc 28.16
26-18 SET DRESSING PA    
26-48 LOSS AND DAMAGES    
26-85 OTHER COSTS    
Total For 26-00 $325.00 $696.62 $371.62
27-00 PROPERTY BUDGET Fringes ACTUALS VAR
27-01 PROPERTY MASTER    
27-16 PROP RENTALS    
27-17 PROP PURCHASE 155.00 202.63 47.63
1. Walmart (prop food) 1  @ 3.26 3.26
2. K mart (props for shed) 1  @ 15.95 15.95
3. Winn Dixie (prop food) 1  @ 5.99 5.99
4. Lowe's (Bolt Cutter - Prop)     + 17.98 Misc 17.98
5. Publix (Prop Food)     + 24.13 Misc 24.13
6. Walmart (Prop food)     + 3.74 Misc 3.74
7. Target (Prop food)     + 14.30 Misc 14.30
8. Target (Prop Food)     + 5.87 Misc 5.87
9. Winn Dixie (Prop Food)     + 5.99 Misc 5.99
10. Target (Props/Locks)     + 13.08 Misc 13.08
11. Colonial Medical (Syringes )     + 32.40 Misc 32.40
12. Target (Syringe/Prop Food) 1  @   + 8.10 Misc 8.10
13. michaels (prop-syringe)     + 2.66 Misc 2.66
14. Printing Costs (Memorial prints, Props, HW pages, pictures)     + 32.66 Misc 32.66
15. Publix (Prop Food)     + 16.52 Misc 16.52
27-37 PROPS MANUFACTURED    
27-48 LOSS & DAMAGES    
27-85 OTHER COSTS    
Total For 27-00 $155.00 $202.63 $47.63
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28-00 ANIMALS BUDGET Fringes ACTUALS VAR
28-06 ANIMAL RENTALS & PURCHASE    
28-07 WRANGLER LABOR    
28-48 EXPENSES    
28-85 OTHER CHARGES    
Total For 28-00
29-00 WARDROBE BUDGET Fringes ACTUALS VAR
29-01 COSTUME DESIGNER    
29-05 WARDROBE LABOR    
29-12 MANUFACTURE WARDROBE    
29-16 WARDROBE RENTALS    
29-17 WARDROBE PURCHASES 250.00 247.56 -2.44
1. Goodwill (Photoshoot Purchases)     + 19.89 Misc 19.89
2. Goodwill (Mariela's Wardrobe)     + 25.26 Misc 25.26
3. Goodwill 1  @ 8.65 8.65
4. Goodwill 1  @ 22.42 22.42
5. Goodwill 1  @ 12.70 12.70
6. Goodwill 1  @ 9.22 9.22
7. Colleen Gura (kit rental, extra gas money) 1  @ 105 105.00
8. Walmart 1  @ 40.61 40.61
9. Goodwill (Rojas Photoshoot Belts)     + 3.58 Misc + 0.23 Fringes 3.81
29-46 CLEANING & REPAIRS    
29-48 LOSS & DAMAGES    
29-85 OTHER CHARGES    
Total For 29-00 $250.00 $247.56 $-2.44
30-00 MAKEUP & HAIRDRESSING BUDGET Fringes ACTUALS VAR
30-01 MAKEUP ARTIST    
30-03 HAIRSTYLIST    
30-06 SPECIAL FX MAKEUP ARTIST    
30-16 MAKEUP RENTALS 100.00 250.00 150.00
1. Alison Emert (Kit rental/fees) 1  @ 250 250.00
30-17 MAKEUP PURCHASES 150.00  -150.00
30-18 HAIRSTYLING RENTALS    
30-19 HAIRSTYLING PURCHASES    
30-20 SPECIAL FX MAKEUP EXPENSE    
30-85 OTHER CHARGES    
Total For 30-00 $250.00 $250.00
32-00 LIGHTING BUDGET Fringes ACTUALS VAR
32-01 GAFFER    
32-02 BEST BOY    
32-03 ELECTRICIANS    
32-05 GENERATOR OPERATOR    
32-08 RIGGING & STRIKING LABOR    
37-09 GENERATOR RENTAL    
37-16 LIGHTING EQUIPMENT RENTAL    
37-17 LIGHTING EQUIP. PURCHASE 146.00 60.14 -85.86
1. Erika Rydell (Home Depot Daylight Bulb Purchase)     + 6.97 Misc + 0.45 Fringes 7.42
2.  (padlock) 1  @ 13.29 13.29
3. Lowes 1  @ 39.43 39.43
37-48 LOSS & DAMAGE 80.00 134.00 54.00
1. UCF (Loss and Damage UCF) 1  @   + 80 Misc 80.00
2. UCF (Loss and Damage)     + 54 Misc 54.00
37-85 OTHER CHARGES  28.44 28.44
1. Walmart (Gift card for travis)     + 28.44 Misc 28.44
Total For 32-00 $226.00 $222.58 $-3.42
33-00 CAMERA BUDGET Fringes ACTUALS VAR
33-01 DIRECTOR OF PHOTOGRAPHY    
33-02 CAMERA OPERATOR    
33-03 1ST ASST. CAMERAMAN    
33-04 2ND ASST. CAMERAMAN    
33-05 ADD'L CAMERA CREW    
33-16 CAMERA RENTALS 15.00 158.10 143.10
1. Erika Rydell (Macro Lens Rental)     + 15 Misc 15.00
(cont)
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33-00 CAMERA (cont) BUDGET Fringes ACTUALS VAR
33-16 CAMERA RENTALS (cont) 15.00 158.10 143.10
2. The Lens Depot (5D 3-DAY RENTAL)     + 143.10 Misc 143.10
33-17 CAMERA SUPPLIES & PURCHASES 82.00 206.55 124.55
1. Walmart (bulbs, clothespins) 1  @ 19.44 19.44
2. Hollywood Rentals 1  @ 140 140.00
3. Advantage Auto Parts (mini bulbs for truck) 1  @ 5.29 5.29
4. Home Depot (plastic shelves for truck) 1  @ 37.25 37.25
5. Publix (pledge wipes) 1  @ 4.57 4.57
33-20 CAMERA MOUNTS    
33-85 OTHER CHARGES  28.44 28.44
1. Walmart (Gift Card for Ralph)     + 28.44 Misc 28.44
Total For 33-00 $97.00 $393.09 $296.09
34-00 PRODUCTION SOUND BUDGET Fringes ACTUALS VAR
34-01 SOUND MIXER    
34-02 BOOM OPERATOR    
34-16 SOUND EQUIPMENT RENTALS    
34-17 SOUND EQUIPMENT PURCHASES 78.00 42.42 -35.58
1. Amazon.com (batteries) 1  @ 42.42 42.42
34-48 LOSS & DAMAGE  80.00 80.00
1. University of Central Florida (loss headphones) 1  @ 80 80.00
34-85 OTHER CHARGES    
Total For 34-00 $78.00 $122.42 $44.42
35-00 TRANSPORTATION BUDGET Fringes ACTUALS VAR
35-01 TRANSPORTATION COORDINATOR    
35-03 DRIVERS    
35-05 TRUCK RENTALS 538.65 980.15 441.50
1. Uhaul 1  @ 538.65 538.65
2.  (extra gas) 1  @ 170.83 170.83
3. Expert Car Care 2 UHAUL (Uhaul Rental)     + 230.25 Misc 230.25
4. Uhaul (Trailer Rental for Desk/Bed) 1  @ 40.42 40.42
35-06 CAR RENTALS    
35-08 DRESSING ROOM RENTALS    
35-11 GAS & OIL 178.50 233.07 54.57
1.  50  @ 0.69 34.50
2. Uhaul (environmental fee) 1  @ 5 5.00
3. BP 1  @ 60 60.00
4. State of Florida (tolls) 1  @ 2.25 2.25
5.  1  @ 2.25 2.25
6.  1  @ 1 1.00
7.  1  @ 1 1.00
8.  1  @ 1.25 1.25
9.  1  @ 1.25 1.25
10. Chic-fil-a (food for load out crew) 1  @ 20.43 20.43
11. Joann Fabric (black fabric ) 1  @ 12.46 12.46
12. Hess (Gas for UHAUL upon Return)     + 30.15 Misc 30.15
13. mobil (Gas for Max's Car - Yohe Shuttle)     + 33.53 Misc 33.53
14. Orlando-Orange Expressway Authority (Tolls)     + 1.25 Misc 1.25
15. Orlando-Orange Expressway Authority (Tolls) 1  @   + 1.25 Misc 1.25
16.  (Tolls) 1  @   + 1 Misc 1.00
17. Orlando-Orange Expressway Authority (Tolls) 1  @   + 1 Misc 1.00
18. Orlando-Orange Expressway Authority (Tolls) 1  @   + 1.25 Misc 1.25
19. Orlando-Orange Expressway Authority (Tolls )     + 1 Misc 1.00
20. Orlando-Orange Expressway Authority (Tolls) 1  @   + 1.25 Misc 1.25
21. Cornelius O'Donoghue (Gas for Van)     + 20 Misc 20.00
35-12 REPAIRS & MAINTENANCE    
35-13 PICKUP & DELIVERY    
35-14 MILEAGE ALLOWANCE    
35-15 PERMITS & TOLLS    
35-16 TAXIS    
35-48 LOSS & DAMAGE  100.00 100.00
1. Rohan Khublall (Contribution to repair of grille)     + 100 Misc 100.00
35-85 OTHER CHARGES    
Total For 35-00 $717.15 $1,313.22 $596.07
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36-00 LOCATION BUDGET Fringes ACTUALS VAR
36-04 SITE RENTALS 400.00 175.34 -224.66
1. Office Depot (copies for locations meeting) 1  @ 6.36 6.36
2. Walmart (PT and TP for yohe home) 1  @ 18.98 18.98
3. University of Central Florida (dumpster) 1  @ 150 150.00
36-05 TELEPHONE    
36-07 LOCATION PARKING  150.00 150.00
1. Adam Burger (shuttling costs) 1  @ 150 150.00
36-09 SHIPMENTS    
36-11 SURVEY COSTS:PHOTOS/SCOUT    
36-12 LOCATION OFFICE EXPENSE    
36-13 CATERING 5,460.00 6,570.77 1,110.77
1. Incredibly Edible Catering (breakfast and lunch day 1) 1  @ 272 272.00
2. Incredibly Edible Catering 1  @ 253 253.00
3. Incredibly Edible Catering 1  @ 241.50 241.50
4. Incredibly Edible Catering 1  @ 260 260.00
5. Incredibly Edible Catering 1  @ 255 255.00
6. Incredibly Edible Catering 1  @ 287.50 287.50
7. Incredibly Edible Catering 1  @ 330 330.00
8. Incredibly Edible Catering 1  @ 283.50 283.50
9. Incredibly Edible Catering 1  @ 220 220.00
10. Incredibly Edible Catering 1  @ 250 250.00
11. Panera Bread (breakfast) 1  @ 17.08 17.08
12. Incredibly Edible Catering 1  @ 265 265.00
13. Incredibly Edible Catering 1  @ 245 245.00
14. Incredibly Edible Catering 1  @ 278 278.00
15. Incredibly Edible Catering 1  @ 275 275.00
16. Incredibly Edible Catering 1  @ 250 250.00
17. Incredibly Edible Catering 1  @ 250 250.00
18. Incredibly Edible Catering 1  @ 264 264.00
19. Incredibly Edible Catering 1  @ 252 252.00
20. Incredibly Edible Catering 1  @ 250 250.00
21. Incredibly Edible Catering 1  @ 275 275.00
22. Incredibly Edible Catering 1  @ 286 286.00
23. Walmart (extra food for clean up day) 1  @ 20.76 20.76
24. Domino's Pizza (extra food) 1  @ 18.99 18.99
25. Publix (kenny's cake) 1  @ 14.98 14.98
26.  (food for movers at Joanns) 1  @ 18.13 18.13
27. Dunkin' Donuts (Breakfast for Director and 1st AD - Truck P/U)     + 9.45 Misc 9.45
28. FRiendly Confines (Food for those who helped Uhaul)     + 26.57 Misc + 1.73 Fringes 28.30
29. Incredibly Edible Catering (Lunch for 8/15) 1  @   + 154 Misc 154.00
30. Incredibly Edible Catering (Lunch for 8/16) 1  @   + 154 Misc 154.00
31. Incredibly Edible Catering (Lunch for 8/18) 1  @   + 162 Misc 162.00
32. Publix (Ringleader for Photoshoot Lunch)     + 25.98 Misc + 1.30 Fringes 27.28
33. Jimmy Johns (for Auditions) 1  @   + 22 Misc 22.00
34. Incredibly Edible Catering (for 1/18) 16 meals @ 8 + 20 Misc 148.00
35. Incredibly Edible Catering (for 1/19) 16 meals @ 8 + 20 Misc 148.00
36. Incredibly Edible Catering (Increase to lunch on 1/19) 4 meals @ 8 32.00
37. Briantos (Catering)     + 53.30 Misc 53.30
36-14 BTL AIRFARE    
36-16 BTL HOTELS    
36-18 BTL PER DIEMS/MEALS    
36-20 BTL GROUND TRANSPORTATION    
36-85 LOSS  AND DAMAGES  1,287.67 1,287.67
1. Amazon (Replacement Paper Shredder)     + 63.98 Misc 63.98
2. Elite Chem-Dry (Carpet Cleaning at Yohe's)     + 245 Misc 245.00
3. Massey Services (1/3 of Lawn Repair)     + 275 Misc 275.00
4. Massey Services (2/3 of lawn repair)     + 551.25 Misc 551.25
5. Target (Replacement Mirror for Yohe;s) 1  @   + 6.99 Misc + 0.45 Fringes 7.44
6. Bob Lury (Handyman Work At Yohe's)     + 145 Misc 145.00
Total For 36-00 $5,860.00 $8,183.78 $2,323.78
37-00 STAGES & FACILITIES BUDGET Fringes ACTUALS VAR
37-01 STAGE/WAREHOUSE RENTALS - SHOOT    
37-02 STAGE RENTAL-CONST/STRIKE    
37-03 STAGE RENTALS - HOLD    
(cont)
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37-00 STAGES & FACILITIES (cont) BUDGET Fringes ACTUALS VAR
37-04 STAGE RENTALS - OTHER    
37-05 STUDIO LABOR    
Total For 37-00
38-00 PRODUCTION MEDIA BUDGET Fringes ACTUALS VAR
38-03 P CARDS    
38-04 PRODUCTION AUDIO    
38-06 MEDIA STORAGE 710.00 709.94 -0.06
1. Amazon.com (hard drives) 1  @ 709.94 709.94
38-85 OTHER CHARGES    
Total For 38-00 $710.00 $709.94 $-0.06
40-00 TESTS BUDGET Fringes ACTUALS VAR
40-01 TALENT EXPENSE    
40-03 CREW LABOR    
40-16 TEST RENTALS    
40-17 TEST PURCHASES    
40-85 OTHER    
Total For 40-00
45-00 EDITORIAL BUDGET Fringes ACTUALS VAR
45-02 EDITOR 250.00 250.00  
1. Kyle Prince (Stipend)     + 250 Misc 250.00
45-03 DIGITAL ASSET MANAGER    
45-04 SOUND EFFECTS EDITOR    
45-16 EDITORIAL RENTALS    
45-17 EDITORIAL PURCHASE    
45-80 CONTINUITY SCRIPT    
45-85 OTHER CHARGES    
Total For 45-00 $250.00 $250.00
46-00 MUSIC BUDGET Fringes ACTUALS VAR
46-47 MUSIC RIGHTS    
46-48 ORIGINAL SONG PURCHASE    
46-85 OTHER CHARGES    
Total For 46-00
47-00 POST PRODUCTION SOUND BUDGET Fringes ACTUALS VAR
47-08 FINAL DUB/MIX    
47-16 MISC. SOUND RENTALS    
47-17 MISC. SOUND PURCHASES/COST  3.39 3.39
1. Home Depot (Sod for Foley)     + 3.18 Misc + 0.21 Fringes 3.39
47-85 OTHER CHARGES  68.99 68.99
1. Walmart (ADR Crafty) 1  @   + 8.77 Misc + 0.07 Fringes 8.84
2. Walmart (ADR Crafty)     + 22.81 Misc 22.81
3. Walmart (ADR Crafty) 1  @   + 6.57 Misc + 0.07 Fringes 6.64
4. Paradiso Pizzaria (Pizza Lunch for ADR session)     + 22 Misc 22.00
5. McDonalds (Meal for Melodie)     + 8.17 Misc + 0.53 Fringes 8.70
Total For 47-00 $72.38 $72.38
48-00 POST MEDIA MANAGEMENT BUDGET Fringes ACTUALS VAR
48-11 STOCK FOOTAGE PURCH & LAB    
48-12 DUPLICATION CHARGES    
48-17 MISC. PURCHASES    
48-85 OTHER CHARGES    
Total For 48-00
50-00 VISUAL EFFECTS BUDGET Fringes ACTUALS VAR
50-11 VISUAL EFFECTS    
50-85 MISC CHARGES    
Total For 50-00
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65-00 PUBLICITY BUDGET Fringes ACTUALS VAR
65-01 PUBLICITY COSTS  25.00 25.00
1. HTAD Entrance Fee (Entrance fee for 2013 Human Trafficking Awareness Day) 1 fee @ 25 25.00
65-03 SUPPLIES 561.23 641.35 80.12
1. UCF PRINT SHOP (Pitch Take-Aways)     + 16.30 Misc + 1.06 Fringes 17.36
2. UCF PRINT SHOP (Pitch Take-Aways (for Arbor Ct.))     + 19.87 Misc 19.87
3. UCF PRINT SHOP (500 Fliers (4-1/4x5-1/2))     + 92.99 Misc + 6.04 Fringes 99.03
4. Nutrition S'Mart (Tahini - for Kickstarter Perks)     + 5.99 Misc 5.99
5. Publix (Chick Peas for Hummus - Kickstarter Perks)     + 7.09 Misc 7.09
6. UCF PRINT SHOP (40 (4-1/4X5-1/2) Thank You Cards)     + 30.50 Misc + 1.98 Fringes 32.48
7. UCF PRINT SHOP (Max Business Card)     + 33.75 Misc + 0.74 Fringes 34.49
8. Publix (Launch Party Crafty)     + 24.87 Misc 24.87
9. Colonial Photo & Hobby (Film for Photoshoot)     + 32.34 Misc 32.34
10. Harmon Photo (Medium Format Developing)     + 15.45 Misc + 1.00 Fringes 16.45
11. Colonial Photo & Hobby (Medium Format Develop)     + 29.94 Misc + 1.95 Fringes 31.89
12. UCF PRINT SHOP (Poster for Launch)     + 52.50 Misc + 3.41 Fringes 55.91
13. Horizon Media Express (75 DVDs for Launch Take-Away)     + 54.30 Misc 54.30
14. Horizon Media Express (75 DVD duplications) 1  @   + 66 Misc 66.00
15. Walmart (Launch Crafty)     + 55.66 Misc 55.66
16. Publix (Pine Nuts for Hummus)     + 7.49 Misc 7.49
17. UCF PRINT SHOP (2 Small EPKs) 1 fee @ 7.64 + 0.50 Fringes 8.14
18. Fed-Ex (B/w Copies for HTAD)     + 16.52 Misc + 1.07 Fringes 17.59
19. Fed-Ex (epk PRINT) 1  @   + 24.45 Misc + 1.59 Fringes 26.04
20. UCF PRINT SHOP (UCF Art Gallery Take-Aways)     + 26.62 Misc + 1.73 Fringes 28.35
65-05 ENTERTAINMENT/TRVL & LVNG 4.50 4.50  
1. 310 Lakeside (Beer for WIFT Event)     + 4.50 Misc 4.50
65-85 OTHER    
65-06 WEB DESIGN 412.00 411.98 -0.02
1. Jeff Ferrell (Web-Design (transfer from Wix))     + 80 Misc 80.00
2. GoDaddy (Domain Purchases)     + 46.02 Misc 46.02
3. GoDaddy (Domain Renewal )     + 77.01 Misc 77.01
4. Host Gator (1 year Hosting Package)     + 89.55 Misc 89.55
5. Host Gator (Web Hosting 1 yr)     + 119.40 Misc 119.40
65-07 FESTIVALS  468.47 468.47
1. Toronto International Film Festival (Toronto International Film Festival)     + 97.12 Misc 97.12
2. IFP Lab (IFP Lab Submission)     + 50 Misc 50.00
3. Without a Box (Chicago International Film Festival)     + 50 Misc 50.00
4. Without a Box (Atlanta Film Festival) 1  @   + 31.35 Misc 31.35
5. Without a Box (Vancouver International FF)     + 60 Misc 60.00
6. Without a Box (Nashville Film Festival)     + 50 Misc 50.00
7. Without a Box (Slamdance Film Festival)     + 50 Misc 50.00
8. Without a Box (Miami Int'l)     + 45 Misc 45.00
9. Telluride FF (Submission Fee) 1  @ 35 35.00
Total For 65-00 $977.73 $1,551.30 $573.57
66-00 LEGAL & ACCOUNTING BUDGET Fringes ACTUALS VAR
66-01 LEGAL EXPENSES    
66-03 LAWYER    
66-07 CORPORATE FILING EXPENSES    
66-09 ACCOUNTING EXPENSE    
Total For 66-00
67-00 INSURANCE BUDGET Fringes ACTUALS VAR
67-01 PRODUCTION INSURANCE PACKAGE 1,888.85 2,238.85 350.00
1. FRACTURED ATLAS (volunteer insurance) 1 actors @ 175 175.00
2. FRACTURED ATLAS (equipment) 1  @ 543.25 543.25
3. Film Emporium 1  @ 1,170.60 1,170.60
4. Film Emporium 1  @ 350 350.00
67-05 MISC EXPENSES    
Total For 67-00 $1,888.85 $2,238.85 $350.00
68-00 MISCELLANEOUS BUDGET Fringes ACTUALS VAR
68-01 LLC EXPENSES 225.00 368.75 143.75
1. Sunbiz.Org (2012 LLC Filing Fee (3558151160))     + 125 Misc 125.00
2. Sunbiz.Org (LLC CERTIFICATION )     + 5 Misc 5.00
3. FRACTURED ATLAS (2012 Membership Dues)     + 95 Misc 95.00
(cont)
 324 
 
Showbiz Budgeting v.8.7 Printed on Jul 17, 2013 10:13 PM
Page 10
68-00 MISCELLANEOUS (cont) BUDGET Fringes ACTUALS VAR
68-01 LLC EXPENSES (cont) 225.00 368.75 143.75
4. Sunbiz.Org (LLC refiling 2013)     + 143.75 Misc 143.75
68-03 OFFICE SUPPLIES 170.00 187.14 17.14
1. Target (Box File and Storage Box)     + 17.33 Misc + 1.13 Fringes 18.46
2. U.S. Postal Service (Mailing Script to Sundance Writer's Lab)     + 5.65 Misc 5.65
3. U.S. Postal Service (Mailing Application to Sundance Writer's Lab)     + 2.51 Misc 2.51
4. U.S. Postal Service (Mailing Take-Aways to Arbor Ct and Photoshoot Attendees)     + 9.44 Misc 9.44
5. U.S. Postal Service (Stamps)     + 7.92 Misc 7.92
6. Walmart (Tab Dividers for TRB Book)     + 6.85 Misc + 0.45 Fringes 7.30
7. Staples (5 TAB Dividers TRB Book)     + 6.29 Misc + 0.41 Fringes 6.70
8. Office Depot (Office Supplies) 1  @ 77.35 77.35
9. Target (office supplies final purchase) 1  @ 34.68 34.68
10. USPS 1  @ 1.35 1.35
11. U.S. Postal Service (Postage)     + 1.38 Misc 1.38
12. U.S. Postal Service (Mailing to IFP Lab) 1  @   + 6 Misc 6.00
13. U.S. Postal Service (Postage)     + 4.16 Misc 4.16
14. Fed-Ex (Subble Mailers 6pk)     + 3.99 Misc + 0.26 Fringes 4.25
68-04 OFFICE EQUIP & FURNITURE    
68-05 PRODUCTION MEALS 68.17 105.37 37.20
1. Subway (Casting Lunch)     + 22.84 Misc 22.84
2. Jimmy Johns (Max Lunch (TRB Book Prep))     + 5.99 Misc + 0.39 Fringes 6.38
3. Subway (Max Lunch (TRB Book Prep))     + 7.20 Misc + 0.47 Fringes 7.67
4. Publix (Lunch for Launch Party Crew)     + 24.44 Misc + 1.59 Fringes 26.03
5. Walmart (Max Lunch for Cutting Launch)     + 4.96 Misc + 0.30 Fringes 5.26
6. Publix (Meal for Katherine and Me - Art Gallery) 1  @   + 17.10 Misc 17.10
7. Qdoba (Meals for Fred, Jesse and Max - art gallery)     + 18.87 Misc + 1.23 Fringes 20.10
68-07 PHOTOCOPY    
68-11 COMPUTER RENTALS    
68-38 MESSENGER SERVICE    
68-39 POSTAGE & COURIER  70.62 70.62
1. Wells Fargo (stamps) 1  @ 9.72 9.72
2. U.S. Postal Service (Mailing Matt Bukaty Agreement)     + 1.12 Misc 1.12
3. U.S. Postal Service (Mail Matt Bukaty agreement)     + 1.52 Misc 1.52
4. U.S. Postal Service (Mail Pembroke Master hard-drive to Seagate)     + 15.40 Misc 15.40
5. U.S. Postal Service (Mail DVD to Copyright Office)     + 1.52 Misc 1.52
6. U.S. Postal Service (Mailing Submission to Atl FF)     + 1.12 Misc 1.12
7. U.S. Postal Service (Mail DVD to Nashville FF)     + 1.32 Misc 1.32
8. U.S. Postal Service (DVD to Chi Int'l FF)     + 4.16 Misc 4.16
9. Fed-Ex (Mail to Toronto Int'l FF)     + 15.21 Misc 15.21
10. Fed-Ex (Mail to VIFF)     + 15.07 Misc 15.07
11. U.S. Postal Service (Mailing Telluride DVD)     + 4.46 Misc 4.46
68-40 ENTERTAINMENT/WRAP PARTY  539.91 539.91
1. Target (Thank You Pictures - Wrap Party)     + 16.57 Misc + 1.08 Fringes 17.65
2. Costco (Wrap Party Stuff)     + 115.90 Misc 115.90
3. Publix (Wrap Party Expense) 1  @   + 28.16 Misc 28.16
4. Walmart (Wrap Party)     + 79.94 Misc 79.94
5. Publix (Wrap Party) 1  @   + 34.49 Misc 34.49
6. mellow mushroom (pizza for wrap party)     + 219.77 Misc + 44.00 Fringes 263.77
68-85 OTHER CHARGES  46.38 46.38
1. Dena Yohe (replacement mug) 1  @ 10 10.00
2. Walgreens (kenny birthday candles) 1  @ 1.38 1.38
3. IFP Lab (Yearly Membership)     + 35 Misc 35.00
68-50 Kickstarter Rewards  1,026.04 1,026.04
1. Horizon Media Express (DVD Duplications (100 2-disc, 56-special feature blu-ray))     + 472.80 Misc472.80
2. UCF PRINT SHOP (DVD (100) and Blu-ray (56) Outserts)     + 75.14 Misc + 4.89 Fringes 80.03
3. U.S. Postal Service (Sending Blu-ray Master to Diskmakers) 1  @   + 21.14 Misc 21.14
4. DIskmakers (Blu-ray Order)     + 275.72 Misc 275.72
5. Amazon.com (Blu-ray Cases)     + 33.98 Misc 33.98
6. Amazon.com (100 Bubble Mailers)     + 18.75 Misc 18.75
7. Amazon.com (DVD Spindle for DVD Masters)     + 13.80 Misc 13.80
8. U.S. Postal Service (Mail DVDs for Kickstarter)     + 4.82 Misc 4.82
9. U.S. Postal Service (Mail Kickstarter DVDs)     + 8.40 Misc 8.40
10. U.S. Postal Service (Kickstarter Mailing DVDs)     + 1.41 Misc 1.41
11. Overnight Prints (11x17 posters and 5x7 postcards)     + 45.45 Misc 45.45
12. UCF PRINT SHOP (7"X11" Posters )     + 44 Misc + 2.86 Fringes 46.86
(cont)
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68-00 MISCELLANEOUS (cont) BUDGET Fringes ACTUALS VAR
68-50 Kickstarter Rewards (cont)  1,026.04 1,026.04
13. DIskmakers (REFUND of rush charge on 40 discs)     + -44.80 Misc -44.80
14. U.S. Postal Service (Postage for 5 Kickstarter rewards)     + 12.56 Misc 12.56
15. CVS Pharmacy (Silver markers for signing posters)     + 4.19 Misc + 0.28 Fringes 4.47
16. U.S. Postal Service (Mailing reward to Greece)     + 12.75 Misc 12.75
17. U.S. Postal Service (Mailing reward)     + 1.12 Misc 1.12
18. U.S. Postal Service     + 1.12 Misc 1.12
19. U.S. Postal Service (Mailing Kickstarter reward)     + 2.41 Misc 2.41
20. U.S. Postal Service (Mailing Kickstarter reward)     + 1.12 Misc 1.12
21. U.S. Postal Service (Stamps for 5x7 cards)     + 5.98 Misc 5.98
22. Walmart (5X7 Envelopes)     + 5.77 Misc + 0.38 Fringes 6.15
Total For 68-00 $463.17 $2,344.21 $1,881.04
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Crew Deal Memos 
Sample Crew Deal Memo 
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List of Signed Crew Deal Memos 
 
NAME:   POSITION   DATE OF EXECUTION 
 
Burger, Adam   Key Production Assistant  06/12/12 
 
Caro, Natalie Alexis  Art Production Assistant  06/21/12 
 
Cherington, Brandon  Sound Mixer    06/25/12 
 
Diaz, Steven   B.T.S. Photographer   06/12/12 
 
Emmert, Alison  Make-up Artist   06/11/12 
 
Fernandez-Bravo, Enrique 1st Assistant Camera   06/06/12 
 
Gura, Colleen   Wardrobe Supervisor   06/11/12 
 
Hanks, Leland   2
nd
 Assistant Camera   06/12/12 
 
Holland, Steven  Script Supervisor   06/06/12 
 
Izvernari, Nick  B.T.S. Videographer   06/05/12 
    1
st
 Assistant Director 
 
Jopling, Dan   Key Grip    06/06/12 
 
Khublall, Rohan  1
st
 Assistant Director   06/09/12 
 
Levy, Geoffrey  Cinematography   06/30/12 
 
LoPrinzi, Anthony  2
nd
 Assistant Camera   06/05/12 
 
Luce, Allyn   Grip     06/22/12 
 
Lukens, Alex   Grip     06/13/12 
 
McCreary, Kelsey  Production Coordinator  06/05/12 
 
O’Donoghue, Cornelius 1st Assistant Camera   05/14/12 
    Additional Photography 
 
Pryor, Fred   Producer of Marketing and   06/19/12 
    Distribution 
 
Rosen, Rachel   2
nd
 Assistant Director   06/05/12 
 
Russo, Michelle  Production Assistant    06/19/12 
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Story, Joshua   Set Decorator     06/09/12 
 
Taylor, Ben   Gaffer     06/05/12 
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Actor’s Agreements 
Sample Actor’s Agreement 
 
ACTOR SERVICES AGREEMENT  
(Short-form Agreement) 
THIS AGREEMENT, effective as of               , YEAR, is made by and between 
____________________________ (“Producer”) whose address is 
____________________________  and _____________________ (“Artist”) whose address is 
____________________________ with respect to Artist’s portrayal of the role 
“____________________________” in the production of the feature-length motion picture 
currently entitled “____________________________” (the “Picture”). 
1. ARTIST’S SERVICES: Artist shall render all services customarily rendered by actors in 
first-class feature-length theatrical motion pictures in the motion picture industry and at all times 
promptly comply with Producer’s reasonable instructions. The Start Date for principal 
photography is on or about _______________. Artist will be available for rehearsals and other 
pre-production services for approximately two (2) weeks before the Start Date. Artist’s services 
during principal photography shall be exclusive and rendered consecutively until the completion 
thereof. After the completion of principal photography, Artist shall be available for customary 
post-production services, subject to his/her then-existing prior professional commitments. 
2. TERM: The term of Artist’s services pursuant to this Section shall commence 
____________________________ and shall continue until the full and satisfactory completion 
of all services to be rendered by Artist hereunder or the earlier termination of this Agreement. 
3. FIXED COMPENSATION: Provided Artist is not in material breach of this Agreement, in 
consideration of Artist’s services hereunder, Producer shall pay to Artist and Artist hereby 
accepts as complete consideration the following compensation: 
 (a) GUARANTEED COMPENSATION - SAG-mandated fringes and residuals, 
including but not limited to pension and health and welfare, will be paid by 
Producer in addition to the Guaranteed Compensation. The Guaranteed 
Compensation buys out all overtime, holidays and other like terms to the 
maximum extent permissible under the applicable SAG Agreement. 
 (b) DEFERRED COMPENSATION, IF ANY will be given only when the net 
amount of the picture reaches fifteen thousand dollars (15,000). Actor’s minimum 
fee will be_____ % of that amount. When and if net amount reaches 25,000, 
actor’s minimum fee will be another _______% payable in equal monthly 
installments on Producer’s regular payday. Number will be repeated at 50,000, 
100,000, 150,000 and 250,000 net earnings. “Net Proceeds” as used herein shall 
mean Gross Receipts actually received by or credited to Producer from the 
exploitation of the Picture less all costs of production, plus all financing costs 
including without limitation, investor premiums and interest payments. Net 
Proceeds shall be calculated and accounted for on terms not less favorable than 
terms to any other individual participants of Net Proceeds of the Picture. 
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4. CREDIT: Provided Artist is not in material breach of this Agreement, Artist shall receive a 
credit, in substantially the following form: 
 (a)        ____________________ 
 (b) Artist’s credit will be in the end titles of the Picture and if main titles are decided 
upon by the director, Artist’s credit will be in the main titles of the Picture on a 
single card and shall appear in all positive prints of the Picture and all paid 
advertisements (subject to standard exclusions). Name in main titles will appear at 
35% relative to the title.  
 (c) Paid Advertisements: Artist’s credit shall be included in any paid advertisements 
for the film, other than an award, nomination or congratulatory-type advertising 
crediting only another individual. On any paid advertisements, such as a poster, 
Artist’s credit shall be put in the following order based on role: Grace, Leigh, 
Mariela. 
 (d) All other aspects of credit and all other credits shall be at the sole discretion of 
Producer. 
 (e) No casual or inadvertent failure of Producer to comply with the credit provisions 
hereof shall constitute a breach of this Agreement. Within a reasonable time after 
receipt of written notice from Artist specifying a failure to accord proper credit in 
accordance with this Paragraph, Producer shall use good faith efforts to cure 
prospectively any such failure with regard to positive prints and/or advertising 
materials created after the date of Producer’s receipt of such notice. Producer will 
contractually obligate third party licensees and sub-distributors with whom 
Producer is in privity of contract to comply with the credit obligations set forth 
herein, but shall not be responsible or liable to Artist for the failure of any such 
third party to comply with the same. 
5. PUBLICITY AND PROMOTION: Producer has the unlimited right to use the name, voice 
and likeness of Artist to promote and advertise the Picture, and to include the name, voice and 
likeness of Artist in DVD extra or bonus materials, such as “behind the scenes” and “making of.” 
No product endorsement may be implied.. 
6. WORK-MADE-FOR-HIRE: 
 (a) Artist hereby acknowledges that all of the results and proceeds of Artist’s services 
produced for the Picture hereunder shall constitute a “work-made-for-hire” 
specially commissioned by Producer and Producer or Producer’s assignee shall 
own all such results and proceeds. Producer shall have the right to use Artist’s 
name and likeness with respect to distribution and exploitation of the Picture. 
Producer may make such use of the Picture as Producer, in its sole discretion, 
shall deem appropriate. 
 (b) If Artist’s services are not recognized as a “work-made-for-hire,” Artist hereby 
 333 
 
irrevocably grants, sells and assigns to Producer, its successors and assigns, all of 
Artist’s rights, title and interest of any kind and nature, in and to the Picture, 
including, without limitation, all copyrights in connection therewith and all 
tangible and intangible properties with respect to the Picture, in perpetuity, 
whether in existence now or as may come into existence in the future. 
 (c) Artist waives the exercise of any “moral rights” and “droit moral” and any 
analogous rights however denominated now or hereafter recognized. All rights 
granted and agreed to be granted to Producer hereunder are irrevocable and shall 
vest and remain perpetually vested in Producer, its successors and assigns, 
whether this Agreement expires in normal course or is sooner terminated, and 
shall not be subject to rescission by Artist for any cause whatsoever. 
7. CONTINGENCIES: Producer shall have the right to terminate, suspend or delay the Term 
during all periods in which Artist is in breach of this Agreement; Artist is prevented from or 
fails, refuses or neglects to fully perform Artist’s services; or the development, production or 
distribution of the Picture is prevented by a “force majeure” event, by the death, illness, 
disability or incapacity of a principal cast member, director, producer or director of photography 
of the Picture, or for any other reason whatsoever. 
8. REMEDIES: Artist recognizes and confirms that in the event of a failure or omission by 
Producer constituting a breach of its obligations under this Agreement, whether or not material, 
the damage, if any, caused Artist is not irreparable or sufficient to entitle Artist to injunctive or 
other equitable relief. Consequently, Artist’s rights and remedies shall be limited to the right, if 
any, to obtain damages at law and Artist shall not have any right in such event to terminate or 
rescind this Agreement or any of the rights granted to Producer hereunder or to enjoin or restrain 
the development, production, advertising, promotion, distribution, exhibition or exploitation of 
the Picture and/or any of Producer’s rights pursuant to this Agreement. 
9. INSURANCE: Producer has the right, but not the obligation, to secure life, health, accident 
and/or other insurance covering Artist hereunder and Artist shall not have any rights, titles or 
interests to such insurance. Artist shall fully cooperate with Producer regarding the securing of 
such insurance, including, but not limited to, submitting to usual and customary medical exams. 
Notwithstanding the foregoing, as between Artist and Producer, Artist is solely responsible for 
obtaining and maintaining any and all types of insurance desired by or required of Artist 
regarding Artist’s services under this Agreement, including, but not limited to, worker’s 
compensation insurance, health/medical insurance, and liability insurance. 
10. APPROVALS AND CONTROLS: Producer shall solely have all approvals and controls of 
all kinds and nature, with respect to the Picture, including, but not limited to, all decisions 
involving artistic taste and judgment. 
11. MISCELLANEOUS: 
 (a) Arbitration. If not subject to the SAG arbitration provisions, disputes under this 
Agreement shall be settled pursuant to binding arbitration under the rules of the 
Independent Film and Television Alliance (“IFTA”) in Florida. The prevailing 
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party will be entitled to reasonable attorneys’ fees and costs. 
 (b) Indemnification. Artist shall indemnify and defend Producer from and against any 
and all claims and damages arising from the breach of any representation or 
warranty of Artist hereunder to the extent such claim or damage does not arise out 
of a breach by Producer hereunder. Producer shall indemnify and defend Artist 
from and against any and all claims and damages arising from the production, 
distribution, exhibition or exploitation of the Picture, or any element thereof, to 
the extent such claim or damage does not arise out of a breach by Artist 
hereunder. 
 (c) Accounting. Producer agrees to keep and maintain complete and accurate books 
and records relating to the Picture and the proceeds derived therefrom. 
 (d) Assignment. Artist may not assign its rights or obligations hereunder. Producer 
may freely assign its rights and obligations hereunder. 
 (e) Choice of Law. This Agreement shall be governed by and construed in accordance 
with the laws of the State of Florida. 
 (f) Notices. All notices under this Agreement shall be in writing addressed to the 
addresses first set forth above, or at such other address as either party may 
designate from time to time by written notice to the other. All notices shall be 
served by facsimile and U.S. mail, electronic mail, recognized courier services 
such as Federal Express or DHL or personal delivery addressed as specified 
above. The date of receipt by facsimile, electronic mail or courier, as the case may 
be, shall be the date of service of notice. 
 (g) Employment Eligibility. In accordance with the Immigration Reform and Control 
Act of 1986, any offer of employment contained herein is conditioned upon 
satisfactory proof of Artist’s identity and United States employment eligibility. 
Artist must present required documentation within ten (10) days of acceptance of 
this offer. Failure to comply will result in termination of employment. 
 (h) This agreement may be signed in counterparts. Facsimile and scanned copies shall 
be deemed originals for all purposes. 
 (i) Further Documents. Artist agrees to execute, acknowledge, and deliver to 
Producer and to procure the execution, acknowledgment, and delivery to Producer 
of any additional documents or instruments which Producer may reasonably 
require to effectuate fully and carry out the intent and purposes of this Agreement. 
If Artist shall fail to execute and deliver any such documents or other instruments, 
within ten (10) calendar days after such documents are delivered to Artist, 
Producer shall be deemed to be, and Artist irrevocably appoints Producer, the true 
and lawful attorney-in-fact of Artist, to execute and deliver any and all such 
documents and other instruments in the name of Artist, which right is coupled 
with an interest. 
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 (j) This Agreement constitutes the entire agreement between the parties hereto with 
respect to all of the matters herein and its execution has not been induced by, nor 
do any of the parties hereto rely upon or regard as material, any representations or 
writing whatsoever not incorporated herein and made a part hereof. No 
amendment or modification hereto shall be valid unless set forth in a writing 
signed by both parties. 
IN WITNESS WHEREOF the parties hereto have caused this Agreement to be duly executed 
and delivered as of the day and year first above written. 
PRODUCER   ARTIST  
_____________________ _____________________ 
 
_____________________ _____________________ 
    Parent or Legal Guardian if Applicable 
    _____________________ 
 
 _____________________ 
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List of Signed Actor’s Agreements 
  
NAME:   ROLE    DATE OF EXECUTION 
 
Babel, Kenny   “Leigh”    06/19/12 
 
Babel, Elijah   “Anthony”    06/08/12 
 
Berthold, Michael  “Matthew”    06/21/12 
 
Calamis, Corey  “Bradley”    06/08/12 
 
Larracuente, Brandon  “Luis”     06/08/12 
 
Mejia, Laura   “Mariela”    06/23/12 
 
Nalini, Mario   “Samuel Rojas”   01/05/13 
 
Sculco, Carolyn  “Rachel”    06/08/12 
 
Sculco, Sarah   “Grace”    06/08/12 
 
Vasquez, Jose Miguel  “Voice of Samuel Rojas”  05/15/13 
 
Villanueva, Aaron  “Marcos”    06/08/12 
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Location Agreements 
Sample Location Agreement 
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 339 
  
 340 
List of Location Agreements Signed 
  
LOCATION:       DATE OF EXECUTION 
 
Remax Avalon Park Home for Sale        06/22/12 
Realtor: Anthony Figueroa 
 
Residence of Joanne Fink      06/19/12 
 
Residence of Pat and Brian Bauman     01/18/13 
 
Residence of Tom and Dena Yohe     06/01/12 
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Studio 500 Agreement 
 
 342 
 
 343 
 
 344 
Sunrise Elementary 
 
 345 
 
 346 
 
 347 
Script Clearances 
Act One Script Clearance Report 
 
 348 
 
 349 
Anaïs Nin Trust 
  
 350 
Atmosphere Contracts 
Sample Atmosphere Contract 
  
 351 
List of Signed Atmosphere Releases 
 
NAME:       DATE OF EXECUTION 
 
Abdou, Farah        01/18/13 
 
Akers, Christopher       06/29/12 
 
Akers, Karen S.        06/30/12 
 
Archer, John        06/29/12 
 
Archer, Mary Alice       06/29/12 
 
Burger, Adam        06/21/12 
 
Countryman, Greg       06/29/12 
 
Covel, Sarah        06/29/12 
 
Diaz, Steven        06/21/12 
 
Godlewski, Cathy       06/29/12 
 
Gonzalez-Camancho, Valeria      01/18/13 
 
Khublall, Shobha       06/29/12 
 
Izvernari, Nick       06/21/12 
 
Jones, Adam        06/30/12 
 
Larracuente, Israel       06/29/12 
 
Larracuente, Yolanda       06/29/12 
 
Mejia, Jairo Omar       06/24/12 
 
Mejia, Jairo        06/24/12 
 
Messina, Alexis       06/21/12 
 
Messina, Christine       06/21/12 
 
Mohammed, Amira       06/29/12 
 
Prince, Kyle        06/21/12 
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Ramsundar, Videsh       06/29/12 
 
Rousseau, Claude       06/29/12 
 
Rousseau, Jean-Michel      06/29/12 
 
Russo, Michelle       06/21/12 
 
Whitehouse, Barbara       06/28/12 
 
Yohe, Dena        06/30/12 
 
Yohe, Tom        06/30/12 
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Permits 
Principal Photography 
 
 354 
 
 355 
 
 356 
 
 357 
 
 358 
August 2012 Pick-ups 
 
 359 
 
 360 
 
 361 
 
 362 
Insurance Certificates 
  
 363 
Equipment Rental Contracts 
Principal Photography 
 
 364 
 
 365 
 
 
 
 366 
 
 
 
 367 
 
 
 
 368 
 
 369 
 
 370 
 
 371 
 
 372 
 
 373 
 
 374 
 
 375 
 
 376 
August 2012 Pick-ups 
 
 377 
 
 378 
 
 379 
 
 380 
  
 381 
Independent Contractors’ Agreements 
Sample Independent Contractor Agreement 
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List of Signed Independent Contractor Agreements 
  
NAME:   POSITION:   DATE OF EXECUTION 
 
Prince, Kyle   Editor     06/05/12 
 
Story, Loren Marie  Unit Production Manager  06/08/12 
    Line Producer 
 
Sutphin, Elizabeth  Production Designer   06/08/12 
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